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. Read the remarkable letter to ‘The Assistant Manager’’ in this issue 
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These Unusual 


Bungalow 


Handles Will Get 
You Complete 


Contracts 


The New Sargent Handles 
are unusual in design and fin- 
ish. They will appeal to the 
fastidious house builder who 
aspires for something different 
in his home. 


The knowledge that you have 
just what he has been looking for 
in front door handles will lead him 
to say: ‘I guess I'd better get my 
hardware here.” 


These handles are intended for 
use on the front doors of bunga- 
lows and houses of the Craftsman 
or Mission Style. Each handle is 
packed with our No. 961P Cylin- 
der Front Door Lock, which may 
be fitted on the inside with any of 
our Escutcheons, and operated by 
Knob and Thumb knob. 


Write for full description and 
prices of these and other Bunga- 
low Handles at once. 


Sargent & Co. 


Manufacturers 


New Haven _ :: Conn. 
New York Boston Philadelphia Chicago 


September 10, 1914 
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Vegetable Dish—Oval Casserole—Round | 


The Increasing Demand for Fine Table Service will 


make the Hardware Trade especially interested 
in this new UNIVERSAL line 


Sandwich Trays, Sandwich Baskets, Fruit Dishes, Fruit Baskets, Cake. Dishes, 
Cracker and Cheese Dishes, Muffin Stands, Relish Dishes, Casseroles, 
Pots,. Vegetable Dishes, Ramequins, Shirred Egg Dishes, Pie Dishes, Pl 
Fish Holders, Planked Steak Holders. 








Cracker and Cheese or Sandwich and Relish Dish Sandwich Tray 


Rare beauty of form and design is a 
marked feature of these additions to the 
UNIVERSAL line of fine. nickelware. 
Their appearance decides the purchaser, 
while their construction and finish are 
of the type that gives long years of 
service and makes enthusiastic custom- 
ers. { Metal parts are seamless, strong 
and finely finished in nickel or silver- 
plate. Pottery and glass are finest 


quality. 











_ Relish Dish 
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Planked Pane F dae Planked Steak Holder 








Landers, Frary & Clark {UNIVERSAL} 


NEW BRITAIN, CONN., U. S. A. ? 





{UNIVERSAL} 
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6 Solid Whole 
Parts Only 








IN FACE OF BAR 


And Iheyre 


“All Around the Shop’— 
“Coes” Steel Handle 
Wrench 


Engineers, Boiler Repair Men, Mechanics 
—everybody who wants a wrench to use 
around steam, acids, water, to stand the 
extremes of heat and cold, to endure 
severe usage, will buy Coes Steel Handle 
Wrench from you—if you sell it. If 
you don’t they will get it from some one 
who does. They want a Coes Wrench 
for “‘all around” service. 


Notice the six whole parts—simple, but 
all solid. No loose dowel, no rivets. The 
backbone won’t double, the screw will not 
buckle. It will stand up to anything that 
will fit its jaws. 


Write your jobber to- 
day about Coes Steel 
Handle Wrench. It’s 


664° 
a money maker—a live 








ee wire” selling propo- 


STEEL SHELL HANDLE, sition. 


INTERNALLY SUPPORTED 


COES WRENCH COMPANY, Worcester, Mass. 


Agents: J. C. McCarty & Co. Agents: Joun H. Granam & Co. 

21 Murray Street, New York. 113 Chambers Street, New York. 

438 Market Street, San Francisco, Cal. 14 Thavies Inn, tolburn Cirens, London. E. C. 
1515 Lorimer Street, Denver, Col. Copenhagen, 


O. Denmark. 
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Heavy Work Holds No 
Terrors For “Coes” Key 
Model Wrench 


In fact, Coes Key Model is in its glory 
when it is doing heavy work that small 
wrenches are unable to conquer. No 
nut is too large, no union 1s too strong, 
no job too difficult for the Key Model 
to cope with. It opens up to 9% inches 
between the jaws, will not batter and:jam 
a large nut like a chain wrench will, won’t 
slip, and will take either square or hexagon 
shaped nuts into its jaws. 


The Key Model is made to stand the 
wear and tear of any shop. It’s the wrench 
for big work. If aman can buy a Coes 
Key Model Wrench from you, he will 


come back for other tools. “Get next’’ 


to the opportunity. 


TRADE MARK 








B O th 2 O C S F COES WRENCH COLWORCE STER MAS Suis. 
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© 4 Union Caliper Co. 
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, 
| Quick Adjusting An Improved 
| Caliper and Divider Boring Tool 
= The Hill Boring Tool has been one 
| In answer to the call for a Quick of the most efficient of its kind, but 
Adjusting Caliper and _ Divider, we can safely say thatthe New Union _—_‘’ 
= many recruits have appeared of late, Boring Tool, illustrated above, has 


= he th wemained for the final euccese added features which make it even y 
= more in demand than its predecessor. | 


= -_ stramageoaneag sees It has a vertical adjustment, obtained 
- -smmpicily ts the Seynote by rolling the eccentric bushing, 


—one motion in raising the bar does which brings the bar on a horizontal 
the trick. The adjustment is very line with lathe centers of a varying 
sensitive; the fine thread insures it. height from the cross side. 
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Features 


Orange, Mass. 


Graduated Rule 
—Union Accuracy 


We are also putting out a new line 
of rules which are made with the 
greatest care on the latest type of 
dividing machines. You will find all 
sorts—end graduated tempered rules, 
regular tempered rules made in all 
graduations, narrow tempered rules, 
and flexible rules of various gradua- 
tions and lengths. They are all as 
accurate as is mechanically possible. 


Key Seat Rule 
Blocks—Radial Face 


These blocks convert an ordinary 
rule, straight edge or square blade, 
into a key seat rule with which accu- 
rate key ways can be laid oyt. The 
radial face block gives a greater range 
of usefulness than the type of block 
whose face forms a right angle with 
the straight edge or rule. Made in - 
two sizes. 

Write for full details and our new 
catalogue today. 
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7 200 Shapes and Styles 


of 


~ “Wear-Ever” 


Aluminum Utensils 


Enough to Satisfy Every Customer 





When your customers look for something better and different 
in aluminum ware they choose ““Wear-Ever.”” The shapes and 
styles are different. : 

They have artistic and service value—a value known to cus- 

| tomers who have used ““‘Wear-Ever.” 
= *“‘Wear-Ever” Aluminum Utensils are dense, hard and smooth 
3 —so made by enormous pressure of rolling mills and stamping 

machines. 

| The “‘case-hardened”’ surface of the metal which comes from 

: the rolling mills and stamping machines is made still harder by 
electricity. 

“Wear-Ever” utensils do not chip—are pure and safe and easy 
to clean. 

When you stock “Wear-Ever” ware we help you, first, by 
furnishing goods of quality, and second, by sales cooperation 
through magazine advertising, demonstrations, displays, fold- 
ers, etc. 

Our proposition will show a way to secure satisfied customers 
and good profits. 

Write for it now. 


The Aluminum Cooking Utensil Company 


— 
Dept. 17 New Kensington, Penna. 
Warehouses: 
New Kensingtor, Pa., East St. Louis, Ill., Portland, Ore. 
Branch Sales Offices: 
Boston Chicago Detroit Minneapolis New York Pittsburgh 
Baltimore Cincinnati Kansas City New Orleans Philadelphia Portland 


San Francisco 
**Wear-Ever”’’ utensils are made in Canada by Northern Aluminum Co., Limited, Toronto 
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The Practical | 
Possibilities 
of Chatillon 
Scales 












There are many things about the home 
that require weighing at some time, so 
that there is a latent demand for good 
scales. Their use invites carefulness, 
which in time means the saving of con- 
siderable money—a big selling point. 







This home market is not developed as’ 
it could be and you can change the con- 
ditions to a good advantage, that is— 
more profits. Chatillon Scales will help 
you do this. 








The Chatillon line for the home em- 
braces everything from the inexpensive 
pocket hand balance at 25c. to the 
elaborate, handsome bathroom scale. 
shown here. 









This means your market will include 
everyone from the woman of the small 
house or flat to the woman who lives in 
the pretentious mansion in the social 
district. 












Besides, there is a good profit in 
Chatillon Scales and every sale boosts 
business. They are universally known as 
being accurate, long-wearing scales. 
Every one is passed and inspected by the 
N. Y. Department of Weights. 


Also, we have sales literature, lantern 
slides, etc., which will bring the cus- 
tomers to your store. You are not for- 
gotten after you stock up. Write for 
details now while you have it in mind. 
























John Chatillon & Sons 


(Scale Makers Since 1835) 


85-93 Cliff Street, -New York City 


Sole Distributors of Foster Bros. & Chatillon 
Company. Products 
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We manufacture 
Weldless Steel Chain in 
such a variety of patterns and 
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sizes that we can furnish chain ‘ Ah 

WG for every purpose. (\ 
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Coil Chain we manufacture a 
number of fast selling specialties, 
and at this time call your atten- 
tion to our Hammock and Swing 
Chains made of the Niagara 
Pattern. “They come in paste- 
board boxes and make attractive 
shelf packages. 
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Drop us a line for prices uy 

on our great chain line ' (| 

vd 
American Chain Co., Inc. A ‘ 





BRIDGEPORT, CONN. 
In Canada—Dominion Chain Co., Ltd., Montreal 


Wiebusch & Hilger, Ltd., U.S. Selling Agents | 
106 Lafayette Street, New York, N. Y. () 
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It’s a gooa, old 
vehicle and it does 
not break aown. 
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DUTCH BOY. LINSEED*OTLE 


is packed especially for use with DUTCH BOY WHITE 
LEAD and DUTCH BOY RED LEAD-IN-OIL (paste 
red lead that stays soft like white lead and should be used 
wherever metal is used; also to prime difficult wood jobs). 
DUTCH BOY LINSEED OIL (raw, boiled and refined) 
comes in one and five-gallon sealed cans, bearing the 
famous DUTCH BOY mark of purity. The cans are 
packed one five or six ones to a wooden case. 


NATIONAL LEAD COMPANY 


New York Boston Buffalo Cincinnati 
Chicago Cleveland St. Louis San Francisco | 


(John T. Lewis & Bros. Co., Philadelphia) 
(National Lead & Oil Co., Pittsburgh) 
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Mark That Guarantoos nally 
The Mark. That Holpsin The Salo 


Machinists’ Hammers 


That Make Friends 


You will not go wrong in selling “Bill- 
ings and Spencer” Machinists’ Hammers. 
More than likely your customers have 
already asked for them. There is a reason. 













The machinist must have a hammer that 
will stand constant rough usage. He earns 
his “daily bread” through its use. He can’t 
afford to have a hammer that is soft and 
wears down rapidly or a hard one that chips 
or cracks just when he is rushed with work. 


Past experiences have shown him the 
wonderful lasting powers of the “Billings 
and Spencer” Hammers. When his helpers 
ask him what kind of hammer to buy he 
tells them to get a “Billings and Spencer.” 
The good reputation of these tools is 
handed down from father to son, from fore- 
man to machinist and from machinist to 
apprentice. Why not reap the benefit of 
this? 

We show here three popular models: 
the Ball Pein, the Straight Pein and the 
Cross Pein. Made in five weights, from 
% lb. to 1% Ibs., inclusive. For design, 
material, temper and finish they are highest 
degree of excellence—the fundamental rea- 





son why they make friends. 


You will sell them as soon as you get 
them in stock and display them. Don’t be 
without the profit and prestige these ham- ' 
mers will bring you any longer. Write for 
our catalozue and prices today. 


_ The Billings & Spencer Co. 
Hartford, Connecticut 
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This hanger 


will increase 
your RoPe -sales 









—_—— 
a - 



















’ Tan aft ie Age 
, —s 
, Be ~ 
he 4 
Kg the 
Fi 
7 + 
‘ re 
‘ 4 
Pp j 
oe 
‘ iw 
P: * 
‘ J 
Te. / 
Ls IF 





Clip the coupon NOW— 
send and get one of these useful 
Rope-hangers. 

Give your customers a chance to select 
the correct size of rope for their require- 
ments. It’s an 18"x25" lithographed hanger— 

in six colors with the rope reproduced exact size. 


It will be a double sales help if you are selling 


COLUMBIAN 
PURE MANILA 


But it doesn’t matter whether you handle 


COLUMBIAN or not, we'll gladly send 


you one. 


We'll also send you our booklet, the “Story 
of Good Rope.” It tells how the fibre is ob- 
tained and how it is finally finished into rope. 


i You'll want this useful Rope-hanger 
<a —send for it to-day—NOW—while 
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Columbian Rope Company 
1100-1125 Genesee Street. Auburn, N. Y.f7° 3° oat, 
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Hack Saw Frame No. 50 


Adjustable to take 8 to 12 inch blades. 
The adjustable feature is obtained by the 


Can be sold at retail for use of a pin set in the edge of the long 
end of the frame. This construction 


: 2 5 : gives a rigid frame at any adjustment. 
® The frame is light, but unusually strong, 
being made of the best cold rolled steel. 


The handle has a rich mahogany finish 
and all metal parts are nickel plated. 


Write for Samples and Prices 


Packed one in a box. 


Manufactured by 


UNION HARDWARE COMPANY 


Factory and Main Office at Torrington, Conn. New York Office, 99 Chambers St. 
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Bite F orged 
Cutting 
Wheels 





‘Tnmo 
Pipe 
Cutter 


A COMBINATION of 
STRENGTH and 
UTILITY 








Drop-Forged Steel Frame. 
Drop-F orged Steel Cutters. 
Interchangeable from 2 
Rolls and Wheel into a 
3-Wheel Cutter by Re- 


moving Rolls and Substi- 
tuting Wheels. All Parts 


Interchangeable. 


MADE BY 


Tnimont Mfg. Co. 
ROXBURY, MASS. 
Send for Catalog No. 133 
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RESTAURANT EQUIPMENT 


RING KETTLES 
VEGETABLE INSETS 


EXTRA SMALL LADLES 





Individual Egg Pans, Oval Pans, Chicken Dishes, Bean and 
Custard Bowls, Tea Pots and other items are shown in our new 


Catalog No. 50. Ask us for it. 


The Vollrath Co. 


New York . SHEBOYGAN, VWVIS. Chicago 














Another big improvement 
achieved in Guernsey-Ware 


In Guernsey-Ware we have realized a new triumph—a leadless 
glaze that eliminates absolutely all possibility of criticism. 

We are among the first American potters with this improvement. 

What does this mean to you? It means that Guernsey-Ware 
will “make good” with your customers—they will like it, praise 
it, praise your store, and bring their friends in to buy. 

The proof? A dealer demand so enormous that we have just 
doubled our plant—a 125% increase. 

Write for full details of our proposition and sample of Guernsey- 


Ware. 





THE GUERNSEY EARTHENWARE CO., 27A E. End St., Cambridge, Ohio 


Full line of samples—Bates & Ledden, 16 W. 23d St., New York City 


Guernse 


Ware 


White Lined 














‘i ak-Reak=ti-te. 


Copyright 1913. The Guernsey Earthenware Co. 
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Have You a Bathroom 
















in your house is a foolish question in 
this country. In some of the foreign 
countries the people are not so fortunate. 
As we are much ahead of other nations 
in this respect, so is the modern bath- 
room, equipped with sanitary fixtures, 
ahead of.that of earlier generations. 
While you. wouldn’t believe us if we said 
that 





The American RingCompany 's 
Line of Bathroom Fixtures 


is the best..made, we say that the only way to 
prove it is to try a sample order and compare it 
in quality, construction, finish and price with 
other lines. 


American Ring Co. 


WATERBURY, CONN... U. S. A. 





ei: Dia coe s cckdanccvagcce Room 301, 170 Summer Street 
San Francisco, Cal.........ccseees 116 New Montgomery Street 
Ce ee ev ccedsuccectadaeeean 508 Heyworth Building 
Beer : Feet Fe Ho vies s ccdbevestvdvasoes 1 and 2 Hudson Street 
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Our Newspaper 
Advertising to Consumer 


will be increased starting September Ist 


Mr. DEALER, please look up your stock 





BLACK SILK STOVE POLISH WORKS 


On the Lincoln Highway 
At Sterling, IIL, U.S. A. 
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“The reason we sell so many 
‘1900’ washers is because they 
advertise themselves. Their 
merits are so apparent and so 
superior that we have no 
trouble in convincing the most 
skeptical. We sell twice: as 
many ‘1900’ and make a big- 
ger profit than all the other 
washers put together.” 

Doesn’t this interest you? 
You can do the same. 

We want a hardware man 
in every town to represent the 
“1900” washer. We work with 
our agents in hearty accord 
and help in every way to sell 
and advertise the “1900” 
washer. 


Write for full particulars. 


Nineteen Hundred 
Washer Co. 


Binghamton New York 





























ESSENTIAL 


The one essential thing in a 
range is its Baking Qualities. 
Always remember that, and do 
not allow useless “advantages” 
to blind your customer to this 
most important thing. 


The Model “Quality Range 


combines unexcelled baking 
qualities with every range con- 
venience known to the trade. 
The hot-blast fire-box, correct 
proportion, and general good 
workmanship combine to make 
The Model “Quality” Range the 


one range for you. 


May we submit proof? 


Quality Stove & 
Range Co. 


BELLEVILLE, ILLINOIS - 
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Continental Pattern 


Is Announced 
gi to Trade and Public 










d\ 
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Your customers this fall will be ask- 
ing for the Continental Pattern—the 


newest design in 1847 ROGERS BROS. silver. 


Our first announcements, with illustrations of the new 
pattern, were sent out to the trade several weeks ago. 





1 _ Our advertisements featuring the Continental will appear 
\) ]/ | mthe Saturday Evening Post and in the magazines which 


are issued about the first of October. 


| You know that a brisk demand always follows the intro- 
| duction of a new pattern of 184] ROGERS BROS. It was so with 
i our Old Colony and later with the Cromwell. 


We will not discontinue advertising the former patterns, 
which have become standard, but we shall strongly feature 
the Continental in advertisements which will also contain 
illustrations of other patterns. 











It is good to have a new pattern in your stock; it 
stimulates trade. If you have not yet ordered through 
your jobber, send in your order now, or consider it so 
that you will be ready for the next call of our salesman. 

This is the season to have your stock ready for the early 

business that our advertising creates. We have entered upon a 
heavy campaign. See other side of this sheet for example of 
color advertising that will appear this season on the back covers 
of the big publications. 


© OO GP—00G— 00 GOO G— OO DOO — 00 GD OU Ga DOG; . / | 
rel iM é i 


We have helps for your store and your window, and other 
advertising service that will enable you to profit by our national 
advertising. 


Write today for our circular No. 1245 T. P., which gives all details. 
INTERNATIONAL SILVER COMPANY 


Successor to Meriden Britannia Company 
MERIDEN, CONN. 

San Francisco Chicago Hamilton, Canada 

The World’s Largest Makers of Sterling Silver and Plate 


















of leading publications. 
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On 
side of this 
V7 fy sheet is reproduc- 
. : —= , tion of advertisement 
ment that will be printed in Ww ar —— ee in four colors that will 
two colors on back cover of ———— ——— 
Saturday Evening Post, October 3. 


appear this fall on back covers 
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Continental \* 
Cold 


Meat 


Fork n purchasing table silver there is a 


distinct buy Ing advantage in the 
knowledge that 1847 ROGERS BROS. 
silver plate is the brand which is 
sold with an unqualified guarantee 
_ made possible by the actual test of 
mm over 65 years. 











Sold by leading dealers. 
Send for illustrated catalogue ane 


INTERNATIONAL SILVER CO. 


Successor to Meriden Britannia C., 


MERIDEN, CONN. 
NEW YORK SAN FRANCISCO CHICAGO HAMILTON, CANADA 


Ghe World's Largest Makers of Sterling Silver and Plate 
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An example of our advertising in color as it will appear on 
back covers of the leading publications this season 
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“Ifurroo!” yelled Sandy, from the side- 
walk, where he had been studying the pos- 
sibilities of the corner window preparatory 
to retrinming it. “Got my regular Sep- 
tember idea.” 

“Huh! What’s a September idea?” 
asked the cashier as she entered the store 
only twenty minutes late. 


“When the first cool wave comes I always 
ginger up and get a big idea,” answered 
Sandy. 

“Ves,” said the boss from the doorway. 
“T recall that last September you started a 
prize contest that nearly forced the Post 
Office Department to close me up. What’s 
the idea this time?” 


“A war window,” said Sandy, dramatic- 
ally. 


in the store, rifles and shotguns stacked 
military fashion and revolvers hanging 
about in holsters. 


“I will drape the back with the flags of all 
nations and war prints. Then I will borrow 
all the toy soldiers and cannon.from the 
Birkman’s toy department and set them out 
in recular battle formation. I'll have hills, 
woods, rivers, etc., with Meccano toy 
bridges. Believe me, I'll have some 
window.” 


“IT congratulate you, Sandy,” said the 
boss. “The idea is excellent and harmon- 
izes with popular thought. which after all is 
the chief thing a window should do.” 


“And sav. boss.” said Sandy, “better get 
in a good order on Iver Tohnson revolvers 
and shoteuns—our stock is too low for this 











“T will pile the window full of all the guns time of year.” | 


IVER JOHNSON’S ARMS & CYCLE WORKS, FITCHBURG, MASS. 














Ammunition. has changed” 


The men behind the guns have discovered a 
‘‘new hope’’ for empty game bags, in 


ROBIN HOOD 


AMMUNITION | 
“*KICK MINUS—SPEED PLUS— PROFITS MULTIPLIED” 
















And the dealer who is supplying this 
demand for R. HII. has found a ready 
helper in filling the cash drawer. 











Don’t ignore the possibilities of R. H. 
—investigate. Write for our dealer 
proposition today. 


- R. H. SHOT SHELLS 
and metallics are loaded 
with Robin Hood smoke- 
less powder, or with any 
standard nitro powders 


ROBIN HOOD AMMUNITION CO. JA 
\. STREET, SWANTON, VT. PSY 

f, 
iy. 


ee ma 























G4 | 
| | 
MR we AE 


WZ ae ted 
ee 





22 


— a 


HARDWARE AGE 


HIGH QUALITY MAKES 
CYCLONE Eences Gates 
> WAUKEGAN, mV 





CYCLONE Sanitary Fence and Gates meet 
the popular demand for neater, more sanitary 
conditions in cities, towns and country districts. 


CYCLONE Sanitary Fence and Gates sell 
readily, please and satisfy your customers so 
that they come back to you again. 


YOU OWE IT TO YOUR BUSINESS 
to specialize on CYCLONE Fence and Gates 
and make your store the leader, the one that 
forges ahead of others. 


As a shrewd business man-you know the 
great advantage to you of having the hich- 
quality, nationally-advertised WAUKEGAN- 


- CYCLONE FENCE CO., Waukegan, Ill. 


SUtest sellel> 


CYCLONE line of fencing and gates to offer 
your trade. 


Original designs, even picket tops, uniform 
spacing, deep crimped pickets, treble reverse 
twist, extra sharp bottom crimp—these are char- 
acteristics which distinguish WAUKEGAN- 
CYCLONE sanitary fence from others. They 
make for strength, beauty and durability. 


Take advantage of our offer to put on a sell- 
ing campaign in your vicinity that will get the 
fence and gate business coming to you. 


Write for illustrated catalog and our liberal 
terms to dealers. 
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Noted for its true and even mesh, right tempered 
wires, smooth finish and careful galvanizing. 


We have a type for every purpose. 


prices. 


Write for 


Wright Wire Company 


Worcester, Mass. 


Boston New York 


Philadelphia 


Chicago San Francisco 
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Your Interest in His Christmas Tree 


YOU can make his tree easy to put up, safe, and convenient — and 
make a profit for yourself. 


Put the Osborn Christmas Tree Holder where your customers can see 
it, and the number of sales it will make will gratify you. It is a conven- 
ience that is almost a necessity at the very time when the buying habit 
has its best hold. 


See me oer f % she 1, snap ge 
a ee tee TO iTS SY 
 - £. fai ‘ 7 ey ales b+ a ae Dib aig ee i hae | 

WE er, ~ - Gp Dig 4 Rae hg ie re 4 


Holds tree so it can’t wobble or 
tip over; strong and durable; col- 
lapsible, and can be used from 
year to year; packed in individ- 
ual boxes with everything need- 
ed (except a hammer) to set it up. 





oes ee oo A ghee mes” “4 
ractive individual carton. eat, e d 
compect, easy to handle, easy to In two sizes, 25c and 35c. — Be. foot security ; 
‘ , 


Holder in use, showing how itt 











THE OSBORN MANUFACTURING GOMPANY = BavSsikS; GROOMS. FOUN 
er Tn. Gan” hee | SPALL ee 
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On Which Side Of The Fence Are You? 


You want to make all you can out of the 
hardware business—of course you do—that’s 
what you are in business for. 


Did this ever occur to you though: the 
money will come faster in the long run if you 
make sure that you are selling satisfaction. 
In other words, it’s not necessarily how much 
you sell, it's what you sell and how you sell it. 


Flexibility of construction, insuring constant 
and automatic readjustment to its original 
alignment, is the secret of the superiority of 
Cambria Fence. Heavy galvanizing affords 
the greatest protection from the elements. 


Cambria Steel Co. The distinction which Cambria enjoys is 
JOHNSTOWN, - PENNA. yours to sell. 
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Guarantee’ a 
» Ts One of the Best 
"Direct: ‘Advertisements be 





FEMYERS & BRO 
ASHLAND.O 








The Hanger [hat 


Lives Up To Its Name : 
It. TEEPE your. warranty: from. ae 


When we named it the Stayon Hanger, we a Lee 3 


knew that the name was a fitting one and that your factory to the consumer: on™ 
the Hanger would live up to its name. a <1 
the article which you. ‘warrant, 














This model is especially designed for Barn, ae is : 
Factory and Warehouse Doors, where severe ee creo | : Rag eo 
tests are often put upon Door Hangers, and Seg MS (. pit ae ale 


strength is essential. 


The malleable iron frame gives it unusual 
strength, while steel roller bearings insure its 
easy-running qualities. 





Backed by the Myers’ name and reputation, 
it's sure-to go strong with discriminating cus- 
tomers and it’s bound to satisfy. 


Why not ask us about this Myers Adjustable | : 
Tandem Stayon Flexible Door Hanger? 





- When you guarantee your quality é : 


F 4 Myers & Bro. | “With a ‘tag made by Dennison, 


_ Dennison guarantees the quality. GF 


ASHLAND, OHIO | toe SS ‘of the tay, a ee 


Ashland P um & Ha: Tool Wo rks , We ire glad to send samp ls. : : Pes 
: , enn Manuf ing Sex 


THE TAG MAKERS ae * Ss we s a : 


poston. de 
STAT TTT HAH II | ie asrranniin Street rat 15 John Street Beh ave & asen treet” “" 
I Wise: ra Wet g G.* PHELADELPRIA. 26) oS ee ies 


hi ve eles 1007 pemtoct Strept See Ee 
NNN | a semis’. ae veo on 
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LEATHER PROOUCTS 
211-233 W. Scher St CoUCAGD, EL. 
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Footprints To Your Store 


“Tronclad” Waterproof Soles will bring the “Home shoe repairers” to 
your store. And once they repair their own shoes with “Ironclad” and 
wear them they will see for themselves what real water shedding leather 





it is. 


Because every “Ironclad” Sole is put through a special water-proofing 
process that renders them absolutely waterproof. More than that, it 


% 





actually adds 50% to their wearing qualities. 


Note the neat, handy individual package they come in. 
Good goods well displayed are half sold. Our leather stands the test. 
Our prices insure liberal profits. 


Our treatment holds customers. 


Upon request, we’ll furnish name of our nearest 
Jobber and send full particulars. 


C.G. FLECKENSTEIN. Inc. 
211-233 W. Schiller Street 


CHICAGO 


ILL. 


Remember : 
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STURGES 





Standard for 50 Years 


Sturges Milk Cans are one of 
those lines that help you win and 
hold the trade of well-to-do 
farmers and dairymen in all your 
lines. 

Staple as the farmer’s own 
wheat. 

Known by two generations of 
successful dairymen. 


Used by the leading cream- 
eries. 


This reputation is based on 
performance—for Sturges Cans 
do stand the hard knocks. 

Many exclusive features give 
you a chance to exercise your 
salesmanship in meeting the 
competition of cheap cans sold 
by catalogue houses and others. 

And your profits are excellent. 

Let us talk to you about 
Sturges Cans. 


Send for Catalogue No. 18. 


STURGES & BURN MEG. CO. 


508 So. Greene Street 


CHICAGO, ILL. 


New York deliveries made from 50 Church Street, R. 1650, where we carry a full line. 





re-tinned 


TILK CANS 
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At the Sign of the 
Winged Greyhound 


The sign-boards hanging over the inn-doors along the old 
coaching routes of England were often decorated with paintings 
of creatures either created by the artist's imagination or myth- 


ology. 

















These sign-boards, the Boar's Head, the Unicorn, the Golden 
Stag, the Red Lion, and many another are well known in legend 
and history. 


From these signs the inns derived their names and this is one 
phase and an interesting one in the development of the trade- 
mark. 


In those days an inn was remembered by the sign it displayed, 
and its growth and reputation was closely linked with the painting 
on the sign-board. 


Along the busy streets of America today, a store is judged 
not so much by the signs it displays, as by the goods it sells. But 
the advertising of the fact that a store sells good saws will never 
do it any harm. 


It certainly won't hurt your reputation to link your name 
with the Sign of the Winged Greyhound—the mark of quality in 


saws. 


In fact, it will be a big boost to business. 


Geo. H. Bishop & Co. 
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LAWRENCEBURG, - D. 
DROP-FORGED Williams Clamps! | 
Cc. L AMPS ae ) 
en pugpest each equal to its respective requirements : 
Williams’ 
Heavy Se: vice 
“VULCAN” 
RNR 6 cio tie ORR 57 Richards St. Willi , 11 Sizes 
ey eer O’Nell & Kenmore FS eager OO ieee ase 
REI ee 40 So. Clinton St. “AGRIPPA”’ 
7 Sizes 
Capacities 
5 to 18” 
Williams’ 
“LIGHT 
SERVICE" 
7 Sizes 
Capacities 
- 0 to 12” 


Williams’ 
“VULCAN” 
Tool Makers’ Clamp 
With plain or re- 
movable swivel 
Screw 





The Williams “Light Service” Clamp has 
just been produced to provide for an in- 
finitely greater amount of utility and serv- 
ice than has ever before been possible in 
any other of similar class— 


: Williams’ design 
Send for Sen ecg tools) « Drop-forgine 
= Heat-treatment 
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T MACHINE 
SCREW 2: 


Stove Bolts 


Rivets and Burrs 
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Wood Screws 
Kb 
: a AE FE 
Tire Bolts cy 


Largest Stock and Greatest Assortment. 





- 
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: * 
American Screw Co. 
PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Iilinois. 
































They bore their way right through tough, hard, knotty, 
cross-grained wood and leave a smooth hole and a clean surface. 
That’s performance. They differ from all other bits being 
guided by the rim, instead of the center. That's scientific con- 
struction. They bore any arc of a circle and can be guided 
in any direction. That's adaptability. 

Made for Brace—made for Machine. Packed singly— 
packed in sets. That's convenience. And they sell to Wood 
Workers, Carpenters, Cabinet. Makers and others. That's 
why you should sell them. | 

Order through your Jobber to-day. 


THE PROGRESSIVE 


MANUFACTURING CO. 
Torrington, Conn., U. S. A. 
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You Can Pin Your Faith to INLAND 
Galvanized Roofing and Siding 


Dependable. Roofing and Siding at the Inland Price is a better “‘buy”’ 
than the cheapest “‘bargain’”’ stuff at the lowest bargain price. 


Inland Roofing and Siding is sold by weight 
and is honest weight. : 


It is made from the best raw materials, by the 
best process—Basic Open Hearth. 


And the Galvanizing STICKS. 


Send for prices on carlots for direct shipment 
| from mill; or if you buy in smaller lots 
insist that your Dealer gives you Inland 

- Sheets, and see that the Inland 
m. Stencil is on the bundle. 



















Inland Steel Company 


First National Bank Building, Chicago 


Works, Indiana Harbor, Indiana 
BRANCH OFFICES 


ST. PAUL, Pioneer Bldg. DENVER, 1618 Stout St. 
si’. LUUIS, Nat’l Bank of Commerce Bidg. 
DALLAS, Praetorian Bldg. . MILWAUKEE, Majestic Bldg. 














SER RAN A NR IT’S NO SECRET! 


There ts no secret process in 


ee 
eae making better galvanized 
7 


Metal ; Sheets or Roofings if they are 


Shingles gee 
An attractive tile effect in hea | Portsmo uth I ron 


gauge metal—an ornamental, 


terial A : 
adage 2 ina Mia ms ‘Like a Stone Wall to Rust and Corrosion.’’ 


churches, schools, garages, etc. 








some colored designs. results are the achievements oi years 


Write for our catalog of hand- , | Just remember that the extraordinary 
| of experimenting, yet no longer experi- 





The Berger Mfg. Co. ments. Care in selecting the basic raw 
i materials; adherence to established 
Canton, Ohio methuds and only expert supervision of 





every step in manufacture. Behind 
which is an independent organization 
building business for the future and not 
merely for today. 





For the best service address 
nearest branch 
























New York Philadelphia Borton 
St. Louis Minneapolis San Francisece 


~ 
\\ 





Interested in tying up to such a splendid 
proposition? Write. 

















Portsmouth Steel Co. 


General Offices 8 Worksrtsmmth Execute OfficesWheeling WVa , 
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WHEELING CORRUGATING COMPANY 


IRON AND STEEL SHEETS 


Black or Galvanized Plain or Corrugated 
Clean—Soft—True to Gauge 
Carefully Inspected | 
OUR CRESCENT BRAND SHEETS ARE ALSO MADE UP INTO 


Formed Roofings Roll Roofings Metal Lath 
Conductor Pipe Eaves Trough 
Gutters, Valleys, Ridge Roll and Special Ridge Finish and other articles 


necessary to complete a full line of 


Sheet Metals and Sheet Metal Products 


LARGE STOCK AT ALL STORES 

















WHEELING CORRUGATING COMPANY, WarELiNe W.Va. 


BRANCH OFFICES AND STORES: 
NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA. 








| 


Your R Roof Won’ t Leak, Cini, or Burn | 


and lasting service is assured, if it is made from 





C.B. OPEN HEARTH 
| v2 POUNDS COMTIRe 
Copper Bearing Open Hearth Roofing Tin 


| This Roofing Tin owes its constantly increasing demand to its lasting 
| and protecting qualities, neat appearance, easy application and 
reasonable cost. Made from Copper Bearing Open Hearth Steel. 
Every sheet stamped ‘“‘C. B. Open Hearth” as indicated above. 


Write for booklet “Copper—Its Effect Upon Steel for Roofing Tin.” 


American Sheet a Tin Plate Company 


| | General Offices: Frick Building, Pittsburgh, Pa. 


ig 
j DISTRICT SALES OFFICES: 
Cincinnati Denver Detroit New Orleans New York Philadel phia Pittsburgh St. Louis 
Export Representatives: Unitep States Stegr. Propucts Company, New Yor i 
Pacific Coast Representatives: Unitep States Stes. Propucts Company, San Francisco, Los Angeles, Portland, Seattle 
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“Things Ain’t as 
They Used To Be’— 


Since 
“Jones: He Pays the Freight’”’ 


The old moss-back can’t see the light of progress. “Things 
ain’t what they used to be”—therefore, in his opinion, every- 
thing now-a-days is wrong. This is the kind of fellow that’s 
only too willing to listen to the glib “salesman” that tells him 
a smooth story about the deterioration of the Standard Amer- 
ican Platform Scale. 


We know youw’re not that kind. We know that you have to 
be shown—and we’re going to show you as well as the fellows 
that are living in the past. Since we have been making the 
American Scale it has improved—not fallen off in quality. We 
want you to order one now—to set it up and test it for your- 


= self—to prove that it’s just as good—even better than when 
made by the Osgood Company. 
; Will you give us a hearing? 
= 
= : 
: Jones of Binghamton, Inc. 
= Binghamton, - New York 
_ Soh or ane ee AINA 
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Corbin Mail Boxes@ 


The most reliable and 
attractive Boxes made 
for Homes, Apartment 
Houses, Office Build- 
ings and Rural Delivery 


Send for Catalogue No. 23 


Showing several different 
styles and a large variety 








ini of finishes a tate 
i CORBIN CABINET LOCK CO. 
THE AMERICAN HARDWARE CORPORATION, Successor CORA 
NEW BRITAIN, CONN., U. S. A. 
NEW YORK CHICAGO PHILADELPHIA 


Australian Representative: W. Hermon Slade & Co., Camden Buildings, 418 George St., Sydney, Australia. 
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The Power Washing Machines Universal Whrn er 


Built by the 
One Minute Manufacturing Co. 


at Newton, Iowa 








' 


are honestly made of the best materials, embody all 
the features necessary in a first-class washer, are 
simple in construction, have lessgwearing parts than 
other makes, and are built on correct mechanical 
principles. Dealers wanted particularly for the 
Fastern States. Exclusive agency plan. 


- i a ee ee ek 
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Rubber Rolls Extra High Grade 


Warranted 3 years for family use 
EXPOSED COG WHEELS 


Malleable Iron Frame thoroughly gal- 
vanized to: prevent rusting. Can be 
clamped to any style washing machine. 








Ask your Jobber 























Plain Bearings Steel Ball Bearings Size of Rolls 
No. 330 No. 370 10 3 1% tna. 
Write for particulars and prices to No. 331 No. 371 11 x 1% In. 
| The Manufacturers A . W : C 
} rage . [he American Wringer Co. 
| One Minute Manufacturing Co. Me Le 
NEWTON, IOWA gee 














The Ohio Fly Swatter 


Simple, strong, 
handsome, un- 
rivaled for the 
price. Retail 
10oc. Dealers 
profit large. 





Fine display 
stand free with 
sample order 


MORCAN 
“ECLIPSE. 


for dozen or 
more, 


Order now, will 
deliver when 
wanted. 





NARI 


Manufactured by 





The Ohio Stove Pipe & Mfg. Co. Mor — SPR Nc C 


New Philadelphia, Ohio WorcesTER, MAss, U.S.A. 
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No. 232, % ia. 
No. 234, 136 in. 


SCOTT ED SCREW tee Be } 


This slotted screw Tip has been made Principally to satisfy a demand for a 
grade of Tip. A Special Washer has been constructed so as to prevent 
the rubber head from pulling off. Write for full information. 


ELASTIC TIP CoO., 370 Atlantic Avenue, Boston, Mass. 
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Don’t Waste Your 
Money 


ften precious space, in building the 
pre ia ra platform to serve as a —— 
yard for many of your STOVES = 
RANGES. Oh, No! ! Why not be “Mod- 
ern?” Being “Modern” only requires i. 
you put under each STOVE OR RA! ; 
a set of these nimble little get-about-easily 
feet known all over the Continent as 









Makes Good Display 


Put up in sets of four in neat boxes they 
look well in your show cases. 
All built of steel. 


Smallest “Steel Gem” Caster carries 1000 
pounds. 


Roller Bearing, they ‘revolve at-a- touch. 
Write for catalog and prices. 


M. B. SCHENCK CO. 
MERIDEN 


CONNECTICUT 





The Harper Handy Cestertruck 






“footed,” you can wheel any STOVE 
ra pean ‘oe heavy ) across your regular 
floor into those “look-overs” that feed 
ORDER BOOKS. Hundreds of Jobbers 
handle the H. H. C. T., but if yours don't 
(or don’t seem to care to), write us. 









Price per set of 4, 75c. 


Chicago Hardware Foundry Co. 
NORTH CHICAGO, ILL. 














Want Something Good? 


THEN WHEN BUYING 
SOLE LEATHER STRIPS 


Look for this Label] 


It guarantees the quality 


Leather bearing this trade-mark label] is 
guaranteed as to uniform selection and 
quality, and is specially tanned for the 
strip trade from selected hides in thé 
world’s largest tannery. 

Allen’s strips are made in several selec- 
tions and are acknowledged the standard 
ef comparison. 

rite for prices and description of our 
new line. 


N. R. ALLEN’S SONS COMPANY 
_ KENOSHA, WISCONSIN, U.S. A. 
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I Am Making $8.00 to $9.00 a Day! 


Was the report of the Metropolitan Razor Blade Sharpening Cw. of 
this city after using a HATFIELD SAFETY RAZOR BLADE SHARP. 
ENING MACHINE about ten days. 

$8.00 a day 300 working days a year means $2,400.00 a year 
with a $250.00 investment. THE HATFIELD MACHINE is the 
biggest profit maker—per dollar of investment—that can be put 
in a Hardware Store. 

Our Patent Holders hold perfectly every one of the three hundred 
odd makes of blades on the market. Sharpens 12 blades at a time. 

Our Special Honing Device will hone the dullest blade. Perfect 
oscillating motion gives the perfect velvet edge. 

Our Special Grinder attached free to our machine is a money- 





TWO MACHINES : snoleer for sharpening Lawn Mowers, Knives, Shears, Scissors, Planes, 
hisels, etc. 
SIX HOLDERS They all pay cash when they call for their blades. 


TWELVE HOLDERS 


Gehe ee Com of HYFIELD MFG. CO., 48 Franklin St., N. Y. C. 


Instalments 

















Sleeth Steel Flexible 
MATS 





Best Galvanized Material 


In Rolls for Soda Fountains, Hallways, 
Factories, Etc. 


A perfect Scraper. No Curling of corners. 
Reversible (Two Mats in One). Soft as 
Rubber to the foot. 


Special Shapes for ng iy Hotels, 
Kitchen, Engine Rooms, Etc. 


Easily Cleaned. Conforms to Uneven 


ete: Reta te Bae ont Dew @ THE WirE Goons 











any other Mat on the Market. 
des ne 28 Worcester Massachusetts USA 
Sleeth Manufacturing Company 
BELLEVILLE, N. J 














The “GLEN” 
Steel Folding MAT 


The finest, strongest and most salable 
mat in the world. Can’t come apart. 
Won't dent on the edges. Does not mar 
tile. Is reversible and ols. Bi Only mat 
that folds as well as a. i 
Residences, Stores, Elevat a Foun- 
tains, Bars, Bar Toilets, ‘Office Buildings, 
Sp: Pe a0 Theatres, Steamship and Furnace Rooms, 
I WO eT Churches, Schools. Good profit. Circular 
Tey Chock . and discount on request. 


p< pW pHa rH pH dU < pea padres Pettler Steel Mat & Mfg. Co. 
“Wh, FED CD) Ci Ep pda me pile ye Beaver Falls, Pa. 
— ee Successors to 
Glen Manufacturing Company, Ellwood City, Pa. 
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Demin 


Hand and Power; 














Pretty Paint Cuts No Grass 


It’s fine crucible steel and good machine 
sense that have made the reputation of 


COLDWELL 
Lawn Mowers 


The Coldwell line is complete. It includes motor 


te 
mowers, horse mowers, putting green mowers 
as O | gl e and hand mowers of every style and size. 


There is a Coldwell for every customer, what- 
ever his needs or whatever the size of his 









Is dangerous without pocketbook. 
proper equipment. Coldwell mowers look well, sell well and wear 
ns well. That’s why Coldwell is a Rice Leader— 
Sell this Gasoline Pump recognized as the world’s leading manufacturer 
° of quality lawn mowers. 
to the auto-owners in 
your city. BY WVITATION 
MEMBER OF 
° It combines safety and 
efficiency. 


Write for our literature 
on Gasoline Storage 





Systems. 
Fig. 726 
The Deming Company 
SALEM, OHIO Coldwell Lawn Mower Company 


. . ss Offices and Factory Warehouses 
General Distributing Houses: ad ~~ 
CHICAGO: Henion & Hubbell | Newburgh, N. Y. Philadelphia and Chicago 
PITTSBURGH: Harris Pump & Supply Co. 
NEW YORK: pape B. Carter Co. | 
BUFFALO: Root, Neal & Co. 
























































Mighest Awards 
WORLD'S FAIR, 1893 






“THE STANDARD OF THE WORLD” 
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Priest’s 
Clippers 


We have the biggest 
clipper proposition offered 
to the trade. It's a prop- 
osition that pays and pays 
big—because it satisfies. 





























Beware of imiiations and oii articies that are sold 
@s deing as goed as 
“FRANK MILLER’S” 







ur proposition is that 
you "saa Priest’s Cllp- 


























American Shearer Mfg. 
The Frank Miller Company Company 
: 315 Main St., Nashua, N.H. 


Office and Factory, 349 & 351 W 26th Street, New York, U.S. A. 
European Office, Towers, Chambers, Moorgate, Lendan, E. C 
Order From Your Jobber 





Wiebusch & Hilger. N. Y. 
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American Brand 





Lasts Longer—Looks Better 
ALSO 


Copper Bronze 
Galvanoid Enameled 
Painted 
Bright Galvanized 





All Meshes and Widths 





American Wire Fabrics Co. 
CHICAGO, ILL. 














Vex§ SON 


Hardware 
Cloth for 
Hard Wear 


The general useful- 
ness of Hardware Cloth 
makes it a most im- 
portant staple. The 
extraordinary wearing 
qualities of The “Per- 
fect” Galvanized Hard- 
ware Cloth establish a 
universal demand. The 
galvanizing makes the 
wire non-rustable, strong 
and durable. 


Keep well stocked in 
standard sizes. Com- 
municate with your job- 
ber immediately. 


Your Jobber 
Can Supply 
You 





Ludlow-Saylor Wire Co. 


ST. LOUIS, MO. 
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New Double Process 
Double Thick Zinc Coated 


12, 14 & 16 Mesh White Satin Finish 





Wire ~ Cloth 


Extra Galvanized After Weaving 


PROCESS PATENTED SEPT. 19, 1911 


By this new process a far more desirable 
finish is produced which long retains its 
original color and appearance. The 
fabric is protected by more than twice 
the usual thickness of zinc coating and is 
therefore more than twice as durable. 
ORDER THROUGH YOUR JOBBER 


New York Wire Cloth Co. 


233 Broadway, New York Works: York, Pa. 




















Box Strapping 


Smoothest edges. 
Continuous lengths. 
No rivets. 

Best finish. 


In holders ready to 
use. 





Acme Box Strapping has been on the 
market for over 30 years; it is thor-. 
oughly reliable and experience has 
proven that it is best in the long run. 


ACME BARBED BOX STRAPS. 
Write for our new catalog. 


ob ailbi n.ch 


ae Mezdiedl Goode Co 


BY 32034-2040 Mae — gp AVENVE. CHICAGO. ILL. 
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INSURE 
YOUR PROFIT 
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THE 
has solved the Chain problem for 
the hardware man. 
A Neat, Strong, Shelf Package 
which gains in popularity every 
day. 
Five sizes in the Samson. Ten sizes 
in the Bulldog Pattern. 100 feet in 
each carton. 


CLEVELAND GALVANIZING WKS. CO. 


CLEVELAND, OHIO 
DISTRICT SALES OFFICES 
SD a ent boned oe aoe ae 84 to 86 Chambers St. 
Ee EAIUES. cons vowcccccccecscesaceceses 815 Spruce St. 
FN Be ON & a eae ae 515 Mission St. 
- 8. SSRs rsa 1007 N. Alameda St. 





































/ ALL SIZES 
/ IN VARIOUS 
PAT TERNS 


™ i 


Hite Wyoming Shovel WKS 
Wyoming Pa. 


ESTABLISHED !873 











Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 

















Made a little different— 
a little -better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and adapta- 
bility. 

















HAYES PUMP & PLANTER CoO. 


GCALWA , ILL. 
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CRUDE RUBBER 


AND 
HORSE-SHOE BRAND 


CLOTHES WRINGERS 


On account of European man- | 
ufacturers of rubber goods hav- 
ing practically shut down their 
plants and not consuming the 
usual quantity of crude rubber 
which has been made ready for 
their use the rubber market in 
this country has developed into 
a very uncertain condition. Un- 
expectedly prices of crude rubber 
have declined considerably, we 
are, therefore, readjusting our 
list prices of wringers according- 
ly. Copy of the new list will be 
mailed in a few days. 


The American Wringer Company 


New York 
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Reece’s 
Screw Plates 


Will Help You 
In Your Task 


of getting that well paying Mechanic’s 
Trade, for they are appreciated by the prac- 
tical. They are adjustable, with all the ad- 
vantages and none of the disadvantages of 
a solid die. The dies cannot loosen and cut 
cross threads—the guide and collet are cast 
in one solid unit. “Reece’s” are the only 
Screw Plates that allow reversing of the 
dies in the collet for use in lathe or other 


machines. 


4 r 
. 


' ’ a) | 26 
iti : ’ PrehET i , 








A sample set well displayed will stamp 
your name favorably in the minds of me- 
chanics. Write us about the complete line 
for your district. 


utterfield & Co., 


Derby Line, 
VT. 
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NCHO ) 
PORAND* oe 
TRADE TRADE | [MARK 
L.M. CO. | | L.M. CO. 

ERIE. PA. ERIE. PA. 





Anchor Brand 
Wringers 
Reduced Prices 
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We have put our prices on clothes wringers 
back to where they were when war was de- 
clared. 


While the price of crude rubber is not as low 
as it was August Ist, we have secured a quan- 
tity at a slight advance which will enable us to 





sell wringers at old prices. 


Yours very truly, 


LOVELL MANUFACTURING CO. 
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REMINGTON 
UMC 








Announcing the New.22 Caliber 
Autoloading Rifle Model 16-A 


A Remington-UMC Develop- 


ment of the Greatest Importance 











Important alike to both you and your customers 
—because when a man puts his money into such a 
highly specialized arm as an autoloading rifle, he 
expects results, and he looks to his dealer to take 
care of him 

You kriow ‘the Remington-UMC High-Power 
Autoloading Rifle and Autoloading Shotgun—suc- 
cessful because of their dependability. 

Now we have produced an Autoloading Rifle in 
the .22 Caliber—and it is a rifle that we are proud 
to have represent us with the dealers and users of 
fine firearms. 


Specifications of the Remington-UMC .22 
Caliber Autoloading Rifle: 16-shot; handling 
rim fire .22 Remington Autoloading Cartridges; 
magazine in stock; 22-inch Remington Steel 
Barrel; Remington-UMC Solid Breech; Ad- 
justable Straight Bar Rear Sight and White 
Metal Base Front Sight; weight, 534 pounds. 
A thoroughbred in appearance as in per- 
formance. 


Get in touch with your jobber about these new 
rifles immediately. He either has them in stock 
or has made his preparations for getting them. 

There is bound to be considerable pressure on 
him for retail stocks, and you certainly don’t want 
any delays in getting the rifles into your store. 


Write him today. 
Remington Arms-Union Metallic Cartridge Co. 


Facal BROADWAY ENS pe - NEW YORK 
i ree Laints aA et at pis DP ee asada at si sikibbiiai i? STSRTEYE 
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“You see this Combination Square has 


Drop Forged Heads to make it light 


yet Strong and durable. There’sa round clamping groove in the 


blade that allows the heads to be quickly clamped and aligns 
the blade correctly. Notice the strong tempered blade and the 
parallel lines running lengthwise to aid in reading the scale.” 


HAA 


Tell your customer these points about 


Brown & Sharpe Combination Squares and Sets 


He wants to know the advantages of the tools you show him. 
Every Brown & Sharpe tool has good selling points and the dealer who devotes 


attention to them is the man who sells the most tools. 


You will profit by the information given on each tool in,our 365-page No. 25 
catalog. Have you any of these catalogs? They are free for the asking. 


We protect the dealer 


Brown & 
Sharpe Mfg. 


Company 
Providence R. 1 
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None But the Dead Try to 
Live With Themselves 


Hardware Age 


ee eee ae 


Not so long ago merchandising was an indi- 


vidual proposition. Merchants made no at- 
tempt to establish uniformity of action—hit or 
miss merchandising was the rule, co-operation 
was unknown. | | 


Now, live merchants everywhere are awake to 


the importance of keeping in touch with their 


neighbors. It is considered the height of wis- 
dom to know what other stores are doing. 
None but the dead try to live with themselves. 





HARDWARE AGE is the big factor in trans- 
mitting the spirit of modern merchandising. 
Every copy makes profitable and interesting 
reading. Every time a copy goes into the 
hands of a store worker who actually studies 
it—that store worker becomes more valuable 
to the store. 


Are you getting all the power possible out of 
your organization? Are you seeing that 
HARDWARE AGE circulates to the greatest 
possible extent among your employees? 


Perhaps you could profitably subscribe for an 
extra copy or two for your salesmen? 


231 West 39th Street 
New York 


oe 
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HELLER’S PIVOT DOOR CABINET 


MADE IN STANDARD SECTIONS 


This is something new and original, has 


features not found in any other fixtures. 





| DISPLAY 
ALWAYS IN 
FRONT 
OF YOUR 
“CUSTOMER 


No matter the position 
of the Display Door. 

















PATENTS PENDING 


SEND FOR CATALOG No. 24 THE SHELVING WITH BRAINS 


W. C. HELLER & CO., MONTPELIER, OHIO 
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ae! YOUR PRICES 


= 


Be ready for the next prospect—quote him 
Bt LLS on the spot from an adjacent Hardware Age 


Brass Bound 


Price Card 


and “close the sale.” 


An indestructible commodity in 9 sizes, made 
of tough, heavy cardboard, linen paper fac- 
ing on both sides, and an unobtrusive brass edging that does the trick. 


Retail 





No. 103 in use 


10 per cent. discount on orders for 2 dozen cards—circular and sample on request. 


Hardware Age Book Dept.  ? "Siyor Ge 
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Stanley Tools 


CARPENTERS’ STEEL SQUARES 
A NEW STANLEY LINE 


Stanley Steel Squares are made with the same careful attention to 
detail and the same high quality of material and workmanship:as dis- 


tinguishes all STANLEY TOOLS. 


Every Square is weldless, or—in other words, made from one piece 
of steel, and all four edges are machined. Particular attention is 
called to the finish of all numbers and the depth and accuracy of the 
graduations. 


Special care has been given to the simplifying of all tables used, so 
that the workman can get the measurements he desires with ease and 
rapidity. 

They can be furnished in a number of different styles and the variety 
of finishes offered include Royal Copper, Blued, Nickel Plated, Gal- 
vanized and Polished. All Royal Copper and Blued finished Squares 


have white enamel figures and graduations. 


Each Square is packed in an anti-rust wrapper and this stamp 
STANLEY appears on the face of all numbers. 
NEW BRITAIN 

CONN 

NS B 


Send for special circular containing complete description. 





“a of STANLEY RuLeE & LEVEL Co. (geeeees) 
» New Britrawm, Conn. U.S.A. GUARANTEED 
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This Cellar Window 
Set 


exemplifies the attractiveness, convenience and practicability of 
the National Line of Builders’ Hardware. 


Haven't you often received calls for sets just like these? 


All articles are sherardized to prevent rust. Are strong, dur- 
able and give lasting service. They are a big improvement over 
others. 

A customer who has suffered a loss through haphazard methods 
of placing incomplete, easy rusting and quickly broken equipment 
on his windows will quickly buy several National cellar window 
sets when he sees this model on your counter. 

The model illustrated is sent free with the first order. It proves 
an efficient “assistant salesman.” 

To expedite handling we have packed one set in a box complete 
with screws. Twelve dozen in a case. These boxes take up little 
room and they keep the goods in quick selling condition. 

All National Hardware is as “clean cut” in appearance and as 
durable in service. Dealers who are now handling it “swear” by 
it. You'll find a stock will increase your business. “What man 
has done he can do.” 


Write today for our proposition. 


The National Manufacturing Co. 


STERLING, ILL. | 
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HARDWARE AND THE HUNTERS | 


Window Displays Most Successful Way to Impress Upon 
Local Nimrods and Isaak Waltons the Needs of the Season 

















A log cabin, animal skins and hunting goods figure in this display, made by H. G. Beatty and Co., Clinton, IU. 


a TRIKE while the iron is hot” is an old axiom 
S that always fits present needs. Hardware 
is such a varied line that every day in the 
year represents the specific time in which to go 
right out after business on some particular item. 
The months of September, October and November 
is the period when guns, ammunition and all other 
things that appeal to the hunter-camper are sold. 
It is the time when men’s desires are at a white 
heat. From the smallest feathered game up to the 
grizzly a challenge comes to the hunter. It is the 
duty of the American hardware merchant to meet 
this demand well over the half way mark. It is the 
time when the most forceful displays of the year 
should appear in hardware windows. 

We are reproducing today a number of sterling 
displays that appeal strongly to the outdoor man. 
These ideas have built business in some of the most 
progressive hardware stores in America, and they 


47 


represent time, care and a world of thought. To 
reproduce these business building suggestions is a 
simpler task, but the selling power will not be re- 
duced because you have used the ideas of others who 
are doing the same things you want to do. 
§ ee fall hunting display of H. G. Beatty and 
Company, Clinton, Ill., which is shown here, is 
stated to have been the means of effecting a satis- 
factory increase in business. 

An imitation of a hunting cabin was made by 
fastening a number of rough limbs covered with 
leaves to uprights in the window. The floor was 
strewn with leaves and various items used for fall 
hunting were displayed there. The use of a num- 
ber of skins of various animals, and the figure seen 
in the doorway of the cabin added materially to the 
advertising value of this display. 
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Fall sporting goods and a typical log cabin featured in a window display shown by the H. W. Knight Hardware 
: Co., Sedalia, Mo. 


A TtERSY log cabin was the principal feature 

in the window display of fall sporting goods 
shown by the H. W. Knight Hardware Company, 
Sedalia, Mo. This display was arranged by C. T. 
Cullom, of the Knight firm. 

The cabin was built of rough logs. It was roofed 
with bark, and had a stone chimney. Branches and 
vines placed on the roof gave the display a wood- 
land effect. Trophies were tacked to the outside 
wall, from which were suspended a number of ani- 
mal traps. The floor was covered with fall leaves, 
and various hunting goods were placed about the 
window. The ducks on the entrance side of the 
window were supplied by the manufacturer, and 
these were pasted to the window. 


HIS interestingly trimmed window, designed to 
attract attention to fishing tackle, was sent in 
by Clair Fett, of Bluffton, Ohio. In the center of 
the window was a large pan of galvanized iron. 
This pan was made in a winding shape to repre- 
sent the course of a creek. The bottom of the pan 
was covered with sand, and several bunches of reeds 
were placed along its edges. After the pan was 
filled with water, 12 or 14 live catfish were placed 
. in. it, and these fish swimming around naturally 
attracted a great deal of attention. A couple of 
dolls were also placed in the creek, which added a 
touch of human interest. 

A temporary floor was built up even with the 
bank of the creek, and along the edge of the water 
sand and small rocks were placed. The remainder 
of the floor was covered with grass. At the back 
of the window, the floor was slightly inclined to 
represent a pasture, on which a cow was placed. 

On the bank of the creek a doll dressed in boy’s 
clothes was leaning against a stump and holding 
a tiny fishpole in its hands. Another doll was 


stretched upon the grass. A large iron bull-frog: 
was sitting by a bunch of reeds, and a little farther 
down the creek was the head of a large fish. A 
blue-jay was perched upon a branch, just over the 
creek, and another bird was on the bank. 

The back of the window was filled with branches 
to represent trees, above which was the sun. The 
latter was made from a small wooden hoop covered 
with yellow cloth.on one side. The back was cov- 
ered with black cloth. Inside an electric lamp was 
placed which was turned on at night, representing 
the moon. 

Fishing tackle was attractively displayed along 
the creek and on the grass. 





| 














Display representing a moonlight scene in a forest, 
sent in by Clair Fett, Bluffton, Ohio 
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An “everything for the hunter” display; made by the 


HE walls and floor of the California show win- 
dow were covered with red cotton flannel, and 
the display was made up of shot guns and acces- 
sories. A collection of birds, borrowed for the occa- 
sion, included eastern pheasant, mountain, desert 
and valley quail, bob white, sage hen, ruffled grouse, 
prairie chicken, red headed duck, falcon, horned owl 
and American eagle. Snake and lynx skins were 
spread on the floor. 

This display was arranged by Edward C. 
Wisham, for the San Bernardino Hardware Com- 
pany, of San Bernardino, Cal. The company states 
that this display was the most successful they have 
had, and that it drew crowds. 


6 aca window shown by the Funkhouser-Davis 
Hardware Company, West Plains, Mo., was 
decorated in imitation of a camp in the woods. The 
woodland effect of the autumn leaves, and the fig- 
ure of the hunter in the background have a direct 
and timely appeal to the sportsman. Two tents are 
also shown, and in front of them is an array of 
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A window decorated by the Funkhouser-Davis Hard- 
ware Co., West Plains, Mo., in imitation of a camp in 
the woods 


San Bernardino Hardware Co., San Bernardino, Cal. 


camp cooking utensils. The effectiveness of this 
display lies in its natural aspect. Displays of. this 
character require but little work, and present a very 
pleasing appearance. They are also very inexpen- 
sive. 


“Made in Wheeling” Exposition 


IN order to give a practical demonstration of the 

wide range of products manufactured in Wheel- 
ing, W. Va., a “Made in Wheeling” exposition will 
form one of the departments of the West Virginia 
State Fair, which will be held in Wheeling from 
September 7 to 11. While a number of the manu- 
facturers of Wheeling exhibited at the fair yearly, 
there were still a great many who neglected to do 
so, and the “Made in Wheeling” exposition is in- 
tended to encourage all the manufacturers to ex- 
hibit samples of their products. 

Roy B. Naylor, secretary of the Wheeling Board 
of Trade is superintendent of this exposition, the 
board having given its endorsement to the idea. 
Among the larger concerns which will have ex- 
tensive displays are the Wheeling Corrugating 
Company and the Wheeling Mold and Foundry Com- 


pany. 


Geo. H. Bishop & Co. Open Boston 
Office ) 


| order to facilitate their business in the New 

England States, George H. Bishop & Co., of 
Lawrenceburg, Ind., have opened a distributing 
branch at 132 Pearl street, Boston, Mass., with a 
complete stock of Bishop Greyhound saws and tools. 
Matthew R. Crowe, a native New Englander, is in 
charge of this branch, and will make-frequent calls 
on the trade, giving special attention to jobbers. 


AT THE ANNUAL MEETING of the Southington Hard- 
ware Company, Southington, Conn., recently held, Jud- 
son H. Baldwin, treasurer of the company, tendered 
Lis resignation, which was accepted. 
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GILT EDGE SECURITY 


Four cent investment brings $21.25 and other things in a single week 
: to a small town hardware dealer 


Note— "he following letter is so exceptionally strony that I am giving it the entire space in my department 
this week,” I hope every hardware merchant who gets this paper will read this article. I hope many other 
readers of HARDWARE AGE will write me their experience along the lines covered in this letter.—“‘The 


Assistant Manager.” 


DEAR ASSISTANT MANAGER: 


Since the day you visited my store I have been 
thinking I would write you this letter because I 
want you to know what your paper is doing for 
men like myself. 

The true value of a trade paper is its ability to 
make a dollar or to save a dollar for its subscribers. 
Figuring on this basis I am going to analyze the 
August 13 issue of HARDWARE AGE from a retail 
hardware merchant’s viewpoint. I am a retailer 
with a $10,000 stock of hardware. My store is in 
a farming town of 10,000 inhabitants. I have sub- 
scribed to HARDWARE AGE because I believed the 
statements of its representatives who told me it 
would be worth $50 a year to me. On page 43 of 
this issue of August 13 I found business building 
idea No. 1 in the illustration which shows how 
Heckler Bros., of Pittsburgh, insert their adver- 
tisements. By shaping their ad as illustrated and 
running it across the bottom of a newspaper page 
they get reading matter around three sides of their 
copy thereby strengthening it materially. This 
idea fits a village weekly just as well as it does a 
great city daily and without costing me more money 
will create for me more business. I am going to 
eredit HARDWARE AGE 10 cents for the idea. 

This is the furnace season. I have a small Ford 
automobile, but it has never occurred to me to tear 
the hood off it and replace it with a hood shaped, 
painted and named like the furnaces I am selling. I 
see where this idea has made several sales for 
‘Heckler Bros. this year and I will adopt it. Credit 
HARDWARE AGE 10 cents for the idea. 

Coupling a revolving display stand to the hind 
wheels of a wagon is a live idea. I ean use it 
county fair week and in every parade that takes 
place in our town this year. This is well illustrated 
in my HARDWARE AGE and I will show stoves, re- 
frigerators, fishing tackle, baseball goods, and Santa 
Claus in season on it. Credit HARDWARE AGE 10 
cents. 

I have heard some Fourth of July orations in my 
time but the fireworks were all about the same 


brand. On page 47 of my HARDWARE AGE the Hon. 


Franklin K. Lane puts more grey matter and more 
patriotism into six hundred words than all the 


‘flag talkers have in all the speeches I ever heard. 


I. am going to cut “Makers of the Flag” out of 
HARDWARE AGE and reproduce it in my Fourth of 


50 


July ad in our weekly paper next year. I will credit 
HARDWARE AGE with my friendship, admiration and 
5 cents for making me acquainted with the “Flag 
Maker.” 

On pages 48 and 49 I have learned a lot more 
about the great country of which I am a part. | 
know that this was written for our manufacturers 
and for the biggest men in the hardware trade, 
but I have read it and have learned a lot about 
their wonderful opportunities. I note that the 
European war is costing $50,000,000 a day. That’s 
a lot of money and I am glad I am not being taxed 
for it. 

In this issue of HARDWARE AGE I see where 
Richards-Wilcox had a hardware picnic. I note also 
that the Cleveland Hardware Association had a pic- 
nic. I wonder if it wouldn’t be.a good idea for the 
three hardware stores in our town to hold a picnic 
and get our folks a little better acquainted. 

On page 54 is the Washington letter. This stuff 
is good. That Washington representative of HARD- 
WARE AGE knows meat from dry rot. He sifts the 
Washington news and gives us the things done there 
that affect the hardware business. I get circulars 
and booklets galore from our state representatives 
but to read them is like chopping wood. HARDWARE 
AGE tells the news so I can understand it. It is a 
dandy department. I don’t know what it costs, but 
it’s worth it. 

Page 56 is “The Jester’s Page.” There is a 
package of laughs here every week. I read them 
and I repeat them. They won’t make money for me 
they help you live when. you are off the main line. 
It’s the best kind of liver medicine. There were 12 
jokes on this page today. Twelve laughs mean a 
lot some days. 

On page 57 is a story on the “Elimination of the 
Traveling Salesman.” Say, after reading that 
article I realize more than ever before what the 
traveling salesman means to me. I’ve said at times 
that there were far too many of them, but when 
anyone talks about chasing them all off the road 
they are sure monkeying with my cash register. I 
am. glad you reminded me of a lot of his good points. 
I knew they were there, but I guess I didn’t always 
keep it in mind. : 

On page 61, “The Man Behind the Counter” 
comes across with an idea on selling refrigerators. 
He tells us that an ice-box filled with ice and a 
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thermometer are things that cam be coupled up to 
the selling talk he so clearly outlines. I tried it 
out and it works. I made an extra sale on that line 
of talk and I am going to credit HARDWARE AGE 
with 10 centts. 

Oliver Bros’. letter on pages 62, 63 and 64 is a 
money-maker for me. This article is meat from 
start to finish. I learn of advances on steel bars 
and on sheets, but I am not going to change my 
retail prices yet. Then I learn that Norway iron 
has advanced $8 a ton. I have 400 pounds on hand 
and I know that it is worth $1.60 more than it was. 
I have raised my retail price 4% cent a pound and 
I have made $2 by reading HARDWARE AGE. I shall 
eredit HARDWARE AGE 5 cents for the information. 

Then I notice where pig tin has doubled in price. 
I know that solder and babbitt are affected and I 
have looked over my stock carefully. I have 75 
pounds of solder and 30 pounds of babbitt and I 
am going to get today’s prices from my jobber’s 
traveling man and mark that stuff up. If I mark it 
only 25 per cent. higher than last spring’s prices I 
will make $3 for having read this part of HARD- 
WARE AGE. I credit 5 cents. 

What! In the same article automobile tires and 
tubes up 25 per cent.? Fine! I have three tires and 
four tubes in stock. I'll get today’s prices from 
that traveling man and mark up. Say, HARDWARE 
AGE has made me about $15 more today, so [ll 
credit it with another dime. It sure pays to read 
a trade paper these days. 

I laughed until I cried at the cartoon on page 65, 
and then I sobered down to a patriotic thrill that 
came from the horse-sense of that, editorial on pages 
66 and 67. It makes you feel that to be a citizen 
of the United States is to be something akin to a 
god. We are all sorry for Europe, but as the edi- 
tor says, “It’s an ill wind that blows no one good,” 
and we are where the wind is bringing good things 
our way. 

Publicity for the retailer. Say, writing ads for 
our weekly paper used to be the trial of my life. 
Now it’s a snap and I get the ideas from the fellows 
whose ads are reproduced on these pages. I notice 
that you follow the seasons with those ads and that 
helps a lot. 

I’ve hated figures ever since they made me remem- 
ber dates in history and I don’t read the stock quota- 
tions in the newspapers, but I have learned that I 
cannot afford to miss the market reports in HARD- 
WARE AGE. I live in a little New York town so I 
naturally read the New York market report. Win- 
dow glass and rope look suspicious. You have given 
me reasons for a probable advance in the prices of 
these goods, and I am buying all I need for three 
months to come. The orders will go out in tonight’s 
mail, and if I don’t see the price go up inside of 
three weeks I’ll miss my guess. Your price man is 
pretty careful what he says. I’ll watch these items 
in next week’s report. 

I’ve hopped over to pages 74 and 75. These 
weekly display ideas are great. Your window trim- 
ming specialist always has a new one up his sleeve. 
The way he has coupled up that bag of coin to the 
$12 sign and those refrigerators is good. I can use 
that trap sign and I’m going to stretch a dollar 
the way you did in that hatchet window. Good 
work! Keep it up. 

Say, Idaho is a long ways for a New York dealér 
to go to get an idea, but that Smith store in Cald- 
well, Idaho, is sure alive. I’m going to use that 
sign scheme they used to pull people into their 
store and I’ll bet it works like a charm. I’m also 
going to credit HARDWARE AGE with a nickle for 
the introduction. 

Since competition became so fierce I wonder where 
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we would get off, if it wasn’t for the stream of new 
goods that come into the hardware field. I some- 
times wonder where they all come from. There'are 
seven new ones this week. 

The first one, that wire basket for holding cups 
while they are washed in a dishwashing machine is 
an interesting thing but our town is too small. 

The second is the new “Queen Cooking Outfit.”’ 
Nine new pieces of aluminum ware, all novel shapes. 
I think I can sell a set or two of this stuff. 

The third is the “Homelite” system. A new little 
power plant for making electricity on the farm. I'll 
send for a booklet and look into this: I’ve sold two 
gas outfits and I might land an electric one. 

The fourth is a new hand spray pump. This they 
say continues to spray while the handle is being 
drawn back. Sounds good. I’m going to have the 
manufacturer parcel-post a sample because I sell 
about two gross of these hand sprayers every year 
and I want to set the pace. 

The fifth is a power washing machine. There 
are about a dozen new ones a year but to-day’s ma- 
chines run circles around those we were selling three 
years ago and it’s good business. I showed a power 
washer at our county fair last year and sold one. 
It sold another and the two helped out the year’s 
business a little bit. This new one has a steel frame 
and it looks good. Think I’ll'send for a catalog. 

The sixth is a new nail bin counter. I don’t need 
one but I ‘am interested in new fixtures and some 
day am going to make over the shelving where my 
small hardware is stocked. 

The seventh is the new Shapleigh saw set. It 
looks pretty good but I have a heavy stock of saw 
sets on hand. Guess this is a hunch for me to gin 
the boys up and sell that lot before they get out of 
date entirely. 

Page 82 goes to my tinner. This week you tell 
how to draw a square to round. My boy is not a 
high class tinner but he does the job work we have 
very well and doesn’t cost me as much as a more 
skilled man. Your sheet metal page always tells how 
to make some plain common article and it has helped 
us out often. Keep it up. We would rather learn 
how to make some common thing a new and easier 
way than to read about factory extensions or 
news of the manufacturers. We sell a lot of gal- 
vanized sheet chimney tops. Your article to-day 
shows a better way than we have been using. My 
young man is trying it out. He is about half way 
through and says he will save 15 minutes’ time on 
each one. I’ll credit HARDWARE AGE 5c. 

I sell a few automobile accessories. Your acces- 
sory department is fine. It started me into the line 
and I have made money out of it. You show nine 
brand new things in auto accessories again this 
week. I am going to buy one of those tire alarms 
and those “Yankee” wrench jaws. They look like 
sellers. 

Summarizing this August thirteenth issue of 
HARDWARE AGE, I find that I have credited it with 
75 cents. You will note that I have been mighty 
chary with the credits I have extended this paper, 
which I consider my right hand man. If you have 
read what I have written about. this one week’s issue 
you have noted that it has actually made for me 
$21.25, which I have specifically mentioned, and of 
which there is absolutely no doubt. The informa- 
tion which enabled me to make this money came to 
me through this issue of HARDWARE AGE. 

In addition it has given me seven ideas which I 
have credited as being worth money to me. These 
are all sales producing ideas, practical from the 
word go. Most of them come from other hardware 
stores where they have been used and found to be 
producers. They fit my little store.to a T. : 
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Besides this I have been given one big broaden- 
ing. idea, one grain of friendship and co-operation, 
one page of Congressional business that is under- 
standable, twelve distinct separate laughs, a better 
appreciation of traveling salesmen, a patriotic thrill, 
and a broadening sense of what it means to be a 
citizen of the United States—this from an editorial 
which I have shown to the editor of our local paper. 
He has reproduced it in our paper saying that he 
got it out of my trade paper. 

I have gotten ideas from four seasonable news- 
paper ads, I have seen reasons for probable advances 
in glass and rope, and have bought three months’ 
supply. I have caught three separate window trim 
ideas which are admirably suited to my needs. 

I have seen illustrations and read descriptions of 
seven brand new items in the hardware field. I have 
written for catalogs of two of these items, have sent 
for a sample of another one, and have made a store 
fixture resolve. Another of these new goods has im- 
pressed upon me the fact that I am heavily stocked 





‘Hardware Age 


with a similar item which is passing out of date. I 
will ginger up the sales force. 

The sheet metal department has taught me how 
to save fifteen minutes’ time on every metal chim- 
ney top we make. We made twenty last year, that 
is five hours time at 25 cents an hour—$1.25. I 
saw nine brand new automobile accessories, and 
have added two live items to my line. 

I haven’t said a thing about the advertising pages. 
They represent about everything that is up to the 
minute in hardware. 

Stop a minute. 

Think this over. 3 

All the things I have mentioned in this summary 
have come to me in the August thirteenth issue of 
HARDWARE AGE, which on the yearly subscription 
basis, cost me less than 4 cents. It is the best in- 
vested 4 cents of the year. I wish you and HARD- 
WARE AGE the best luck. 

[Signed] A NEW YORK HARDWARE DEALER. 


~ DROP FORGED WRENCHES 


The Use and Abuse of an Indispensable Tool 
By F. C. BILLINGS 


Vice-President Billings & Spencer Company. 


and yet the most indispensable tool in the 

kit of the mechanic, farmer, automobilist, 
or aviator is the wrench, the solid open-ended 
wrench, known to the British mechanician as the 
“fixed spanner” and known in the 
United States as the “machinists’ 
wrench.” 

All machine tools, road vehicles, 
agricultural machinery, engines, 
motors and practically all more or 
less complicated mechanisms de- 
signed for either utility or recre- 
ation purposes—all are put and 
held together more or less with 
bolts and nuts, and for assembling, 
adjusting, repairing and the taking 
apart of these various appliances 
the open-end wrench is an in- 
dispensable tool. 

Of the many kinds of wrenches, 
the cheapest, strongest, most effi- 
cient and most durable is the open- 
end wrench. This style of wrench 
varies in quality and price in the 
following order: grey iron cast- 
ings, malleable iron castings, sheet 
steel stampings and steel drop 
forgings. 

The drop forged wrench is su- 
perior to all in quality, strength, 
durability and utility. It should 
be made from selected .15 to .25 
carbon open-hearth. bar steel. The 
bar steel is heated and the wrench 
formed in dies held in heavy forg- 
ing hammers. After forging, the 
wrench passes through various 
: operations of trimming, grinding, 
wonders Pino Scer and milling the openings to size, 
Se aoe henail and not the least important is the 

oe heat treatment which gives to the 
: wrench the greatest possible phys- 


ical strength and a hardness to resist wear. 


| arenes the most abused, least considered 
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-matter of. the initial stock order. 


Drop forged wrenches are manufactured and 
listed in three grades of finish known to the trade 
as “milled” or “unfinished,” “semi-finished” and 
“full-finished.” The “unfinished” wrench is the 
rough forging with openings milled to size. The 
“semi-finished” wrench is the same with the addi- 
tion of heat treatment and hardening, and with the 
heads brightened. The “full-finished” wrench is 
polished all over before the heat treating and the 
hardening operations and, with brightened heads, is 
finally treated with a lacquer finish which acts as a 
rust preventive and gives the wrench an attractive 
appearance. 

Probably one of the innovations in the matter of 
handling wrenches which most strongly appeals to 
the dealer is the arrangement of a stock of 
wrenches on a display board that is designed to be 
hung in any convenient and prominent place in the 
store. 

Different localities call for different styles of 
wrenches. A mill town uses more textile wrenches. 
In a locality where machine tools are largely made 
or used, the engineers’ line would be in demand. 
In the automobile section of a large city the 
wrenches which are most used on automobiles 
would be most in demand. Therefore these wrench 
boards are made up in different sizes and are fitted 
with different styles of wrenches according to the 
locality in which the board is to be displayed. 

In the past, when a dealer had concluded to put 
in a stock of drop forged wrenches and it came 
time to put in a stock order, as a rule he did not 
know what sizes, kinds or quantities to order, and 
was apt to ask the salesman to.help him out in the 
The salesman 
really had no more knowledge of the dealer’s re- 
quirements than the dealer himself.and generally, 
in his desire to turn in a substantial order to the 
house, would stock the dealer up with what would 
be more or less “deadwood”; probably on account 
of locality requirements. 

When the stock order arrived, a limited quantity 
of the smaller sizes would be put on the shelves and 
perhaps.in the show cases, but the. bulk would be 
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The upper cut is a fifteen degree 

angle engineers’ wrench. The 

lower cut is a fifteen mogres angle 

engineers’ double he wrench. 

These two wrenches were designed 

primarily to fit the U. S. Standard 
bolts and nuts 
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lar and 


opening 


The S wrench is very 
is made with all standa 


The textile wrench is a double head 
line with heads at an angle of 22% 
degrees with the handle. It 


lighter than the engineers’ line and 

has thinner heads. Furnished with 

standard openings, it is popular in 
mill towns 








Set screw wrenches are made im 
both single and double end. Tight- 
ening set screws is one of the hard- 
est uses to which a wrench is put. 
These wrenches are especially de- 
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Construction and structural 
wrenches are made with round 
— handles, which are used to 
ring punched holes in beams into 
line, so that a bolt or rivet can be 
anserted. Construction wrenches 
are made with a 15 degree angle, 
and structural wrenches with an 
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Car and track wrenches are used 
by railroads in the construction 
and maintenance of tracks and cars 
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Machine wrenches, tool post 

wrenches and chuck wrenches are 

popular in manufacturing districts 
where machine tools are used 
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General service wrenches are what 

the name implies. A light handy 

wrench that should not be used for 
severe work 














Spanner and pin wrenches are used 
for turning collars on threaded 
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Socket wrenches are made in va- 
og 9 hee. aré listed for both 
U. S. Standard hexagonal nuts, and 
for square nuts, cap screws and. set 
screws vi ne 








The wrench bag has been made 
popular by the automobilist. Its 
popularity is extending to other 


users 





signed for this heavy work 


stored in the basement in bins or on shelves, and 
in all probability a large part of that stock in the 
basement would not move in years. 


With the average dealer, one or two of the dis- 
play boards mentioned will carry all the stock he 
needs, and the advantages are that the display 
board is in itself an advertisement of the goods, 
the. wrenches are handy to get at, and the dealer 
can seé at a glance if his stock needs replenishing, 
also which particular styles and sizes are moving 
the fastest as well as those for which there is no 
demand. In the latter case he had better exchange 
these for some other style or size, and in time he 
can tell accurately the requirements of his locality. 


The idea of a display board for handling 
wrenches originated with the Billings & Spencer 
Company, and was an endeavor on the company’s 
part to assist the dealer in turning out his stock. 


THE VALLEY STaR STovE CoMPANY of Wheeling, W. 
Va., has completed arrangements with the Pennsylvania 
Stove Company, Youngstown, Ohio, to take over the en- 
tire business of that :oncern. The firm is the manufac- 
turer of the De He en cook stove, and handles stoves 


and ranges. 


Speedaway Rowboat Motor Name 
Changed 


HE Speedaway Boat Motor Company, Freeport, 
Ill., which has been manufacturing a detach- 
able rowboat motor under the name “Speedaway,” 
announces a change in this name in a circular which 
is quoted as follows: 

“The Speedaway Detachable Rowboat Motor will 
hereafter be called the ‘Spinaway Detachable Row- 
boat Motor,’ and our firm name will be changed to 
the Spinaway Boat Motor Company. 

“We adopt this change of name with a very 
definite purpose. For a number of years Charles 
L. Seabury & Company, of New York, marine en- 
gine and launch builders, have used the name 
‘Speedway’ for their product, which is of very high 
order. As the names are so similar much con- 
fusion has resulted, and this no doubt is due, in 
part, to the fact that marine engines and rowboat 
motors are closely associated in the mind. Our 
motor will be the same in every respect and the 
personnel of the firm has not changed, but in future 
it will be called the ‘Spinaway Detachable Row- 
boat Motor.’ ” 











“ONCE UPON A TIME” 





THE DREAM SHIP 
Cleveland Leader 
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THE WAY IT FEELS THE FIRST DAY 
| Washington Star 
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Grandma, the Demon Chaperon, 
Makes a Very Poor Guess 
| New York Sun 
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WHEN A FELLER NEEDS A FRIEND 
New York Tribune 











ESTABLISHMENT OF AMERICAN BRANCH BANKS 
IN SOUTH AMERICA BY OCTOBER 


LONG stride in the right direction will be 
accomplished when branches of United 

“™ =. States banks are opened in South America 
next month. This distinction comes first to the 
- National City Bank of New York, which with its 
immense resources and pre-eminent standing is best 
qualified for such difficult pioneer work. This fi- 
nancial venture first became possible under the 
Federal Reserve Act of December 23, 1913. The 
Federal Reserve Board has now granted permis- 
~ gion to the City Bank to establish branches in 
Buenos Aires, Argentina and Rio de Janeiro, Brazil, 
believed to be the first time in our history that a 
bank chartered under domestic law has been au- 
thorized to establish branches in a foreign country. 

Formal announcement has been made by the Fed- 
eral Reserve Board as follows: “The Federal Re- 
serve Board has granted the application of the 
National City Bank for authority to establish 
branches at Buenos Aires and Rio de Janeiro, on 
condition that it shall abide by any future regu- 
lations of the Board and shall submit by-laws, now 
or from time to time enacted, for the approval of 
the Board.” | 

It is also understood that the bank desires to open 
- additional divisions of these banks at various loca- 
tions in-Argentina and Brazil. It is the mtention 
to have all the branches so established known as 
the Buenos Aires or Rio branch, to be located in 
Argentina and Brazil. The exact points of these 
subdivisions have not yet been definitely deter- 
mined. : 

The City Bank has been authorized to develop 
its plan of organization and the different steps taken 
for this purpose will be approved by the Board as 
they are made. 

Under the new banking act, branches will be op- 
erated as distinct entities from the parent bank in 
New York, although they will be branches only. 

To American manufacturers, exporters and im- 
porters this radical advance in the establishment 


porters concerning trade opportunities in South 
America. He will endeavor to cover the innumer- 
able phases of this field, and will deal not only with 
Argentina but all of South America. 

Colonel Colton’s fitness for this work will be best 
understood by a résumé of his preparation for it. 
After some years’ experience as a National Bank 
examiner in the United States, he went to the Philip- 


- pines -as -lieutenant colonel of the First Nebraska 


of channels under our own nationals for financing . 


their foreign business transactions is-of far-reach- 
ing importance. 

The joint managers of the Buenos Aires branch 
will be J: H. Allen, manager of the Banque Nation- 
ale de la Republique d’Haiti and Colonel George R. 
Colton, former governor of Porto Rico. These men, 
with the necessary clerks of the National City Bank, 
expect to sail from New York about September 18, 
and it is hoped to have the Buenos Aires branch 
organized and in operation during October. 

While the branches will have joint managers, their 
work will be along different lines. Mr. Allen, hav- 
ing accomplished splendid work in building up the 
bank in Haiti, will devote his time almost exclu- 
sively to the technical side of banking. He is a 
trained American banker and thoroughly acquainted 
with Latin-American methods and ideals. 

Colonel Colton, formerly an American bank ex- 
aminer, is likewise thoroughly conversant with com- 
merce and trade in Latin-American countries, and 
in the four years that he was governor of Porto 
Rico he put plans into effect that greatly assisted in 
doubling the commerce of that country. He knows 
to an unusual degree the business methods of 
Americans, the tariffs of the different countries, and 
various other details that are indispensable for the 
successful conduct of business in South America. 
Colonel Colton’s efforts will be devoted principally 
to the compiling of information for American ex- 


Volunteers. He was soon after detailed as deputy 
collector of customs at Manila. Later he became 
collector of customs at Iloilo, and next was sent by 
President Roosevelt to organize the Domingo Cus- 
toms Receivership. As general receiver of customs 
in Santo Domingo for three years, he did excellent 
work until the ratification of the United States 
treaty with that country. During this interval, the 
customs receipts and commerce of the country were 
practically doubled. Next he became insular col- 
lector of customs of the Philippine Islands, and in 
that service he was author of the Philippine tariff. 
In 1909 he was appointed governor of Porto Rico, 
and there he put plans into affect that he had worked 
out for the development of the commerce and in- 
dustries of that country with exceptional results.. 
Colonel Colton said recently “American exporters, 
to gain trade with South America and to keep it, 


‘must make the sort. of-goods that South Americans 


want. They must pack those goods in the manner 
that South Americans direct, and invoice them in 
accordance with the regulations of the country to 
which the goods are to be shipped. These three 
things eannot be too strongly impressed on the 
minds of- the .American manufacturers and ex- 
porters. That is the hardest job ahead of those who 
will work for trade expansion, to get Americans to 
do these very things.” 

Other large banks in the United States are also 
investigating the question of establishing foreign 
branches. : 


Informal Meeting of Trade Council 


The standing committee of the National Foreign 
Trade Council (the outcome of the first Foreign 
Trade Convention held in Washington, May 27-28 
last), appointed to consider problems arising from 
the war, has held an informal conference at the 
New York Chamber of Commerce, with a number 
of exporters, importers and shipping men engaged 
in South American trade. James A. Farrell, Chair- 
man of the National Foreign Trade Council and 
President of the United States Steel Corporation, 
presided. 

Experienced exporters, importers and forwarders 
were invited to express their opinions regarding 
the action to be taken for developing trade with the 
Latin-American countries. During the conference 
it was stated that the United States in the year 
ended June 30 last, imported from South America 
merchandise valued at $222,000,000. The exports 
from the United States to South America in the 
same fiscal year totalled $124,000,000. The differ- 
ence of nearly $100,000,000 was transmitted to the 
United States through London. American im- 
porters find it difficult and expensive to pay for 
South American purchases through London or other 
European financial centers, and the balance of trade 
adverse to the United States makes difficult and un- 
necessarily expensive direct exchange between New 
York and most of the eountries of South America. 

The conference referred to, considered ways, and 


55 








ae 
—s ah F 





a eee ee 


56 


means of making exports pay more largely for im- 
ports from South America, such as coffee, rubber, 
hides, etc., thereby reducing the balance against 
us. No conclusions were reached, but a committee 
was appointed to study and report. Among those 
who conferred with the standing committee, men 
who will be recognized as leaders in that trade, were 
William E. Peck, of William E. Peck & Co.; C. A. 
McCollough, John Dunn Son & Co.; J. P. Grace, W. 
R. Grace & Co.; J. B. Schlecta, agent Brazilerio 
8.8. Co.; F. C. Schultze, Hasanclever & Co.; Daniel 
Warren, American Trading Co.; W. H. Budleman, 
Crossman & Sielcken; William Schall, Miller, Schall 


‘& Co.; G: L. Duval, Wessel, Duval & Co., and J. H. 


Waddell, of Hard & Rand. 
Another Trade Invasion of South America 


The United States Senate has passed unanimously 
the resolution of Senator: Weeks, of Massachusetts, 
directly the Secretary of Commerce to express his 
opinion on the feasibility of sending six vessels 
under the auspices of the United States Government 


to South American ports, to carry American repre- 


sentatives and samples of American goods with a 
view to stimulating trade with the United States. 
The secretary is also directed to estimate what the 
cost of such a commercial armada would be, and to 
report. to the Senate. 


Starrett Booklet of Effective Dis- 


plays 
THE L. S. Starrett Company, Athol, Mass., is dis- 
tributing to the trade a beautiful booklet en- 
titled “Your Display—A Salesman.” This publica- 
tion contains valuable points on making window 
displays -effective, and shows illustrations of differ- 

ent displays of unusual merit. 
_ An article by Nelson Mills, vice-president of the 
Mills Hardware Company, Hamilton, Ont., the com- 
pany which won first prize in the Starrett contest, 
is given, together with an illustration showing the 
prize-winning display. The other illustrations in 
the Starrett booklet show window displays which 


either won prizes or received honorable mention in 


the Starrett contest. The displays shown are from: 
Kalispell Mercantile Company, Kalispell, Mont.; 
Western Hardware & Auto Supply Company, Port- 
land, Ore.; Hazard, Gould & Company, San Diego, 
Cal.; Duncan & Goodell Company, Worcester, Mass. ; 
H. O. McClure, Tulsa, Okla.; Alden & Judson, Grand 
Rapids, Mich.; Winters Hardware Company, Fre- 
mont, Ohio; I. E. Swift Company, Houghton, Mich. ; 
Bond Hardware Company, Guelph, Ont.; Wm. K. 


Toole Hardware Company, Pawtucket, R. I.; Adam 


Decker Hardware Company, St. Paul, Minn.; San 
Diego Hardware Company, San Diego, Cal.; Vonne- 
gut Hardware Company, Indianapolis, Ind.; Graves 
Hardware Company, Springfield, Mass.; Aikenhead 
Hardware Company, Toronto, Ont.; Jere. Woodring 
Company, Hazelton, Pa.; Warner Hardware Com- 
pany, Minneapolis, Minn.; Martin, Finlayson & 
Mather, Ltd., Vancouver, B. C.; Bretz & Wicker 
Company, Harrisburg, Pa., and the Hardware and 
Supply Company, Akron, Ohio. 

The booklet ends with an article headed “We 
Practise What We Preach.” This article states that 
although the Starrett Company does not often get 
an opportunity to make a display itself, it makes 


the most of these opportunities. Attention is called 
’ to the fact that the New England representative of 


the Starrett Company, R. L. Bridgemen, arranged 
a display which won first prize at the New England 


_’ Hardware Dealers’ Exhibition this year. The prize, 
a handsome silver loving cup, is shown, and the 
' gompany states that this proves its contention that 


Hardware Age 


a carefully arranged display is well worth the effort. 

The Starrett booklet shows such a wide range of 
artistic displays which feature Starrett tools that 
any dealer handling this line cannot afford to be 
without it. A careful perusal of its pages is bound 
to suggest many artistic. groupings which have a 
practical advertising value. 


Department of Commerce Aids in 
Developing Foreign Trade 


5 tema Department of Commerce at. Washington, 

through the Bureau of Foreign and Domes- 
tic Commerce, is seizing every opportunity to de- 
velop the export trade of the United States under 
the exceptional conditions now existing. 

For the current fiscal year appropriations are 
available since July 1, that permit the department 
to accomplish much. Congress has appropriated 
$100,000 for commercial attaches and, within a few 
weeks, eight or ten of these new agents will be es- 
tablished, three or four in Latin America and five 
or six in other parts of the world. 

A special fund of $50,000 is available for promot- 
ing our commerce with Central and South America, 
and there will be sent at an early date, five or six 
special agents to investigate markets in Latin 
America. S. S. Brill, of St. Louis, will study mar- 
kets for hardware; R. E. Simmons, detailed from 
the Forest Service, will investigate markets for 
lumber products of all kinds, and B. Joachim will 
cover general markets for merchandise such as hats, 
clothing and similar articles, his experience in 
actual trade in these products equipping him for 
this service. Mr. Joachim spent about 17 years in 
business along the east coast of South America, in- 
cluding Rio de Janeiro, Bahia, Santos and Buenos 
Ayres. Another agent will investigate fruit mar- 
kets and still another representative will cover mar- 
kets for cotton textiles and similar products. 

The Bureau also has a fund of $75,000 for gener- 
al commercial promotion. A certain amount of this 
will be used to maintain branches of the bureau in 
various parts of the United States, such as Boston, 
New York, Chicago, Seattle, San Francisco, New 
Orleans and Atlanta. 

An expert on lumber product starts at an early 
date for Oriental countries, India and Australia, to 
carry on the same sort of work that Mr. Simmons 
will specialize in throughout Latin America. Ralph 
M. Odell will also proceed promptly to the Orient 
to develop markets for cotton textiles. Another 
special agent, not yet selected, will study markéts 
for woolen products; and still another will, as soon 
as possible, go to European countries to make in- 
vestigation of by-products of the lumber industry. 

William C. Redfield, has ever since entering 
President Wilson’s cabinet in March, 1913, made 
special efforts to secure appropriations from Con- 
gress to promote this great work. While the sums 
so far appropriated are very inadequate in propor- 
tion to the magnitude of the work, the important 
matter is, that a beginning has been made and with 
the selection of specialists, peculiarly qualified for 
their duties, the wisdom of the expenditures will, 
we believe, be fully justified, and demonstrate the 
necessity for continuing the work on a much 
broader scale. Germany, Great Britain and Franée, 
particularly have been very generous with funds 
for this purpose. 

Mr. Redfield is being ably assisted by A. H. Bald- 
win, chief of the Bureau of Foreign and Domestic 
Commerce who has had about 20 years experience in 
the government service in Washington, most of it 
in later years in the Department of Commerce. 
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War Tax Levy Soon to Be Made—Ships for South America 
By A. A. CHENAY 


WASHINGTON, September 4, 1914. 


ITH the war risk insurance bureau now in 
W\ full operation under the direction of the 
Secretary of the Treasury, backed by a 
government fund of $5,000,000, and the shipping 
law so broadened as to admit the large number of 
American-owned foreign-built vessels to American 
registry, shipping prospects are fast assuming -a 
favorable turn. In fact, it is considered that the 
situation, in so far as ships are concerned, is fairly 
wel solved—that sufficient tonnage will be forth- 
coming to take care of all exports for the time being 
at least. 
Change in Shipping Law 


The amendment to the shipping laws, recently 
passed by Congress, removes the requirement that 
foreign-built vessels seeking American registry for 
the foreign trade must be less than five years old. 
Furthermore, the President is authorized in his dis- 
cretion (1) to suspend the provision of the law 
which requires that all watch officers of vessels of 
the United States registered for the foreign trade 
must be citizens of the United States and (2) to 
suspend the requirement for survey, inspection and 
measurement by United States officials of foreign- 
built vessels admitted to American registry. 

Acting under this authority President Wilson is 
expected to issue a proclamation to-day specifically 
promulgating these suspensions. 

The first vessels to be admitted under the new 


law, it is expected will be the ocean-going fleets of» 


the United Fruit Company, the Standard Oil Com- 
pany and the United States Steel Corporation. 


Government Fleet Probable 


President Wilson is sticking to his proposal for 
a government-owned line of commercial steamers, 
and, it is the understanding that the pending Alex- 
ander bill will be passed unless, in the meantime, 
private shipping interests indicate their intention 
to come actively into the field, and take care of the 
prospective situation. 

The Alexander bill has been favorably reported 
by the House Committee on Merchant Marine, and 
has the backing of the Administration. It proposes 
that the United States shall purchase, maintain and 


operate a fleet of steamers to be used in the foreign 
trade, and for this purpose it appropriates the sum 
of $10,000,000 and authorizes the Secretary of the 
Treasury to sell Panama bonds to the extent of 
$30,000,000. 

: Public May Buy Stock 


To operate this government line of vessels a cor- 
poration is to be organized, the United States to 
hold 51 per cent. of the stock. - Stock would be 
offered for public subscription in shares of $100 
and the company could commence business when the 
51 per cent. representing the investment of the 
United States had been paid in. The service would 
be administered through a shipping board consist- 
ing of the Secretary of the Treasury, Secretary of 
Commerce and Postmaster General. : 

Ships for South America 3 

The South American opportunity. seems to have- 
been well noted by Congress, judging from the large. 
number of: bills presented to provide for the estab-. 
lishment of steamship lines from the United States 
to Central and South American ports. 

Eight measures are now: pending with the Mer- 
chant Marine Committee of: the House appropriat- 
ing sums ranging from.nine millions to forty mil- 
lions for the purchase or construction of fleets of 
vessels to engage in the Latin American trade. 

The Senate yesterday passel the Weeks resolutien 
requesting the Secretary of Commerce to furnish. 
the Senate with an estimate of cost, feasibility and 
probable results of sending six vessels of the army 
or navy to South America carrying samples of 
American manufactured products and accompanied 
by representatives of the manufacturers, with a 
view of establishing direct trade relations with 
South American merchants. 


Foreign Finances 


The big question that just now confronts the 
American exporter, in the opinion of Washington 
officials directly interested in the matter, is one of 
finances rather than of ships. 

It is declared that the principal obstacle to a free 
and satisfactory resumption of international trade 
at an early date is the inability of the foreign buyer 
to meet his money obligations. 
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While there is at the moment quite naturally a 
material reduction in the volume of commercial ton- 
nage, it is claimed that a sufficient number of ships 
are available to meet the immediate demands. 


American Banks in South America 


- This condition of money stringency, most strongly 
felt perhaps in Europe, is reflected in other parts 
of the world, and until the question of international 
exchange and credit is worked out and a substantial 
trading basis arrived at, it is considered, there will 
be a slow progress to normal conditions. 

The Federal Reserve Board has given prompt ap- 
proval to the plans of the National City Bank of 
New York for the establishment of three branches 
in South America, one in Rio de Janeiro, one in 
Buenos Aires and one in Valpariso. Chicago bank- 
ing interests are actively negotiating for the loca- 
tion of an American institution in Lima, Peru. 

These American financial houses, more than any 
other factors, are confidently expected to open the 
way for American products and manufactures into 
the vast continent at the South. The matter of 
credit and exchange, now disturbed, should be 
promptly arranged once the American banking 


- houses are fully established. 


War Tax Levy Soon to Be Made 


Chairman Underwood, of the House Ways and 
Means Committee, has practically completed the 
draft of the revenue-raising legislation made neces- 
sary because of decreasing customs duties, as advo- 
cated by the President in his address to Congress to- 
day. The measure will be introduced within a day 
or two, and, it is expected, passed with the least 
possible delay. 


Hardware Age 






Although no announcement has as yet. been made, 
the general impression is that the additional reve- 
nue needed will be derived from taxes on beer, pat- 
ent medicines, soft drinks, and railroad and amuse- 
ment tickets. 
Trust Program Nears End 


Such progress has been made during the week 
on the pending anti-trust measure that it is now 
believed both the trade commission bill and the 
Clayton bill will be disposed of before the close of 
the coming week. 

The Newlands trade commission bill has been 
practically agreed to by the conference committee. 
The conferées considering the Clayton measure are 
reported as likely to reach a compromise on several 
disputed sections that will be satisfactory to both 
House and Senate. 


Court Review Is Limited 
The most important phase of the agree t in 


the matter of the trade commission is thas the re- 
view permitted the courts has been lir, ques- 







































tions of law, similar to court juris? over de- 
cisions of the Interstate Commerce sslission. 

. The efforts of those opposed ft; ‘unfair com- 
petition” section of the propo: to get rid of 


this provision have failed, alti fn it is understood 
that the language of the disputed section has been 
changed to prohibit “unfair methods of competi- 
tion.” 

Appeals from decisions and orders of the Trade 
Commission, according to the report of the con- 
ferées, may be made directly to the United States 
Court of Appeals, the decision of which tribunal 
shall be final unless by special order the Supreme 
Court permits the case to be brought before it. 





Business Patriotism’ Expressed by 
Simonds Mfg. Co. 


E believe in our country. We have faith that 
the United States of America will continue 
to be the most prosperous nation in the world. Al- 
though panicky people pinch tight the mighty dollar, 
fearing disaster for this country on account of the 
European war,'6ur crops are the most bountiful in 
years. These crops must be harvested. The mills 
will grind the wheat and corn; the railroads will 
transport the flour and meal; starving nations will 
find some way of getting these and the wealth re- 
ceived in return will be spent at home. 

As 5 percent. of our country’s products are all 
that are exported, we are likely to suffer a great 
deal more from the abnormal tightening up of the 
purse strings of our merchants, our manufacturers, 
and our consumers, than from loss of European 


business. 


Let us all have faith in our country. Let us go 
(n in:‘a normal way. We are confident of peace in 
cur states. We are practically sure of a larger 
market from outside, than we have ever had before. 
If we can supply the wants of South America at 
this crisis in European conditions then we have 
builded a new outlet for our products. A market 
hitherto European and one estimated at one billion 
dollars a year in volume will be ours. It is an op- 
portune moment for the manufacturers of this coun- 
try to take advantage of this market and to send 
their real men to make business connections, estab- 
lish ‘agencies and acquaint their houses with the 
wants of South Americans. Their orders should 
be filled understandingly in accordance with South 
American ideas, with the intention of pleasing the 
trade heretofore going to European nations. 


We believe that now is the time for patriotism in 
its broadest sense—that is, to take advantage of 
present conditions by pushing ahead everything 
American, demanding American made goods for 
ourselves and offering them to meet the require- 
ments of our South American friends in such a 
way as to supply their needs from their own 
hemisphere. 

Let us all work together in a natural, normal, and 
sensible way. Then we have faith to believe that in 
six months from now the wheels of industry will all 
be moving. and this country will be on the eve of a 
period of ‘prosperity the like of which few Ameri- 

cans have‘ever seen. 


New England Hardware Dealers 


to Hold Convention 


Tes New England Hardware Dealers’ Associa- 

tion has completed arrangements for the 1915 
annual exhibition, to be conducted in connection 
with the twenty-second annual convention. - The 
headquarters for this meeting will be the Mechan- 
ics’ Building, Boston, and February 22, 23 and 24 
have been selected as the dates. The exhibition 
will be under the personal direction of the Ex- 
hibition Committee, and a carefully planned cam- 
paign is being conducted among the hardware men 
of New England, with the object of attracting the 
largest possible attendance of buyers. Mechanics’ 
Hall, where exhibitors’ goods will be housed, is ad- 
mirably adapted for this purpose, containing as it 
does 215,958 square feet of floor space, situated on 
Atlantic, Boston, Connecticut, Massachusetts..and 
New Hampshire avenues. It is located in the 
center of the hotel district, and is very accessible 
by tunnel, subway and surface lines from all parts 
of Boston and suburbs. 








The Wisdom of Sam 


N a certain negro settlement in Louisiana there is a 

judge who holds court in a one-room wooden shack 

whose furnishings consist of a pine table, a half dozen 
chairs and a big book. 

One day a negro was brought before him for being 
drunk, 

“Well, Sam, I’ve got to fine you according to what 
the law book ‘says,’ and flipping over a few pages of 
the big book on the table he pointed to some figures 
and continued. “There it is, $18.90. See it?” 

“Yes, sir, an’ here’s yo’ money,” replied Sam, hand- 
ing it out quickly and departing with an acquaintance. 

When they had passed out of the hearing of the 
judge the acquaintance began talking of the big fine 
and complained: 

“Why didn’t yo’ argufy with the jedge an’ git him 
to rejuce them law-book figurs?” 

“Law book?” replied Sam. “Why, man, that ain’t 
no law book, that ain’t nothin’ but a mail order cata- 
logue. “An’ I was glad enough ter pay him what he 
ast me, ’cause he only turned over as far as the baby 
buggies. If he’d turned over to the ottermobiles he’d 
sent me up for life.”—Exchange. 


British Humor 


66 SENSE of humor. is a help and a blessing 
throughout life,” says Rear Admiral Buhler. 
“But even a sense of humor may exist in excess. 

“T have in mind the case of a British soldier who was 
sentenced to be flogged. During the flogging he laughed 
continually. The harder the lash was laid on the harder 
the soldier laughed. 

“*Wot’s so funny about bein’ flogged?’ demanded the 


sergeant. 
“‘*Why,’ the soldier chuckled, ‘I’m the wrong man.’ ” 


—Ezxchange. 

é geen was a certain bishop who had a pleasant 
habit of chatting with anybody he might meet 

during his country walks. One day he came‘across a 

lad who was looking after some pigs by the roadside, 

and the bishop paused to ask him what he was doing, 

that being his usual opening to conversation. 

“Moindin’ swoine,” the lad replied, stolidly. 

The bishop nodded his head thoughtfully. 

“Ah! Is that so?” he commented. “And how much 
do you earn a week?” 

“Two shillin’s,” was the reply. 

“Only two shillings?” remarked the bishop. Then 
he continued, pleasantly: “I, too, am a shepherd, but I 
get more than two shillings.” 

The lad looked at him suspiciously for a minute; then 
he said, slowly: 

“Mebbe you gets more swoine nor me to moind.”— 
Tit-Bits. 


Mebbe 


Going Down 


LAF LARSON, working in a warehouse, backed 
into an elevator shaft and fell down five stories 
with a load of boxes. Horror-stricken, the other em- 
ployees rushed down the stairs; only to find him picking 
himself unharmed out of the rubbish. 
“Ess de boss mad?” he whispered cautiously. “Tal 
‘em. Ay had. to come down for nails anyway.”——Ex- 
change. 


Not Interested 


N a murder case in one of the Southern states an 
old mountaineer was called as witness. The de- 
fending lawyer was cross-examining him. 

“You say you saw this murder committed?” 

“VY es.”’ 

“How far were you from the spot where it took 
place?” 

“Bout a quarter-mile.” 

“What time was it when this deed was done?” 

“*Bout half-past eight.” 

“On the date this murder was supposed to be com- 
mitted it would be almost totally dark, and you mean 
to say you could see distinctly what happened at that 
time at a quarter of a mile distant?” 

The old mountaineer shuffled his feet, changed his 
quid, and stretched. “Oh, well,” he said, as started to 
leave the witness chair, “I don’t give a gol darn about 
this trial, anyway.”—E«change. 


Vacation 
GENE was going for a week’s motor trip with his 


KE U 

father. 

“Have you everything you need?”. inquired his 
mother. ‘“You’d better let me look at your bag.” 

“Everything’s in it,” replied the boy, who was very 
anxious to be off. “Every single thing I need.” 

“Have-you taken your brush and comb?” queried his 
mother. : 

“Brush and comb!” cried Eugene indignantly. “Why, 
Mother, I thought I was going on a vacation.”—EFz- 
change. 


No Trouble at All 


OHN, whose father was a baker, was in the habit of 
bringing his teacher a fresh pretzel each day. 

“I wish you would tell your father not to make them 
quite so salty,” she once said, laughingly. 

Thereafter, the shiny, brown delicacy—always minus 
the salt—was found frequently on her desk. 

“It is very kind of your father to make one on pur- 
pose for me,” she told him. | 

“Oh!” was the startling reply. “He don’t make them 
this way. I lick the salt off!”—Grit. ; 

= 3 
Prompt 


REENBERG had taken out an insurance policy on 
his stock of goods, and three hours later a fire 
broke out which consumed building and contents: The 
company could find no ground on which to refuse pay- 
ment, but in sending the check the following was in- 
cluded in the letter: “We note that your policy was 
issued at noon on Thursday and the fire did not take 
place till three o’clock the same day. Why this delay?” 


—Exchange. 

A SCOTTISH farmer of a miserly disposition bought 
a horse at a fair. On the way home he thought 

a drink of water would refresh it, so he got a pail of 

water, but the animal would not take it. When he got 


The Horse for Him 


shome he offered it a feed of corn, but to his surprise it 
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would not touch that; either. 
“Weel,” he muttered to himself, “if only I was sure 
ye were a guid worker, ye’re the verra horse for me.”— 


Pittsburgh Chronicle. 2 
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FRANCE, ENGLAND AND AMERICAN 
HARDWARE 


Letters Which Show That Both Countries Are Ready for Our Product 


Pantin, August 24, 1914. 
Editor HARDWARE AGE: 
Dear Sir: 

I was much interested in Mr. Whitehead’s article of 
July 30, concerning the organization of hardware sales 
in England. ; 

Most of the suggestions offered in this report could 
be also effectively adapted to French trade conditions. 
There are well some important hardware importers in 
France, such as Markt & Co., the Franco-British Hard- 
ware Co., etc., but these are jobbers, taking a profit 
ranging from 25 to 50 per cent. for the sale to dealers. 
And there is still room and money to be made for manu- 
facturers of American hardware and auto supplies, 
selling directly to local jobbers and dealers, department 
stores, etc., through an agent carrying several non- 
competing lines of reliable goods at competing prices. 

The buying power of the French people is at least as 
high as of the English. Although generally the towns 
are not so thronged together as in England, and the 
population less dense, there are some districts, such as 
in the regions of Lille and Lyons, where there are in 
a radius of 30 miles several very important towns, 
which are of the richest in this country. The selling 
expenses would be even smaller, as in England, sea 
crossing being altogether avoided, and railway fares for 
travelers and goods being generally cheaper, as in the 
British Isles, if somewhat less comfortable for travelers 
Much selling can be done by catalogs shown by the com- 
mercial travelers, one sample type being in many cases 
sufficient to show the quality of goods. American goods 
are generally recognized as reliable and of good quality. 
Moreover, an agency located in Paris can also control 
the trade in Belgium, Holland and Spain, if necessary 
with branches in Antwerp, Rotterdam and Barcelona, 
for the delivery of goods and payment of freight and 
custom duties. Antwerp is only six hours from Paris, 
Rotterdam eight hours, and I have often made the 
journey to these ports and returned to Paris in one day 
only. 

The time for starting such a business would be now; 
as soon as the war will be ended and ordinary business 
conditions resumed, there will be a huge demand for all 
kinds of hardware, household articles and auto acces- 
sories. In the latter line principally there will be an 
enormously to do. Nearly all existing motor cars in 
France have been requisitioned by the military author- 
ities for service in the war, and will have to suffer a 
very rough use and handling. All their possessors will 
have to buy new fittings and cars when the war will be 
over, and their cars will be returned to them, and a 
great number will certainly be destroyed during the 
war. The French auto factories have also yielded all 
their existing stock to the war department. And the 
works that are not closed are working mostly for mili- 
tary purposes, either for the making of aeroplanes or 
military cars, and will not be able to work again for 
the general public before some weeks after closing of 
the peace and returning of soldier workers at home. 
This, I think will not be very long, and perhaps when 
this letter will reach you, you will already have heard, 
so I hope, of decisive victories of our troops, supported 
by the English, Belgian and Russian armies. In this 
case, there will certainly be asked from Germans and 
Austrians the payment of a huge war indemnity, which 
experts say will be at least $10,000,000,000. All this 
money. will be put to use in these countries, and make 


_ France, Belgium and England still richer as they are, 


and you know that France is already one of the richest 
countries in the world. This will certainly give a new 
impulse to business, such as your record erop will give 
to yours. 

There are already many American goods sold here, 
but the trade between the two republics can and will be 
still larger, as there will be mostly demand for English 


and American goods, and where possible, the German 
articles will be everywhere boycotted, as they are 
already. There is much to do for all kinds of hard- 
ware, tools, household articles, wire goods, motor cars 
and auto supplies. Some auto manufacturers of the 
States, such as Ford, Hupmobile, Overland, have al- 
ready agencies here. The two latter are most liked; the 
Ford is certainly cheaper, but the French people do not 
like much the look of it, and prefer a lower car. There 
would be much prospects for cars built on French lines, 
such as, for instance, the “Saxon” cyclecar, “Trumbull,” 
Maxwell, etc., either two passenger cars, four or six 
passenger cars. So far as I know, these cars have not 
been imported till yet, and I know them only by the 
advertisements appearing in your papers. 

Now, I am looking for the agencies for such articles, 
am ready to organize such a business organization, and 
would like to get the agency of some non-competing 
lines in hardware, ironmongery, household articles, 
wire goods, small agricultural implements, low priced 
motor cars, and auto accessories. 

I am already marketing for France the Rittenhouse 
seeder, of Mr. Rittenhouse, and was beginning to sell 
the goods of the Stewart-Skinner Company, of Wor- 
cester, Mass. Both are advertisers in your paper. 

I am 32 years old, and generally appreciated to be 
what you Americans call a “live wire” and a “hustler.” 
Know perfectly the existing business conditions here, 
am used to travel in whole of Europe and taking every- 
where a look in trade. I have already travelers and 
agents ready to start to sell any reliable article, and you 
may ask, for instance to Mr. Rittenhouse, what success I 
have obtained with the sale of his seeders, notwith- 
standing this sale, presently being interrupted on ac- 
count of the war, just in the moment when I had to de- 
liver thousands of the machines everywhere. 

If some manufacturers would entrust me with their 
agency for France, Belgium and, perhaps, Holland and 
Spain, I feel sure I could do a large business with 
these firms, providing the prices and terms were right 
and the goods reliable. It would not be necessary to 
carry any stock here, if the manufacturers are ready to 
ship the goods at once when demanded in New York, 
whence they could arrive here in two weeks time at 
most, if ordered by cable. 

Credits are generally short, not exceeding 30 and 60 
days, and in some very rare cases 90 days. The large 
stores and jobbers buy mostly cash. Nearly all cus- 
tomers in hardware trade are reliable and sound, and 
there is very rarely money lost in allowing credit. Pay- 
ments are not made by remittances from the buyers as 
in England and in America, but against draft, which is 
to be accepted from buyers, and is discounted at once 
in our banks if there is a deposit to meet eventual 
emergencies, interest for discount on them being gen- 
erally 3 to 4 per cent. 

Now, the chief matter with me is (I must candidly 
state it) the lack of capital, otherwise I would have 
already have started such an organization for my own 
account. I have not had time till yet to put any ap- 
preciable amount to side. I started in business 14 years 
ago as clerk in a grain merchant’s office at the salary of 
$25 per month. Presently I am making, as manufac- 
turer of fountain pens, and importer of the above- 
named goods, $4,000 to $5,000 per year, but have much 
family expenses to meet. I want to make more in 
taking the agency for foreign goods. 

The cost for an organization for the selling on agency 
plan would not be very high, for each of the firms in- 
terested, for instance, 20 good firms. It would be neces- 
sary to have as starting capital $4,000 for installation 
expenses and overhead costs. In addition the salary . 
for the selling force. 

There would have to be spent for outlay $4,000, or 
$200 for each member; salary for the manager, $4,000; 
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four salesmen at 100d. each per month, $4,800; sales- 
men expenses, $4,800; office and overhead expenses, 
$6,400, a total of $20,000, or $1,000 for each of the 20 
firms, which would be a trifling amount for an im- 
portant concern determined to take advantage of this 
offer. 

For remuneration I should ask a bonus of 2 per cent. 
of the business done under $200,000 per year, 4 per 
cent. over this amount, and 4 per cent. on business done 
for each salesman. Taking altogether a sale of $200,000 
per year, the costs would be about 10 per cent. of the 
business done, which is certainly less than the cost for 
sending a traveler over here, and I think that an agent 
established permanently in this country and keeping 
constantly in touch with the customers could do more 
business than such a traveler. 

Naturally it would be necessary for the manufac- 
turers to send samples for the travelers and for the 
showroom, catalogs must be made, but these samples 
cannot be given as expenses, as they remain the prop- 
erty of the makers and are part of their stock and must 
be returned in case of ceasing this agency. 

Take the suggestions for what they are worth. 
Should you find among your advertisers some firms 
ready to avail themselves of these offers, ask them not 
to delay examining these. The following lines would be 
most advisable to carry: Tools of all descriptions, 
wrenches, grinders, etc.; household articles of all prices 
and descriptions; kitchen ranges, for coal, gas, etc.; 
electrotechnical goods (novelties) electro-plated goods; 
wire goods for house, store and office; agricultural im- 
plements and products (heavy machinery excluded) ; 
cutlery to compete with German and British goods, par- 
ticularly a good and patented safety razor, selling at 
low price; motor cars answering to description given; 
auto supplies (chemical and mechanical), accessories of 
all kinds; rowboat motors (I am already in under- 
handling the Speedaway) ; steel office furniture. 

As references I can give you following firms in 
the States: Mr. J. F. Rittenhouse, Liberty Mills, Ind., 
and Pitt & Scott, 60 Pearl street, New York. 

I must impress you still once more that the time to 
start would be now and not later, before competitors of 
English and American side get get hold of this busi- 
ness. Business is presently very dull and does not exist 
altogether, but just now it would be time to organize 
this so that we are ready to start when the war is over, 
and can take an aggressive attitude against foreign 
competitors. 

Pantin, where I have presently my office, is a suburb 
of Paris, where most of the agricultural machinery 
trade is located. In case of undertaking this agency, 
the office would be of need be in Paris “intra-muros,” 
and I would keep my warehouse in Pantin, in order of 
maintaining the goods for shipment to customers and 
so avoid to pay hire in Paris for other premises than 
an office and showroom, as hire is so much dearer in 
Paris than in Pantin and other suburbs. 

Hoping to hear soon favorably from you, I am, dear 
Sirs, Yours faithfully, 

I. JOSEPH. 


THE IRONMONGER, 
42, CANNON STREET, LONDON, E. C. 
August 22, 1914. 
Editor, HARDWARE AGE: 
Dear Sir: 

I enclose a note which may interest you and which 
you may like to publish. 

Percy G. Donald, a director of Rownson, Drew & 
Clydesdale, Ltd., builders’ merchants, of 225 Upper 
Thames street, London, E. C., sailed on August 19 for 
Canada and the United States, by the S.S. “Lake 
Manitoba.” Mr. Donald is the representative of a syn- 
dicate of wholesale builders’ hardware merchants in 
England, and he is visiting Canada and the United 
States with a view of opening up business relations 
with manufacturers of builders’ hardware, the German 
sources of supply of these articles having been stopped 
by the war. The articles in which Mr. Donald is mainly 
interested are nails, tubes, cast-iron pipes, builders’ 
hoops and cast-iron porcelain enameled baths, but he is 
also prepared to consider offers of many other types of 
goods used in the builders’ hardware trade, and of 
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semi-finished iron and steel materials. Mr. Donald is 
one of the best-known persons in the trade in England, 
and he has taken a leading part in the formation of the 
Builders’ Materials Central Committee, an organization 
which was formed some two years ago to act on behalf 
of the distributing trade in its dealings with the com- 
bination of manufacturers known as the National Light 
Castings Association. Mr. Donald, whose journey has 
been facilitated by the Canadian High Commissioner in 
London, is going first to Toronto, where he has ar- 
ranged to meet various Canadian manufacturers. “His 
address in that city will be care of the Canadian Manu- 
facturers’ Association. He is, however, open to ar- 
range meetings with manufacturers in the United 
States also. 

If you should care to arrange for Mr. Donald to 
meet some of the manufacturers in the United States 
at a place and time to be mutually arranged, I would 
suggest that you should communicate with Mr. Donald, 
care of the Canadian Manufacturers’ Association, 
Toronto, making suggestions for a conference. 

Yours faithfully, 
THE EDITOR. 


97, CHANCERY LANE, LONDON, W. C. 
August 26, 1914. 


HARDWARE AGE: 
Dear Sirs: 

“Tt is an ill wind that blows no one good.” Following 
your editorial comments, in which you state that there 
is American prosperity in Europe’s calamity, and that 
“It is an ill wind that blows no one good,” I would 
draw your attention to correspondence I have had with 
you in years past, relating to the reopening of a London 
office of HARDWARE AGE. Now is an opportune time. 

I have well-furnished offices ready for such an 
agency, within two or three minutes of all the great 
centers—F leet street, Strand and Holborn. Americans 
in London could call in when passing. Your position 
would be strengthened in the world’s markets. I am 
well known to every hardware man in this country, and 
as you know, was for a dozen years or more editor of 
one of the leading hardware papers here, and for a 
similar time the British correspondent of Hardware. 
I am willing to give you my office address and all the 
facilities I have at my disposal, together with a weekly 
letter (fortnightly, if you think it often enough). I 
will interview any callers and render them any assist- 
ance in London buying. I will also do what I can to 
pick up any English advertisements for you at an 
agreed commission, but that at the moment is a 
secondary matter. 

As a strong lever to increase your American adver- 
tisers of goods suitable for the English market, I would 
throw out another suggestion. I would fit up one of 
my suite of rooms as a showroom, and would accept the 
custody of a few specialties from any of your adver- 
tisers, who in corresponding with English merchants 
could intimate where samples could be seen and further 
particulars obtained. Such samples would be invalu- 
able to colonial merchants visiting London. For that 
service I would make a monthly charge to manufac- 
turers for a limited number of samples not taking up 
too much space, of $5 per month, payable in advance. 
That might help you in your advertising. 

I commend the suggestion to your consideration. 


Kind regards, yours very truly, 
FRED W. BURGESS. 


A. H. WHITESIDE has been appointed vice-president 
and general sales manager of the Goulds Manufactur- 
ing Company, Seneca Falls, N. Y., manufacturer of 
hand, triplex and centrifugal pumps. Mr. Whiteside 
is well known in the machinery and allied trades. Dur- 
ing the past fifteen years he has been connected with 
the Sterling Boiler Company as southern manager, with 
the Westinghouse Electric & Manufacturing Company 
as their Baltimore representative and with the Allis- 
Chalmers Company as manager of their power and 
electric department. In the latter capacity he had 
charge of all their pumping engine and centrifugal 
pump business. Mr. Whiteside succeeds Mr. W. E. 
Davis, who has been obliged to give up some of his 
active duties due to injuries sustained recently. 


























“THE MAN BEHIND THE COUNTER” 


Would You Have Done This? 


WAS standing in a small town hardware store 
the other day with two farmers and a retail 
salesman (I hope Davis sees this), when a 

third farmer came in and made a small purchase. 
As he started out he stopped by an incubator, 
and the following conversation ensued: 

The R. S.i—“Let me sell you that machine.” 

Farmer—“What’s it worth?” 

R. S8.—‘“Ten dollars.” 

Farmer—“It is a good one, I know. Best made, 
according to my way of thinking.” 

R. S.—“You bet it is, and cheap, too. Only 
ten dollars. Same price you would pay if you 
sent off for it.” | 

Farmer—(scratching his head). “No, I be- 
lieve I can buy it a little cheaper than that if I 
order it away.” 

R. S8.—“No you cannot. That is just as cheap 
as you could get it.” 

Farmer—“Well, may be so, but I believe I can 
beat that price.” The other farmers and I had 
all gathered close around by this time. 

R. S8.—“Well, you might buy it for $9.90.” 


Farmer—‘“No, I can do better than that.” 

R. S.—“‘Well what could you buy it for?” 

Farmer—“Best I remember I can buy that in- 
cubator for $8.20 delivered, and if I wanted one 
that would be the way I would buy it, too.” 

R. S.—“Oh, you could not buy it that cheap. If 
you could we would not sell them.” 

Farmer—“Well I have bought them that cheap 
and I guess I could again if I wanted to. Good- 
bye.” 

R. S. (To us)—“I didn’t want to argue with 
that man, but you know he couldn’t buy one of 
the same machines we sell at that much difference 
in price. That is the way with some fellows— 
always talking about how cheap they can order 
stuff.” 

The farmers said nothing; neither did we. We 
do not know what the farmers thought, but per- 
sonally we could not help wondering how much 
that retail salesman was worth to the mail order 
houses each year if he handled all his sales in 
the same way. How about it, fellows? Write and 
tell us how you would have handled this cus- 
tomer. A copy of Mr. Soule’s book will be given 
for the best answer. 





Letters of a Hardware Clerk 
(Second) 


MOBILE, ALA., Oct. 11, 1904. 
Dear John: 

I have not written to yoy before as I have been very 
busy at the store and when I get home at night I am 
so tired I nearly always go right off to bed after supper. 

I am freight runner and the best one they ever had. 
- They raised me about a month and a half ago and 
began paying me a salary of $25 which was what I 
expected though I hope to get more before long. It 
sure is worth more too. You know we have two build- 
ings and they are four stories high each and have two 
elevators which we call the front elevator and the back 
elevator. The order clerks gets up the goods on the 
vareous floors and is supposed to put them near the 
elevator though they tag lots of stuff in the bins which 
makes it hard for me to find so the shipping clerk 
cusses me for being slow. I take the bill of ladings 
which contains the items to be shipped and run the 
items down on the back sidewalk for the shipping clerk 
to ship. They write the bills so fast that I have to 
keep running the stuff down very busily and don’t have 
any chance. to rest... 

I don’t like the shipbing clerk, Tohn, He is an old 
man with one-eye and he is mean as the devil. He 
bawls me out all the time for you see he gets a lot of 


drays ready to go to the depots and if I don’t have 
enough freight for every one of them he goes right up 
in the air and raises hell. He must think I’m greased 
lightning. Of course he is a old man and I have to 
sort of respect him but if I had the money I would buy 
this business and fire him. I can run the stuff down as 
fast as anybody but you see they take the elevator 
away when I am loading it and that holds me up. The 
boys which has previously run freight told me to bawl 
anybody out when they took the elevator away from 
me but you can’t see who is takeing it and you have to 
be carefull what you say. The other evening about 
four o’clock I was getting down a load for the L & N 
which closes at five and they kept takeing the elevator 
away from me when I wanted to load it so I hollered 
down the shaft, “Why the hell don’t you let that rope 
alone” and whoever it was trying to pull the rope 
looked up the elevator shaft and it was the vice-presi- 
dent. . I didn’t want to have no trouble with him so I 
went around to the back elevator and run down some 
stuff for the M. J. K. C. which depot is about four 
miles from our store. Then the old shipping clerk 
cocks that good eye of his on the pile and says, “Where 
does that go?’’, and I told him and he bawled me out 
and says, “You d—n long-legged crane if a jay bird 
had your sense a hawk wéuld ketch him before night. 
I can’t send no KC now, why don’t you finish that 
L&N?” That just shows how nutty he is, John. How 
could I run down the L & N stuff when Mr. Harrison 
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which is the vice president was waiting to the front 
elevator to see who that was hollered at him? 

I find it pretty hard to live on $25 and save any 
money, John. I have a room which costs me $4 a week 
which I share with another fellow who pays half and I 
get my meals at the cosmopolitan caffe which gives you 
a meal for fifteen cents each. They has quite varied 
menues but most of the stuff is sort of hash of which 
I am afraid since it might be what somebody else didn’t 
eat. Sometimes I don’t eat no dinner except I go over 
to the warf which is close and buy a nickels worth of 
bananas. They sure do give you lots for a nickel be- 
cause this is where all the bananas come from Central 
America. There is also a saloon about three blocks 
from here which gives you some soup and lots of bread 
and some stew for a dime and throws in a nickel drink. 
Mostly sailors go there and I like to here them talk 
though I can’t understand what they say since most of 
them is norweegans or some kind of foreigners. | 
mostly drink sasparilla which is very refreshing and 
not so bitter as beer. I hope I will get a raise soon and 
then I can save some money, as I will need some 
money when winter comes with which to buy some 
winter clothes though you don’t need much clothes as 
you work in overhauls and that saves your regular 
clothes. 

If anybody asks you what I am doing you can tell 
them I’m in charge of the trucking department which 
would not be no lie and sounds better than freight 
runner though you need not tell them what I am make- 
ing until I get more. . Maybe when I get up higher I 
can get you a job here and you can write me if you 
want to come. 

Your true friend, 
SAM. 


Letters of a Hardware Clerk (Three) 


Mobile, Ala. Nov. first, 1904. 

dear John: 

I have a considerable amount of news to tell you as 
I am getting along fine and will not be freight runner 
much more. We have fired the shipping clerk and put 
a fellow named Joe in his place. We fired him on the 
fifteenth for why I don’t know though I think the boss 
saw I wasn’t getting along with him so good. I am 
sorry I made him lose his job but he oughter know 
better than to raise cane with me all the time. Joe 
is quite different as he spends a great deal of time in 
the iron room with a fellow name Dick who has charge 
of the iron room and sends old Monday which is a old 
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nigger man across the street a good deal with a can 
which Monday hides under his apron whea ke sees any 
of the bosses coming. Joe aint fussed at me none since 
he was shipping clerk and he don’t mind hiring a extra 
dray if he wants it like the old man did. 

I wont be freight runner much more as I am going 
to be raised and I am trying to teach a new man what 
we call Skinny Rolston how to run freight. Honest, 
John, he is the worst dub I ever seen and I don’t blame 
the boss for not paying a new man nothing for this 
guy is only in the way and don’t work nothing like I 
did when I was learning the business. I don’t know 
whether we are going to be able to get along without 
me running freight or not as business is getting bigger 
and it takes an expert to handle it right of which I am 
the best they ever had and can run the stuff out fast 
though Mr. Harrison is always after to me about run- 
ning through the store with a stove on a truck for fear I 
will break it. He must think I am a dub like the other 
fellows we have had. Why I can run a truck through 
eggs and not break none John if they would let me 
fix the eggs so they would not be too close together. 
Skinny wont have a hard time like I did though as Joe 
don’t care much whether the stuff goes off that day or 
not and you can take your time. I will be very thank- 
ful I aint on the sidewalk running freight in the 
winter as it gets right cold from the river and they 
say your shirt which is wet from sweating in the store 
will freeze stiff on the side walk when it gets cold 
enough. é 

I have not saw Mr. Vaughn to ask him for a raise 
though I will do so in the near future as I know I am 
worth more money else why should they raise me to a 
more responsible position which they will do when 
Skinny learns to run freight. I will tell the old man a 
thing or too and I expect he will give me what I ask 
for as he knows I am vallible to the firm and should 
not be given a chance to go to a competitor which 
would want me if they knew I would quit. 

I am sorry you dont want to go to work for us as I 
think you and me could pretty near run the whole 
works when we got our hand in. You might even be 
vice president which would be nice as your desk would 
be in the same office as I and we could have nice times 
talking about our boyhood days sometime when there 
was not-much business and I was free to let my mind 
wander away from my responsibilities to our boyhood 
days and then you would thank me for takeing a inter- 
est in you. However if you prefer your present job I 
will not urge you to change and I hope you will write 
me whenever I can do anything for you. 


Yours with true interest, Sam. 
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JOHN WARDROP, Mt. Carmel, Pa., who is a prominent 
figure in Pennsylvania hardware association work, was 
a visitor at the HARDWARE AGE offices this week. Mr. 
Wardrop has just returned from Montreal, Canada, 
where he went to meet his daughter, who had just re- 
turned from Europe. Miss Wardrop was at Innsbruck, 
Austria, when hostilities broke out, and succeeded after 
seven days in getting into Switzerland. From there 
she proceeded to Paris and across the Channel to 
Glasgow, Scotland, from which point she sailed for 
Montreal shortly afterwards. Miss Wardrop is a 
graduate of the New England Conservatory of Music, 
and was in Austria taking post-graduate work. She 
arrived in Montreal Sunday evening and says her ap- 
preciation of America has been greatly enhanced by 
her recent experiences. Mr. Wardrop says that war 
conditions have not greatly affected the hardware busi- 
ness in his particular district, and anticipates closing 
a very satisfactory year’s business. 

















GEORGE F. TAYLOR, New York manager of the Corbin 
Cabinet Lock Company, who has been touring Europe 
for about three months, on business mainly, with some 
incidental recreation, sailed for New York from Genoa, 
Italy, August 20, on the steamer Mafalda of the Lloyd 
Italiano Steamship Company, New York office 31 Broad- 
way, according to cable advices last week. Following 
the declaration of war early in August, he had cabled 
from Milan, Italy, his intention of coming back by 
way of London, but modified his program later to 
meet changed conditions, and his friends will be grati- 
fied to know he will soon be back. The steamer is due 
the first week in September. 


THE BELMONT STAMPING & ENAMELING COMPANY, 
New Philadelphia, Ohio, maker of enameled kitchen 
ware will enlarge its plant by the erection of a brick, 
steel and concrete addition 192 x 211 feet to be used 
for enamelling purposes and as a warehouse. 
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: Prepared by Hardware Age Window Trimming Specialists 
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Ae HILE you are giving your windows the best 

) y of attention remember that anything you 
| can use to still further increase the trade & 
ie drawing power of the trim and add to the popularity oa 
Hu of the store is a good move. oe 
4} It is sometimes desirable for the merchant to at- 
tract the attention of the people by unusual schemes 
which will insure special attention to his windows. 
if The accompanying window sketch gives a sugges- 
he tion of this. order. This consists, first, of a com- 
i position board road sign pointing to an oval de- 
t sign. On this oval design is mounted a large photo- 
graph or drawing of the store, on which is also let- 
tered conspicuously the name of the store. 
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Casseroles 


Tit for a King. 
and at prices lo 
(Tit your “Purse. | 









































Quarter sheet card, white background, embellished with 
n illustrations from the — pages of “Hardware 
ge” 


In order to carry this scheme out effectively, the 
window should be arranged to look like a card 
writer’s work-room, with appropriate signs scat- 
tered here and there. A large easel should be ar- 
ranged so that the public can readily see the con- 
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Window idea for a “we of practically any line of 
hardware 





A small cardboard sign is used in the foreground, 
and connecting the oval sign and the small sign 
arrows or tape are used in order to link up the idea. 

' This scheme is one which may be condensed or ex- 
' tended to meet the requirements of your show win- 
dow space and may be utilized for a showing of 
‘ practically any line of merchandise. This idea car- 
if ries an advertising suggestion which will be lasting 
to all who look over the merchandise on display. 


Show Card Publicity 


It is human nature to be curious. The passing 
public likes nothing better than to watch others and keeps tiie lo the second. 
work especially if the work requires some particular 
skill. Why wouldn’t it be a good idea to have your 
store’s card writer do his work in one of the show 
windows? This would be unusually effective, espe- 
cially if the store has a number of articles at an 
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struction of each letter. In this way spectators 
drawn by curiosity will spell out each word as it 
falls from the artist’s brush. If the catch phrases 
are clever, the exhibition will give full advertising 
value. 

Any of our readers who have given careful 
attention to the show card writing lessons which 
have appeared in previous pages of the HARDWARE 
AGE should have no trouble in picking out a good, 
bold, legible alphabet to be used for this purpose, 
and it would be a mighty good plan to have the as- 
sistant show the actual article on display when the 
card is finished. 

As an illustration, suppose you have planned to 
offer a $2 jack knife for $1.40. Have the sign 
writer lay out a card worded something like the fol- 
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lowing: “Here’s a crackerjack knife, a regular $2 
value that we are offering during this sale for 
$1.40.” After the card is finished the demonstrator 
can show the salable features of this knife at the 
same time pointing to the card. This idea can be 
carried out with any number of items. The sug- 
gestion of this scheme comes from the fact that a 
bulletin painter at work is invariably watched by a 
number of passers-by. The knack of making letters 
is not common enough to fail to attract attention. 
The accompanying show cards show the excellent: 
use of combining pen and brush letter, made on @ 
quarter sheet, 11 by 14, and embellished with illus- 
trations taken from the advertising pages of HARD~ 


WARE AGE. 























Tennis and golf equipment shown to advantage with other fall sporting goods by the Phelps-Dodge Mercantile 
Co., Douglas, Ariz. 


Remember the Fall Demand for 
Tennis and Golf Goods 


OME merchants are inclined to consider tennis 
‘J. and golfing as summer sports. With the first 
hint of fall they begin to figure how much an over- 
stock of these goods will be carried through the 
winter. Window displays are made of goods con- 
sidered more suitable for fall use, and the tennis 
equipment is neglected, with the natural result that 
sales in this line begin to decrease almost imme- 
diately. 

There is no reason why fall should not be the 
very best selling season for this equipment. The 
merchant who concentrates his sales-efforts upon 
this line will find that he can secure surprising re- 
sults. 

Even vacations are productive of sales. Many 
persons have their interest aroused in tennis and 
golf because they learn the first principles of the 
games while spending the heated term at some re- 
sort. They return home excellent prospects for the 
merchant who is keeping after the business. 

The fact that weather is cooler inclines the con- 
sumer more to energetic sports. In some towns 
we are informed that October is the time of the 
year that most tennis and golf goods are sold. This 
may sound strange to the hardware merchant who 
has been storing this stock away for spring sales, 
and confining his efforts to football supplies. 

Schools will soon be open. True, the football 
teams will be organized at once, and much interest 


will be displayed in this sport. But in the average 
school only about twenty-five scholars play foot- 
ball. The remainder must seek other forms of 
amusement. Tennis is one which appeals readily 
to them; the hardware man is the logical one to 
capitalize this interest. Get after the sehool boys 
and girls now. Direct their attention to the fact 
that several months of weather which will permit 
tennis playing still remain.. Drop the hint to your 
window trimmer that he can mix tennis goods 
profitably with his fall displays of football togs. 
Bear in mind also that the cheaper equipment 
which was sold to tennis lovers in the spring needs 
replacing about this time of year. Feature your 
best lines, talk them, sell them. 


Tom Allan, of the Phelps-Dodge Mercantile 
Company, Douglas, Ariz., sends us an excellent fall 
window photo in which tennis and golf goods are 
mixed with football and other fall sporting goods 
to good advantage. He writes as follows: “This is 
a display of sporting goods made in November. 
This is the time of year when we play tennis and 
golf, in fact it is practically the beginning of the 
season.” 

A space of 20 feet by seven and one-half feet is 
devoted to this display. Tennis nets and pennants 
are used on the background. Small articles are 
placed on the floor of the window while other goods 
are either leaned against or placed upon pedestals 
and shelves. Sweaters, golf balls and clubs, foot- 
balls, boxing gloves, tennis rackets, balls and racket. 
covers are among the goods shown — 
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Boost American Products 

ANY business men do not realize that 
there is any relation between patriot- 
ism and business, or that business owes 

anything to country. On this account, under 

ordinary conditions, they make no concessions 

to patriotism in ordering their business affairs. 
It is not the object to try to start here a cam- 


paign of education as to the desirability of put- 
ting patriotism into business. The conditions 


are no longer ordinary, and laying aside all eth- 
ical considerations, it is now decidedly and dis- 
tinctly profitable to put our own country first 
in planning our business affairs. More than 
that, it is unwise and unprofitable not to do so. 

The rule of the time, with every business man, 
should be, “Boost American products.” 

The idea is not that we should merely push 
the home products when selling to others. We 
should give them preference in buying for our 
own use. This ought to be no case of “Do as I 
say, not as I do.” Like charity, business pa- 
triotism should begin at home. ; 

Sometimes our home folks may object to the 
quality of certain domestic products as com- 
pared with the foreign article they have been 
using. Sometimes our employes may grumble 
over American materials. It is our business 
to impress upon anyone so minded and within 
our reach that this is America’s opportunity 
and that it is our duty and should be our pleas- 
ure as American citizens to help the home man- 
ufacturers to make good. 

That booster of American scenery, the Amer- 
ican railroad, long ago began to bespeak our 
patriotic co-operation by shouting at us, “See 
America first!” The American manufacturer 
has the same right to extend to us the invita- 
tion, “Boost American products.” 

This is a time when, even though the Amer- 
ican product of some kinds may not be as satis- 
factory to us as the imported, we and the gen- 
eral public should be willing to make use of it 
because all of us, manufacturers, retailers and 
consumers, have a common interest in helping 
along the development of a better product, in 





- order that the outcome of the present condi- 
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EDITORIAL COMMENT 


tions may be a greater commercial prosperity. 


Let us encourage our families, our friends, 
our employes, our customers in accepting the 
American product, thus promoting our own in- 
dustries and helping to bring about better busi- 
ness conditions. 


The boosting of American products today, 
while enthusiasm over our unequalled oppor- 
tunities is at its hight, while there is in the 
very atmosphere a spirit of willingness to give 
American manufacturers all the assistance pos- 
sible, will lay the foundations for a prosperity 
tomorrow in our country that will be unsur- 
passed in the history of any nation. 


Through present day conditions our manu- 
facturers are coming into their own, and if they 
show wisdom in building for the future by 
striving to excel in quality rather. than in quan- 
tity of output, and if they take this time to 
develop the most friendly relations possible with 
the retailers, their everlasting fortunes are 
made. 


Through present day conditions our retail 
merchants are going to come into closer rela- 
tionship with their customers since there is to 
be more discussion between retailer and con- 
sumer, and a necessary recognition of the for- 
mer’s judgment. And if the retailer is wise, 
he will make this a time for developing a moré 
friendly relation with the manufacturer. 


And through the same conditions the con- 
sumer is going to pay more attention to the 
manufacturer’s position as the producer, and 
to the retailer’s .position as the distributor of 
the necessities and luxuries of life. 


All- three members of this great “Triple Al- 
liance” of business, the manufacturer, the re- 
tailer and the consumer, are knit together as 
never before by a common interest. This com- 
mon interest is partly one of selfish motive, the 
promotion of individual advantage, but also it 
is partly one of patriotism, and this patriotism, 
typified by the slogan, “Boost American prod- 
ucts,” is going to take our business to a greater 
hight than it ever before advanced on a sound 
basis. 
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Toy Shortage Benefits American 
Manufacturers 
HE toy manufacturers in the United States 
certainly have good reasons to congratu- 
late themselves this year. 


At first thought war and Santa Claus seem 
to be a long way apart, but when the last re- 
serves of Germany and Austria are called to 
the colors, a goodly part of the men who work 
in old St. Nicholas’ shop are taken away, and 
when the ships of these countries are bottled 
up by hostile fleets, the toy supply of America 
is dealt a severe blow. 


There is a general impression that about all 
the toys sold in America are made abroad, but 
this is a wrong impression, due largely to the 
world-wide advertising indulged in by foreign 
manufacturers who unite in stamping “Made 
in Germany” or “Austria” on every box. 


The facts, according to good authority, are 
that 56 per cent. of the toys used in America 
are manufactured here while 44 per cent. are 
made abroad. 


It is estimated that over $40,000,000 worth 
of toys are retailed in this country each year— 
$18,000,000 worth (retail) are imported and 
the wholesale value is about $13,000,000. 


This business is suffering tremendously. Up 
to the present time only about one-third of the 
foreign toys ordered have been received and 
prominent importers estimate that not more 
than 50 per cent. of the foreign toys ordered 
will reach the United States by Christmas. 


This will leave a shortage of $6,500,000 
(wholesale) and presents to the favored Amer- 
ican manufacturers in this field a most splendid 
opportunity. 

It is interesting to note that there is no keen 
competition between foreign and home manu- 
facturers on the same classes of toys. America 
has excelled in the manufacture of those toys 
which could be made in large quantities while 
Europe made a vast variety of toys for which 
there is a smaller individual demand. Bisque 
dolls are an exception. These are nearly all 
made abroad and are shipped to this country 
in great quantities. The manufacture of dolls 
is most interesting. The parts of one common 
doll are made in thirty different places, shipped 
to one common center and assembled. 


Composition or unbreakable dolls are made 
in large quantities in America. 
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Germany has some of the largest toy fac- 
tories in the world but is famous for its thou- 
sands of small factories. Toys are made in 
thousands of German houses where the women 
and children work. Mechanical trains, games, 
juvenile athletic goods, cast-iron toys, Teddy 
bears, air guns, toy animals, doll carriages, and 
toy wind mills are made in quantities in the 
United States. The quality of the average 
American made toy exceeds that of the Eu- 
ropean made article. 


There will be a decided shortage of Christ- 
mas tree ornaments this year and the price will 
probably be high as most of these are made 
abroad. : 


There are three concerns in the United States 
making tree ornaments but most of their raw 
product comes from abroad. 


Toy dishes are imported in great quantities 
but they can and probably will be made here. 


The toy shortage is going to be great. Amer- 
ican toy factories are working to the limit of 
their capacity but to produce enough toys to 
supply the shortage of European product is 
something they will not be able to accomplish 
this year. 


The question naturally that arises with deal- 
ers is, what shall we sell? Hardware merchants 
confronted by such problems will do well to con- 
sider more complete stocks of sleds, ice skates, 
express wagons, coasters, velocipedes and tri- 
cycles, roller skates, toy sad irons, toy wire 
goods such as coat hangers, potato mashers, 
etc., dollar watches, toy golf sets, and other toy 
athletic goods. Juvenile boy scout or cowboy 
suits and juvenile books are also popular Amer- 
ican made substitutes for the toys Europe will 
not ship to us this year. 


In many ways the toy shortage will be a good 
thing. It will furnish enormous business to 
one American industry and it will force the buy- 
ing of more durable and ofttimes more sensible 
toys. 


American toy manufacturers are insisting 
upon prompt payments and their terms are 2 
per cent. 10 days, net 30 days. They are nat- 
urally giving preference to old customers, and 
readers of HARDWARE AGE who sell toys at 
Christmas time are advised to place their or- 
ders promptly. With the stimulus given the toy 


- industry in America this year, it is doubtful if 


European toys will ever again equal in value 
the sale of toys “made in America.” 
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Trade Conditions and Iron, Steel and Hardware Prices 





Inquiries still coming to American steel 
mills from foreign countries. 


Some business has been actually closed, and 
or goods are now on the water for the other 
side. 

The demand for tin plate active. 

The amount of orders being sent in by 
hardware men on the road is about as large 
in number as usual. Prices on practically all 
lines handled by the hardware trade are quite 





MARKET SUMMARY FOR THE BUSY READER 


firm, and on some lines advances have been 
made. 


The demand for black and galvanized 
sheets active. 


The advance made in the middle of. August, 
owing to the rise in crude rubber prices, has . 
been withdrawn. New prices on a lower level 
are being sent out, and the prospects now 
are for an abundance of rubber at lower 
prices. 
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Office of HARDWARE AGE, 
Pittsburgh, Pa., September 9, 1914: 

HILE nothing of special moment has taken place 

in the iron and steel trade since our last report, 
there is a steady stream of inquiries coming to Ameri- 
can steel mills from foreign countries, notably England, 
South America, also from Norway and Sweden, Austra- 
lia and Canada. The extent to which the United States 
will do business with foreign countries in supplying 


them. with various forms of steel products is a ques- 


tion; but the outlook now is that as soon as boats can 
be secured and proper credit plans made, the United 
States is going to send very heavy shipments abroad. 
The inquiries so far received, and that are reported as 
genuine, are mostly for heavy steel plates, structural 


“steel,” sheets and tin plate, wire nails, fence wire and 


wire.rods. Some business has been actually closed, and 
=e goods are now on the water for the other side, but 


“thé-amount has been magnified by the daily press. 


Most of the inquiries from abroad come to New York 
importing houses and are then sent to the various steel 
mills, so that when reports of these inquiries reach the 
press. they are usually magnified four or five times or 
more. Probably the largest single transaction so far is 
one for ‘7000 tons of plates for Australia, which will be 
shipped from an American mill. This order first went 
to Germany, but when the war broke out was canceled 
and it was then placed with an American mill at a re- 
ported advance of $7 a ton over the ‘Price to have been 
paid to the German mill. 

An American wire interest has sold a second lot of 
1000 tons of wire rods for shipment to England, the 
price being $27, Pittsburgh. A striking feature in con- 
nection with these foreign sales is that usually higher 
prices are obtained than for domestic business. This 


- will probably have the effect of firming up home prices, 


having already done so to some extent. There has also 
been a large shipment of skelp made to an English pipe 
mill and another lot of 5000 to 10,000 tons is under ne- 
gotiation. The fact that 10 of the vessels owned by the 
United States Steel Corporation have been put under 
American registry will help out a good deal, as the 
Steel Corporation has a large number of shipments 
-ready for foreign countries, which will go over on these 
boats. All indications point to a very heavy foreign 
trade as soon as the necessary arrangements can be 
made, particularly with credits, and most of this will 
no doubt go to the United States Steel Corporation, as 
that interest has a splendid organization for doing for- 
eign business. 

Domestic business in iron and steel is dhowinw a fall- 
ie off, and the rate of operation among the steel mills 
ring less. This is no doubt due to the severe re- 
ns in buying in force among the railroads. Or- 
@ gone out recently from executives of leading 
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railroads directing purchasing agents to cut down buy- 
ing as much as possible, and this is being severely felt. 
Since the war broke out the only steel car order of any 
account that has been placed was one for 2000 cars by 
the Cincinnati, Hamilton & Dayton, and this road has 
not yet made satisfactory financial arrangements to pay 
for the cars. The general situation is quiet, but there 
has been marked improvement in sheets and tin plate. 
There is quite an active demand for tin plate, in spite 
of the fact that pig tin has declined to 38c. a pound, 
and the increase in orders is no doubt due to the heav- 
ier demand for can goods, and the output this year of 
the can makers will be heavier than for a long time. 
The new demand for sheets is good, and specifications 
against contracts are active. Prices are firm, especial- 
ly on galvanized sheets, due to the higher prices ruling 
for spelter. The move of the Pennsylvania Railroad to 
make a material increase in its passenger rates is sig- 
nificant and indicates strongly that the railroads are 
going to try to make up, in part at least, in increased 
passenger rates what they failed to secure from the In- 
terstate Commerce Commission in the recent freight 
rate decision. One railroad man with a penchant for 
statistics figures out that if each passenger to be car- 
ried by the Pennsylvania Railroad in the next year pays 
10c. more than he paid this year it would allow the 
road to increase its dividend 1 per cent. 


Conditions in business among the local hardware job- 
bers and retailers are only fairly satisfactory. The 
volume of business is moderate, but consumers are still 
pursuing the policy of buying only for actual needs. 
The amount of orders being sent in by the men on the 
road is about as large in number as usual, but the quan- 
tities called for are smaller. One local hardware job- 
ber states that while eventually the European war may 
be of benefit to the United States in the way of in- 
creased trade, the first effect has been harmful and has 
hurt business a great deal. Prices on practically all 
lines handled by the hardware trade are quite firm and 
on some lines advances have been made. The consum- 
ing trade, however, evidently feels that it will be able 
to get goods as fast as wanted and that there is no ne- 
cessity of buying ahead. Some of the leading lines of 
manufacture, notably the automobile industry, have 
been seriously affected by the war, and these concerns 
are using less material of all kinds that enters into the 
manufacture of automobiles. The tight money market 
is also keeping large projects from going through, and 
the building trade in the Pittsburgh district is quieter 
than for a long time. The result is that the demand for 
builders’ hardware has shown a sharp falling off and 
will probably not be any better until next spring. No 
new building projects in Pittsburgh are under way, but 
three very large structures have been started and will 
be put through. One of these is a large department 
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store; another, the William Penn Hotel, and the third 
the county buildings, comprising city hall and court 
house, the latter to cost $3,000,000 to $5,000,000. How- 
ever, the material for these buildings will not be needed 
until spring, as foundation work has only been started. 

Hardware merchants report collections getting 
tighter and credits are still being very closely scanned. 

Wire Naits.—Mills report that the amount of new 
buying of wire nails at the $1.60 price has been small, 
as nearly all consumers were covered at the $1.55 price, 
and specifications against these contracts are coming 
in at a fairly good rate. Building operations have 
quieted down a good deal lately, owing to the tight 
money market, and this has restricted new demand for 
wire nails to some extent. The market is reported 
firm and shipments of wire nails by the mills in August 
were about as heavy as in July. 


We quote wire nails as follows: In carload lots to jobbers, 
$1.60, f.o.b. Pittsburgh, freight added to point of delivery. 
Jobbers charge the usual advances over these prices for 
small lots from store. 


Cut Naits.—The new demand is mostly for small 
lots to cover current needs, and specifications against 
contracts are only fair. Prices are firm, and another 
advance in the near future is looked for by the trade. 


We quote nails at $1.60 to $1.65 per keg in carload and 
larger lots to jobbers; carloads to retailers, $1.65, f.0.b. Pitts- 
burgh, terms 60 days, or 2 per cent. off for cash in 10 days, 
freight added to point of delivery. 


BarB WIRE.—An increased demand for barb wire is 
reported, as dealers are now stocking up to meet the 
demands of fall trade. In July and early August, large 
contracts for barb wire were placed with the mills by 
jobbers, and specifications against these contracts are 
now being received in good volume. Shipments are 
heavier than for some time. Prices are reported firm. 


We quote painted barb wire to jobbers, $1.60; galvanized, 
$2.00 in carloads to jobbers, usual terms, freight added to 
points of delivery. Jobbers charge the usual advances for 
small lots from stock. 


FENCE WIRE.—As in the case with barb wire, deal- 
ers are now commencing to stock up for the expected 
fall trade and the new demand is better than for some 
time, while shipments from the mills are heavier. An 
active trade is looked for this year in fence wire, as 
the farmers have been blessed with abundant crops, 
and have been able to get high prices for them. Some 
in the trade are looking for another advance in prices 
of wire within a short time, but nothing official on this 
has been given out. 

Prices in effect are as follows: Annealed fence wire in car- 


load lots to jobbers, $1.40 base; galvanized, $1.80, with the 
usual advances charged to jobbers for small lots from store. 


Nuts, BoLts AND Rivets.—Makers report the new 
demand as fair, but mostly for small lots. Nearly all 
consumers covered their wants some time ago for re- 
mainder of the year, and specifications against these 
contracts are coming in at a fair rate. Prices are re- 
ported firm, but there are no signs of them being higher. 
It is said that discounts are more firmly held than for 
some time. 

We quote button-head structural rivets in carload lots 
at 1.55c., and in small lots at 1.65c.; cone-head boiler rivets, 
1.65c. in carload lots and 1.70c. in small lots, with terms 30 
days net, 2 per cent. for cash in 10 days. Discounts on nuts 


and bolts are as follows in lots of 300 Ib. or over, delivered 
within a 20c. freight radius of maker’s works: 


Coach and lag SCTEWS.........ecece0. 80 and 5% off 
Small carriage bolts, cut threads............ 80 

Small carriage bolts, rolled threads... .80 and 5% off 
Eee GRPTIeeS WEEGS. occ ccccuwesceccscs 75 and 5% off 
Small machine bolts, cut threads...... 80 and 5% off 


Small machine bolts, rolled threads. ..80 and 10% off 
Large machine bolts ......cccccseccs 75 and 10% off 
Machine bolts, c.p.c. 80% off 
Machine bolts, c.p.c. & t nuts, large....75 and 5% off 


Square h.p. nuts, blank and tapped...... $6.30 off list 





niet cee 6h 6 hate bas eh ekeel 7.20 off list 
C.P.C. and r. nuts, blank and tapped. $6.00 off list 
Hexagon nuts, ‘and a i a 7.20 off list 
Hexagon nuts, smaller than % in....... 7.80 off list 
CL. Bees DOUATO' UGE, 4. wc nb e's 6% dss we 5.50 off list 
Cl. Meme MOR OO MUON. . oc vcwicdcccewe $5.90 off list 


mi-fin. hex. nuts, in. and larger. . .85 & 5% off 

ets, 7/16 x 6%, smaller & shorter. 80, 10 & 5% off 
ivets, tin plated, packages........ , 10 and 5% off 
Rivets, metallic tinned, packages.. .80, 10 and 5% off 
Standard cap screws ............ 70,10 and 10% off 
Standard set-screws ............. 75,10 and 10% off 


Se-ni-fin. hex. nuts, 4% or under. .85, 10 & 10% off 


aan 
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IRON AND STEEL Bars.—The new demand for both 
iron and steel bars is only fair, as most consumers are 
covered by contracts against which the mills are receiv- 
ing specifications at a good rate. Some of the in- 
dustries that are large consumers of steel bars have 
been seriously affected by the European war, with the 
result that they are not specifying for steel bars as 
heavily as usual. These are notably the automobile 
and implement trades. There is a good demand for 
reinforcing bars for concete work, the Carnegie Steel 
Company having booked an order the other day for 
2100 tons for shipment to Cleveland. The minimum price 
on steel bars is 1.20c., maker’s mill for September de- 
livery, and most mills are asking 1.25c. for last quarter. 
Prices on common iron bars are 1.20c. to 1.25c., depend- 
ing on the order and deliveries wanted. 

We quote merchant steel bars at 1.20c. for August and 
September delivery, and $1.25c. for last quarter shipment. 

We quote common iron bars, made from scrap and muck 
bar, at 1.15c. to 1.20c., f.0.b. maker’s mill, Pittsburgh. Regu- 
lar extras for twisting reinforcing steel ‘bars — the base 
price are as follows: %-in. and over, $1; % to 11/16-in., 
$1.50; under %-in., $2.50 per net ton. These extras are not 
always observed. 

SHEETS.—The new demand for black and galvanized 
sheets is active, and mills report that specifications 
against contracts are coming in quite freely. The very 
high prices ruling for spelter have excited the market 
on galvanized sheets a good deal, and prices are very 
firm and higher. Most sheet mills are now quoting 
Nos. 9 and 10 blue annealed sheets at 1.40c., minimum, 
No. 28 Bessemer black, 2c., and No. 28 galvanized, 3c. 
These prices are for prompt shipment and also for de- 
livery over remainder of the year. The sheet mills are 
now running to fuller capacity than for some time, and 
if prices on spelter continue to advance, galvanized 
sheets will no doubt be higher. 


SHEETS.—Makers’ prices for mill shipment on sheets 
of U. S. Standard gauge, in carload and larger lots, on 
which jobbers charge the usual advance for small lots 
from store, are as follows, f.o.b. Pittsburgh, terms 30 
days net, or 2 per cent. cash discount in 10 days from 
‘date of invoice: 

Blue Annealed Sheets 


Cents per Ib. 

De, ae ON Bosc iibceckca ddd een zcaameuks 1.40 to 1.45 
Te ee Cseeccav6sd stabbivcad@ecud 1.45 to 1.50 
Pe. oe Dn eos we ob obadsb abs klein bu 1.50 to 1.55 
Bes Gee ME Bln ocic od tab de doe ce neatenee 1.60 to 1.65 
ee ee Ds ore ib wa 8 5.0 o cncd k wc eee bace 1.70 to 1.75 

Boz Annealed Sheets, Cold Rolled 

Cents per Ib. 

Des: ee a D6 a ed ood 6 6 o0 ketenes 1.60 tO 1.66 
di he Oh als & dae OUR a ba ted eeee 1.60 to 1.65 
eee ee ae ne gl se oie a ee 1.65 to 1.70 
De ee SE OG bk 6 Cee bate vk okeaeces 1.70 to 1.75 
ee ee ee - , co eid iiee buewn ec bbadias 1.75 to 1.80 
i, a Mn. tne neew é éeeekink Kéawuse 1.80 to 1.85 
Ne ie cr caw be acds bak eee 1.85 to 1.90 
ee hen eke dt kk Oh eo ew wees mice he 1.90 to 1.95 

i i  nekadianes os keen h ak bond ci 1.95 to 2.00 
CME? 2 oo eal és ond Ca bhd tines db 6 tee 2.00 to 2.05 
We BO eb aree sd ewe ceuwth iva niakcbuia 2.10 to 2.15 

Galvanized Sheets of Black Sheet Gauge 

Cents per Ib. 

mee: Se OUR Bais 6 bo eke ae cc wbbe“saseun 1.95 to 2.00 
EM eo ba oe ek ee ate oP heie os decea ake wen 2.05 to 2.10 
Gn, ee a ee oe ag BE oe 2.05 to 2.10 
Pe ee MN ls 0 6h. one’ dS abc tds wileu 2.20 to 2.25 
Nos. 17 | ER Re el BR Ee 2.35 to 2.40 
es ee SE Es ook ad wae ee icnestiobownnn 2.50 to 2.55 
Pee ee la d 0 8h bos oaks bbw a ede be ook 2.65 to 2.70 
SS ME ek hd ame ib otine dus galls aa ca aalne. aie 2.80 to 2.85 
Mes a be aan 6 Ape ke then died eee .95 to 3.00 
DE ee boss les bd ede owes ts eee Chae 3.10 to 3.15 
A EE fiw wb ak 0k d eae o Oho ote eee 3.25 to 3.30 
CORRUGATED ROOFING SHEETS BY WEIGHT 

Gauges, cents per Ib. 
Painting: 29 25 to 28 19 to 24 12to18 
Baewwies. OF GU i acccccas bes 0.15 0.10 0.05 
Graphite, ES Perey. 0.25 0.15 0.10 
ae 


2, oi, 3 and 5 in. corru- 


gated 0 
2, V-crimped without sticks 0.05 
to 1% in. corrugated.. 
, V-crimped without sticks 0.10 
Pressed, standard seam, 
with cleats 
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without cleats 
3/15 in. crimped 
Weatherboard siding 
PeRGOe GARE. 6 6 cake Cie cavntcd 
Rock face brick and stone 
WE 2S ccaw onde eo ddan orkh 
Roll 36 cap roofing, with 
caps and cleats 
oe valley, 12 in., and 


Ridge roll and flashing . 
(plain or corrugated) 


-05 0.05 


= 
—" 
or 
eSs2S 2S SSeS 
NNNS SS HH OS 
uo 


Iolo o 


0.65 




















70 


Tin PuLate.—While prices on pig tin have declined 
to about 38c., f.o.b. New York, there has been no de- 
cline in prices for tin plate, which are firm and likely 
to be higher. There is a fair amount of new demand, 
some consumers who placed contracts late last year, 
finding they did not buy enough and have to order 
again. A leading tin plate interest reports it has sold 
upwards of 40,000 boxes of bright plate at $3.75 per 
base box, and another interest has sold 15,000 to 20,000 
boxes at $3.60 to $3.65 per base box. All the tin plate 
mills are urging their customers to specify on contracts 
as fast as possible, as if they do not do so, deliveries 
cannot be guaranteed. The Standard Oil Company, the 
American Can Company, Continental Can Company and 
other large consumers specified very heavily in August. 
New orders and specifications for sheets and tin plate 
entered by the American Sheet & Tin Plate Company 
in August were the largest received by this concern 
in any one month since February, 1913. There are no 
regular prices on tin plate, each order being considered 
by itself and treated separately. We quote 100-lb. 14 x 
20 coke and terne plates at $3.60 to $3.75, f.o.b. maker’s 
mill, the low price being for spot shipment from stock, 
and the higher price for delivery over remainder of the 
year. 


_ §TANDARD PiPe.—Conditions in the pipe trade are 
unsatisfactory. Owing to the demoralization in the 
oil trade, new demand for oil well supplies has fallen 
off, and all foreign shipments stopped when the war 
broke out. The new demand for merchant pipe is hold- 
ing up fairly well, but actual orders entered by the 
mills in August showed a falling off as compared with 
July. The new demand for boiler tubes is only fair, and 
prices are still more or less shaded. 

The following are the jobbers’ carload discounts on the 


Pittsburgh remem card on steel pipe in effect from April 20, 
1914, and iron pipe from June 2, 1913, all full weight: 
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Reamed and Drifted 





1 to 3, butt..... 78 69 1 to 1%, butt... 70 59 
Die Swine ea eee 75 66 a hn <a eo wee 70 59 
2% to 6, lap.... 77 68 Banks BOD 8s ee? 54 43 
Bg Eo wie wage és 65 54 
SO a vebideres 66 56 
2% to 4, lap.... 68 59 
Butt Weld, extra strong, plain ends 
» 4% and %.... 68 57% Se veve~eum nents ts 63 52 
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2 Oe 76 67 i - ded baer 6o00% 66 58 
4 SAE 75 66 2 eras 70 61 
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Butt Weld, double extra strong, plain ends 


rake wb stds we 63 56 | eC eee | 49 
cS, eer 66 59 | ee § See 60 52 
Oe OER Becicé. 68 61% | Zand 2%....... 62 54 
Lap Weld, double extra strong, plain ends 

Sehiek cee CRe sks 64 57 SAP ee ee, 49 

2 Ya 66 59 | 2 Ue oe ie at 60 54 
i ee 2 Ae 65 58 | 4 ge Se LIE 59 53 
Oe swswovsdns 8 47 pt BR ers 52 42 


To the large jobbing trade an additional 5 and 2% per 
cent. is allowed over the above discounts. 


The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing ‘ei oer price) than the above dis- 
eounts on black and three (3) points on galvanized. 


BoILER TUBES.—Discounts to jobbers, in carloads, in 
effect from May 1, 1914, are as follows: 


Standard Charcoal Iron 


~~ A @ eet eeeehende ny 

Re 1 5a eek ee 49 
a = Re a 2. & arr 45 
3 and ggeniaegeey 10 | 244 to 2%. in..........72 54 
Si een S0k tes. ccs. 88 & * ) @ -ebeagned 57 
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Locomotive and steamship special charcoal grades bring 
higher prices. 

2% in. and smaller, over 18 ft., 10 per cent. net extra. 

2% in. and larger, over 22 ft., 10 per cent. net extra. 

Less than carloads will be sold at the delivered discounts 
for carloads, lowered by two points for lengths 22 ft. and 
under to destinations east of.the Mississippi River; lengths 
over 22 ft., and all shipments going west of the Mississippi 
River must be sold f.o.b. mill at Pittsburgh basing discount, 
lowered by two points. 
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Office of HARDWARE AGE, 
Chicago, Ill., Sept. 7, 1914. 
NFORMATION obtained from the hardware trade 
regarding conditions existing in the Central West 
shows that buying is being done along conservative 
lines, but that sufficient orders are being received to 
provide a fair volume. In some quarters indications 
are seen showing that some of the jobbers are antici- 
pating their wants for next year in quantities which 
are larger than the manufacturers care to accept con- 
tracts for. This applies in a large measure to manu- 
factures of iron and steel. Most manufacturers are 
refusing to accept business beyond the last quarter of 
this year at the prices which are now being quoted. 
Practically all manufacturers, who have been inter- 
viewed, state, however, that buying does not indicate 
a speculative intent. 

Collections show no improvement and are being 
closely watched. Money rates continue high. 

Prices on nearly all lines of hardware continue very 
firm, with strong upward tendencies. Wire products 
continue in strong demand. 

Wire Natis.—Orders for wire nails have been re- 
ported as very good for several weeks and continue to 
be received in excellent numbers with many specifica- 
‘ tions for immediate shipment. Prices are very firm as 


quoted. 


We quote as follows: Carloads to jobbers, $1.78 base; car- 
loads to retailers, $1.83 base; less than carloads to retailers, 
$1.93 base, all f.o.b. Chicago. 


BarRB WIRE.—The demand for barb wire shows an 
improvement over reports previously obtained. Con- 
sumers are buying freely and indications point to a 
large export business in this product. 


Carloads to jobbers, painted, $1.78 


We quote as follows: 
The usual 


base; galvanized, $2.18 base; all f.o.]). Chicago. 
advance to retailers for carloads and small lots. 


FENCE WIRE.—The fall demand for fence wire'is said 
to be equal to that of previous years, and prices are 
very firm on this product. 


We quote as follows: For fence wire, f.o.b. Chicago, job- 
bers in carloads, annealed, $1.58; galvanized, $1.98; retailers, 
carloads, annealed, $1.63; galvanized, $2.13. Staples, bright, 
in carloads to jobbers, $1.78; galvanized, $2.18. Carloads to 
retailers, 5c. extra, with an additional advance of 10c. for 
less than carloads. 


LINSEED O1L.—No change is reported in the price of 
linseed oil in this market. 


The schedule in effect today for strictly pure, old. process 
linseed oil, f.0.b. Chicago, and subject to change without 
notice, is as follows: Carloads, 57c.; boiled, 58c.; 5 or more 
barrels, raw, 59c.; boiled, 60c.; less than 5 barrels, raw, 6Ic. : 


boiled, 62c. 
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Office of HARDWARE AGE, 
New York, Sept. 7, 1914. 


RADE is still mercurial and uncertain. One compli- 
cation follows another, ranging from crops and leg- 
islation to destructive war, keeping the manufacturer 


and merchant studying complicated questions and prob-: 


able effects, both domestic and international. 

No sooner are problems of one character partially 
comprehended and dispositions made to meet unusual 
conditions than new questions arise. Like Banquo’s 
ghost, they will not down. Some time, perhaps, there 
will be a more propitious commercial situation. 

The larger distributing establishments, including de- 
partment stores, are buying much more freely. This is 
encouraging and some of it is attributed to fall sales, 
the return to town of vacationists and people hurrying 
home from points both in this country and abroad. 

The requirements of many American travelers who 
were touring Europe and were caught in war involved 
countries, where a large amount of baggage was aban- 
doned, ranging from wearing apparel to automobiles, 
will alone reach a tidy sum for replacement. Some of 
this paraphernalia may be recovered, but a large pro- 
portion of it probably will never reach its proper own- 
ers. 

The leading producers of carpet sweepers are filling 
good orders for both home and foreign consumption, 
some of the latter reaching to remote countries on the 
other side of the globe. 

There is also evidence of a quickening in business 
among mechanics, including painters, electricians, ele- 
vator men and others, who are rushed with work. 

In the case of department stores many low-priced ar- 
ticles are commonly offered to tempt buyers, but these 
lures also lead to sales of many more profitable goods. 
On the other hand, the smaller retailers do not seem to 
be very active and considerable complaint is heard. 

Establishments handling woodenware and housefur- 
nishing goods also report that they are doing a good 
business; not large, but reasonably satisfactory, and 
that they are not complaining. 

August was a particularly dull month with many, but 
prospects in some lines are better and should improve 
as the season lengthens. 

The advance made the middle of August on clothes 
wringers, owing to the rise in crude rubber prices, be- 
cause of the disarrangement of shipping and financial 
provisions, have been withdrawn. New prices on a low- 
er level are being sent out and the prospects now are 
for an abundance of rubber at lower prices. Where 
previous to the several declarations of war ships.trans- 
porting crude rubber from, say, Africa, unloaded at 
Hamburg and from Brazil and India, at Liverpool, 
much of this has been interrupted and a larger propor- 
tion will soon come to American markets direct instead. 
Stocks of rubber are accumulating at outports and will 
eventually find a larger direct market in the United 
States. 

As the factories located, for example, in England, 
France, Germany, Belgium, Austria and Russia are in 
more or less of a disorganized state, production is nec- 
essarily greatly restricted or stopped for the time be- 
ing entirely. Foreign markets in many kinds of mer- 
chandise are continually seeking supplies in this coun- 
try and likewise are anxious to find a market for their 
raw products here. 

The situation in Europe is appalling and calamitous. 
The longer the great destruction continues the more 


this country will be called upon to help replace, in so. 


far as material things can, such losses and it is well for 
manufacturers to study the problem. 


Wire Naits.—The business in wire nails in Metro- 
politan territory has been very slow so far this month. 
As often happens, orders which ordinarily would be 
placed during the closing days of a month are held over 
for the incoming month because of an advantage in in- 


this time. One reason for this is that owing to the ad- 
vance in price of $1.00 per ton August 20, merchants 
supplied themselves for a reasonable time ahead. Never- 
theless the nail mills with relation to business in the 
country generally have had, it is said, two especially 
good weeks shipping orders on contracts. 

Wire nails out of store are being quoted at $1.85 to $1.90 
base per keg. 

Cut NaiLs.—Cut nails are going only fairly well, 
they too feeling the uncertainty in business conditions. 
There was some export trade in this line which has been 
affected by the war. Cables were received last week to 
forward nails previously ordered by a German steamer 
which later a French cruiser captured. This led to a 
duplication of the order and for double the quantity to 
go by a vessel just loading. 


Cut nails, out of store, are based on $1.85 to $1.90 per keg. 


LINSEED O1L.—The demand for this commodity is 
small and what few transactions there are seem to be 
for spot shipments. Flaxseed prices at primary points 
continue firm and some advance has taken place. 
nar TA 8 cane cepts fe eewt os tone enti 

State and Western oil is 59c in small quantities and 58c per 
gal. for truck loads or car loads, with indications of the latter 
price being shaded in certain quarters when there seems to be 
a possibility of securing a good order. 

Rope.—Trade in rope is quiet after a spurt in August 
at the time of the advance, occasioned by higher prices 
for Manila hemp. Two steamers which cleared for 
United States ports were diverted to England and later 
finished their voyage across the Atlantic. Another 
steamer carrying Manila fiber left Manila the latter 
part of August via Suez and one or two steamers are 
scheduled to sail soon from Manila across the Pacific to 
California or Oregon with hemp aboard. Part of this 
is for Pacific Coast rope makers and the remainder for 
Eastern. manufacturers, which means high railroad 
rates across the continent. However, there are makers 
who have thought wise to take some of this material for 
Eastern consumption, in view of unsettled conditions, as 
a precaution. 

Trade was comparatively lively during August in 
rope for the first two weeks, because of the advance in 
price, and the endeavor to cover wants, but the demand 
has subsided considerably. 

CLOTHES WRINGERS.—The American Wringer Com- 
pany, New York, owing to circumstances over which it 
had no control, felt obliged to advance prices for its 
clothes wringers in accordance with its price sheet, 
dated August 17 ultimo, to the same figures effective 
December 31, 1913. This action was because of the 
prices of crude rubber from various sources of origin, 
which last month, on the outbreak of the war, had ad- 
vanced considerably. At that time the indications were 
that it would be difficult to obtain the necessary sup- 
plies of the raw stock. Subsequent occurrences have 
developed unexpected changes in the opposite direction, 
and much more crude rubber is now available at the out 
ports in South America, Africa and elsewhere, and at 
lower prices. 

In view of this situation the American Wringer Com- 
pany has issued the following notice to the trade, sent 
out by wire, viz.: “The rubber market has developed 
into a very uncertain condition. Unexpectedly prices 
of crude rubber have declined considerably. We are re- 
adjusting our list prices of wringers accordingly. New 
lists will be ready in a few days.” 

The late advance dated August 17 was approximately 
5 per cent. or equivalent to $1.00 per dozen on the one 
year grades; $1.50 per dozen on the three year grades 
and $2.00 per dozen on those warranted for five years. 

The Lovell Manufacturing Company, Erie, Pa., under 
date of September 1, also announces a reduction in its 
wringer prices as follows: “We have put our prices on 
clothes wringers back to where they were when waft 


voicing, but that class of business has not materialized was declared. While the price of crude rubber is not as 
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low as it was August 1, we have secured a quantity at 
a slight advance, which will enable us to sell wringers 
at old prices.” 


WINDow GLAss.—Business is still poor in the Eastern 
market, but advices from glass producing points in the 


interior indicate that trade is better in the West. 


If business of any magnitude develops during the 
next few months, glass will have to come chiefly from 
American factories, and the present seems opportune to 
secure a reasonable supply. 

Workmen in the United States have demanded 20 
per cent. advance in wages and seem likely to get it, if 
not more, which will come up at an adjourned meeting 
of manufacturers and glass workers to be held Septem- 
ber 15. 

There is necessarily great demoralization in glass 
producing centers in Europe. Late estimates of Belgian 
production of window glass now place the annual total 
at approximately 10,000,000 boxes, of which amount 
not much more than 300,000 boxes are used in Belgium 
yearly. 

Most Belgian glass has been made at Charleroi and 
Jumet, both of which places have been centers of very 
destructive fighting. 

The Pilkingtons at St. Helens, Lancashire, England, 
near Liverpool, usually get 20 to 25 per cent. more in 
price than Belgian glass brings, but now they are 
getting nearer 50 per cent. advance. This probably is 
the largest single establishment in the world, employ- 
ing about 10,000 people. 

The largest window glass organization on earth, 
doubtless, is that centered at St. Gobain, France, mak- 
ing principally polished plate glass, with factories in 
France, Belgium, Germany, Austria, Italy and Holland. 
While this is a very rich, strong concern, there appears 
to be little likelihood of securing much glass of any 
kind from that quarter for a long time. 

Another factor is the light stock on hand in the 
United States. 


Prices in the New York market show little change because 
of the stagnation. However, quotations are still ruling at 
90-10 to 90-15 per cent. on single thick and 90-10 to 90-20 
per cent. on double thick, from jobbers’ list. 

On the better grade of double thick there is no difficulty in 
getting 90-10 per cent. 
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NavaL StTorEs.—The demand for naval stores is 
light in this market, jobbers and manufacturers show- 
ing little interest in these commodities at the present, 
largely because of the uncertainties in trade and finan- 
cial conditions. Locally the disposition among holders 
to unload serves to depress the prices for turpentine 
and rosin. In the primary market the conditions are a 
little better because of the issue of emergency currency 
against warehouse certificates and the proposed taper- 
ing off of production. Factors are hoping that the 
primary market will be sustained. 


Spot turpentine is quoted at 41% to 42c per gal., according 
to seller. 

Rosins are dull and nominal, with very little business 
being transacted. Common to good strained, on the 
basis of 280 lb. per bbl. is quoted at $3.65 and D. grade 
at $3.75 per bbl. 


COPPER AND Brass.—There is little if any change in 
the tone of business in these materials and quite gen- 
erally there is but little doing. Naturally the war in 
Europe cuts off largely the demand for ingot copper, a 
large percentage of which supply is drawn from the 
United States. 

Copper sheets on September 2 were reduced _ to 
17%c. base per Ib. and bare copper wire, for electrical 
purposes, in carloads, mill shipments, to 13%4c base per Ib. 
On September 1 brass sheets were made 14%c and brass wire 
annd brass rods each 14c base per Ib. for average purchases. 


Seamless copper tubing is still 19%c and seamless brass 
tubing 16c base per lb., which has prevailed since last May. 


CRUCIBLES.—The Joseph Dixon Crucible Company, 
68 Reade street, New York, find their business in cru- 
cibles, lubricants, paints, etc., based on graphite has 
become very active which has necessitated working a 
night force on packing goods for shipment besides in- 
creasing producing capacity. Orders have been re- 
ceived in such volume, because of the interruption in 
the receipt of foreign raw graphite material, that speci- 
fications have necessarily been pruned to distribute the 
goods widely, thereby serving all of their customers 
equitably, so far as is possible. It is the company’s in- 
tention to allot the goods according to actual needs 
rather than the execution of abnormal orders bought 
speculatively for a rise. 





THE STIMULATOR OF THOUGHT 


By GARVIN P. TAYLOR 


¢ ieee selling talk is written from the presupposi- 
tion that the person involved has the essential 
equipment to do his own thinking, and to stimulate 
that thinking capacity is the principal object. 

Every man is born with a brain and its capacity 
is only determined by the amount of exercise it re- 
ceives. In short; a man must exercise his thinking 
apparatus to make it grow, just as he must exer- 
cise his muscles to be physically fit. 

In these days of competition and progress think- 


_ing cannot be done by proxy. Neither does it re- 


quire advanced book-learning or experience of years. 

Let nature take its own course with the average 
field and it is soon filled with useless weeds. Let the 
hand of man work that soil and it produces nourish- 
ment for the world. 

The human brain is like this uncultivated field. It 
becomes rusty with disuse. Thoughts grow in it 
that destroy physical and mental tissue. But, work 
that brain, sow the seed, cultivate it, keep the weeds 
out and you can reap a mental harvest. 

A person seldom achieves success by dashing 
pell-mell into the first proposition that presents it- 
self. It is deliberation, and then a _ gradual, 
constant forward movement that wins in the end. 

Does the successful man in the industrial world 


accomplish things by merely sitting down and 


watching the vehicle of progress move on? Never. 


He waits for the right moment and when it comes 
he jumps into the driver’s seat and steers the ma- 
chine. 

When the opportunity came he was prepared. He 
had been exercising his brain and when the right 
time came it was fit. He had been watching, reading 
and studying every subject that pertained to his line 
of endeavor. 

When the time came to run his race, he set 
his jaw firmly, got a good start and set the pace. 

Behind all of this forging ahead you will find 
courage. Your success is only as big as your cour- 
age. It is the fuel that feeds the fire of ambition. 
Without it you get no further than the starting 
point. 

There is one other factor that controls your 
growth—action. 

Your courage and aspirations may be mountain 
high, but without action they go to seed. 

Opportunity is always headed your way. Will 


you meet it on the half-way mark, or will you remain 


an ignorant, incompetent spendthrift of time? 
Think—think well—and then with all the courage 
of your convictions act—and your trained thinking 
apparatus, like automatic machinery, will be ready 
for more work. The world will offer you greater 
responsibilities as reward for every achievement. 
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Kruse Hardware Company Will 
Move To Larger Quarters 


Tr Kruse Hardware Company, Cincinnati, Ohio, 

is preparing to move to new quarters. The 
company now occupies 10 buildings on Pearl street, 
but has decided to consolidate its business under 
one roof, and has leased a building at the corner 
of Carlisle avenue and Baymiller street that will 
give it enough storage space to take care of its in- 
creasing business. The building in question is 
approximately 100 x 152 feet, eight stories, and has 
about 130,000 square feet of floor surface. 


The building will house one of the largest stocks 
of hardware in any part of the Central West. The 
most up-to-date freight handling devices will be 
installed, including a spiral elevator system, con- 
necting with all floors, which will deliver packages 
within a few feet of outgoing cars or drays. 


The officers of the company are Charles Kruse, 
_ president; Louis Kruse, vice-president; George W. 
Kleinschmidt, treasurer, and Otto L. Burger, secre- 
tary. 


Personal 


Houston Lowe Gappis has associated himself with 
the Ferro Machine & Foundry Company, Cleveland, 
Ohio. He has been designated to make an investigation 
of factory conditions, with a view to bettering condi- 
tions. Mr. Gaddis is a graduate of Williams College, 
and has been active in work of this character for some 
time. During the recent Dayton flood Mr. Gaddis was 
made a member of the American Red Cross Society. 


ERNEST R. FRIED has been engaged as mechanical en- 
gineer by the Ferro Machine & Foundry Company, 
Cleveland, Ohio. He will assume charge of the motor 
engineering department. 


THE FERRO MACHINE & FOUNDRY COMPANY, Cleve- 
land, Ohio, announces that it has secured the services 
of C. W. Mason, who will take charge of the marine 
engine promotion department. Mr. Mason was for- 
merly secretary of the New Era Auto Cycle Company 
of Dayton. 


WALTER N. Bow.Ler, for 25 years president of the 
Forest City Paint & Varnish Company, Cleveland, 
Ohio, and who has been active in paint and varnish in 
Cleveland for more than 30 years, has retired, being 
succeeded by L. M. Ducommon as president and general 
manager. Mr. Ducommon was associated with the 
Sherwin-Williams Company for a number of years. 
Mr. Bowler will continue to act as director to the 
Forest City Company. 


J. A. EDwarps, for several years traveling salesman 
for the Simonds Manufacturing Company, Fitchburg, 
Mass., in the hand saw department, has accepted a po- 
sition with the Carborundum Company traveling the 
states of Illinois and Iowa. He assumed his new po- 
sition August 1. 


PHILLIP SMITH, after an interval of two years, has 
rejoined the sales force of the Shapleigh Hardware 
Company, of St. Louis. He will make his headquar- 
ters in Cincinnati, Ohio. 


CHARLES W. RIcE, former president of the Rice Stove 
Company, died in Cleveland recently in his eightieth 
year. He had been a resident of Columbus for over 
fifty years. 


é¢s¢<C(YUCCESSFUL merchandising consists largely—in 

seeing dollars where the other fellow sees noth- 
ing. In studying every new proposition to see how 
you CAN use it and not in seeing how you can get 
along without it.”—Exchange. 
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J. H. Williams & Co. Make An- 
nouncement to Employes 


H. WILLIAMS & CO., Brooklyn and Buffalo, 

e N. Y., have prepared for distribution a 21- 
page booklet, containing an announcement to the 
employes of the company, explaining the employes’ 
pension, life insurance and vacation allowance sys- 
tems. The interest this may have for manufac- 
turers generally is that it outlines the subjects 
under such sub-divisions as “Composition of Em- 
ployes’ Welfare Committee,” “Employes’ Welfare 
Fund, Eligibility for Pensions, Ineligibility, Com- 
putation of Pension,” “Continuity of Service,” 
“Forfeiture of Pensions,” “Payments, Liability for 
Service,” “Cessation of Wages,” and “Other Em- 
ployment,” “Authority of the Welfare Committee,” 
“Employers’ Rights,” and “System Subject to 
Change.” 

The life insurance system and vacation allowance 
system, each, according to the peculiar features of 
the subjects, are similarly intelligently treated. 
The booklet will afford much information to em- 
ployers anywhere, contemplating the installation of 
such systems, and is well worth perusal. . 


Obituary 


Masor R. H. Dubey died at his home in Nashville, 
Tenn., after an illness of two weeks. Major Dudley 
was born in. Bedford county, Tenn., in July, 1836, and 
at the age of 25 enlisted in the Confederate army. In 
1873 he moved to Nashville and became a member of 
the firm of Ordway, Dudley & McGuire, wholesale 
cotton and grocery dealers, later becoming a partner 
in the firm of Dudley Bros. & Lipscomb, dealers in 
hardware. This firm was afterwards succeeded by 
Dudley Bros., which subsequently was merged into the 
Gray & Dudley Hardware Company, one of the largest 
wholesale and retail hardware houses in the south. 
Major Dudley continued his interest in this firm to 
the time of his death as a stockholder and director, 
but for the last few years, owing to ill health, had 
not taken an active management in the affairs of the 
company. He is survived by two sisters and three 
brothers, one of whom is R. M. Dudley, president of 
the Gray & Dudley Hardware Company, Nashville. 


FOLLOWING AN ILLNESS of several weeks’ duration, 
Walter P. Warren died at his home. Mr. Warren was 
born in Troy on June 13, 1841. He later entered the 
firm of J. M. Warren & Co., and was admitted as a 
partner in 1864. He withdrew from this firm and in 
1871 associated himself with the firm of Fuller & 
Warren, acting as vice-president, which office he held 
until 1890, when he succeeded to the presidency on 
the death of Joseph W. Fuller. Mr. Warren was con- 
nected with many organizations. In May, 1905, he 
was elected president of the Stove Manufacturers’ 
Association of the United States. 


ROGER WITWORTH, 79 years old, president of the 
Roger Witworth Hardware Company, Elkton, Mary- 
land, died recently after several weeks’ illness. Mr. 
Witworth went to Elkton at the close of the Civil War 
and engaged with his brother in the carriage business. 
In 1875 he entered the hardware business which he con- 
ducted until the time of his death. 


HENRY WINKENWEDER, a pioneer business man of 
Watertown, Wis., died at his home there. Mr. Winken- 
weder was born in Germany and came to this country 
when a young man. He established himself in the 
hardware business in 1865. He retired recently from 
active business life. 


PATRICK MEEHAN, aged 39, died at his home in 
Brooklyn, N. Y. Mr. Meehan was a life long resident 
of Brooklyn, where he had conducted a hardware busi- 
ness. : ) 
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SOMETHING EERE YOULL 
WANT. 






SCYTHE BLADES AND HANDLES 
SEVERELY PRICE CUT. 


Scythe Biades (only), 





Patent Point “Dreadnought” Garden 
in various sizes. Trowels, slightly rusted, Usual Price 1/6. 
‘ed each. REDUCED to 9d bh. 

Whetstone to Sharpen Garden Tools, 
Usual Price 24. REDUCED to 1d Each. 
Emery yee eames Price 3d. 
REDUCED to 2d Eac 


OUR SALE CATALOGUE. 






A f yibe (very~ few left), 
Usually 3/6 REDUCED to 2/9 each. 
“BRILLIANTSHINE” METAL POLISH, 6d 




















HAVE you HAD ONE? 
Writo at net the answer be “nay’’—— it's Pos . Free. 
GooD YOU in Tools, Garden ouse, Bathro aod 






Goods, ash-hb 
Building Sent. Brassware, Clothing, Travelling Bags, aud aaabeaee g°2- 






erally. 

RICH IN SAVINGS ROR. THE WIFE in Drapery, Crockery, Glassware. Cut- 
lery. Electropiate, Gaslight Needs. Kitchenware, Stoves, Beds, Bedding, 
Purniture, Bags, aod Baskets. And remember— 


We're Qpen Till 10 on Friday Night. 


NOCK & KIRBY LTD. 


“Tho Home of Noted Low Prices for General pare sarc and Drapery,” 
88, 190, 192, 194, 1%A GEORGE-STREET. 
And at 17, 18 19, 21, 3 UNDERWOOD-ST REET (near sereaand Quay), SYDNEY 













No. 1—This ad is most carefully and effectively planned 


Details of the Ads and the 160-Page Sale Catalog 


Nos. 1, 2,3 and 4. There is every opportunity to 
make an annual sale a great event. The very title— 
annual sale—is impressive and to the public mind it 
means purchasing opportunities unusual in charac- 
ter and scope. In staging a sale of this sort, every 
advantage is with the hardware dealer. He has the 
time to prepare a truly great assortment of values 
and to fittingly announce the event to the public. 
The hardware firm of Nock & Kirby, Ltd., Sydney, 
Australia, have just completed their 1914 sale, and 
this progressive firm lost not a single opportunity 
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for making the event one that will be long remem- 
bered by the people of Sydney and anticipated an- 
other year. Sales of this sort are far from being 
common in this country, and the hardware dealer 
who takes to heart the story of this sale will find 
himself in possession of a sales opportunity that, 
if utilized, would bid fair to advance his store to 
leading place in his community. First, let it be 
stated that every department of Nock & Kirby’s 
store was called upon to furnish ammunition for the 
sale, and this fact gave the firm the keynote of the 
advance newspaper publicity. Study No. 1, which 
is a 2-column, 13-inch newspaper ad. This ad is 
most carefully and effectively planned and every 
other ad followed its form exactly. This ad is di- 
vided into three distinct parts, all of which combine 
to make a most direct appeal withal giving complete 
sale information. First, a popular heading is used 
with a suitable illustration as will be noted. Then 
follows a section from the catalog showing actual 
values with cuts, descriptions and prices. Then the 
mention of the catalog, with sufficient text to show 
even the hurrying reader that the sale offers oppor- 
tunity in every hardware line. Practically speak- 
ing, the make-up of this ad is well-nigh perfect, and 
we would suggest absolutely no change whatever, 
except the addition of a brief opening paragraph 
generally descriptive of the sale. This has been 
done in the other newspaper ads. Four or five of 
these ads cover the most important hardware lines, 
and are sufficient to whet the purchasing appetite 
of the most blasé buyer. The ads have a two-fold 
purpose—the drawing of trade direct to the store 
and the distribution of the big catalog by mail. The 
firm played up the catalog strong for the reason that 
with the catalog the housewife in the quiet of her 
home could make up her list and plan for a more 











OUR ANNUAL SALE-—-1914. 
a 


A Record in Size and Price-Boiling 
to pure © the io Faith everybody has in us. 








Little by little. year by year, week in and week out, for ever so long this Faith of 
the people in NOCK & KIRBY'S has grown, until Now it has assumed the dimensions of a 
mighty mountain of Trust and Confidence. 
To show how di eply we appreciate the spontaneous belief of so many thousands that 
our Business Word is our Bond, we're making OUR ANNUAL SALE, 1914, a unique effort 
in the way of Better, tigger Value Giving. 


Our Sale Catalogue this year is Bigger than ever—we're sure YOU'LL aay. “Better 
than Ever, too”-—and we do think we ve excelled ourselves in the matter of ‘BOILING 
DOWN THE PRICES.” 


EVERY REDUCTION IN THIS SALE CATALOGUE IS A GENUINE ONE. 


We can't pagbariet that too strongly, or say it too often—simply because it's ABSO. 
LUTELY TRUE. Hundreds of- regular shoppers dén't require any such assurance—THEY 
KNOW IT BY EXPERIENCE: tne t best of ail teachers. To strangers, we can only say: 

“Come. and havé the evidence of your own eyes that NOCK & KIRBY'S | ANNUAL 8 
is &@ money-saving epoch in a buyer's lifetime.” 

Just another piece of advice: Shop while the Sale is in its Gilded Youth, while the 
power to choose is at its Zenith—while opportunity is greatest oftenest. t 
keep ever green in your mind our honest. assurance that the last sale of the SALE will be 
just as much a prize as its first-bor. brother. ° 


WRITE OR ’PHONE IF -YOU CAN’T CALL. 


Ring up City 4030 (SIX LINES). and you'll have the goods delivered at the earliest 
possible opportunity 

Tf you're away up country WRITE—do it — give FULL. POSTAL AD- 
DRESS--remit sufficient with order to cover Goods and pay freight on them, and you'll 
find us the very embodiment of Honesty and Conscientious Zeal im YOUR service. 
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Winchester Repeating Ri 42 3. & W. pee Sue 
MG «at wie sca Oe Ee ridges (50 im box) .. 23 .. 2 
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CROCKERY and GLASSWARE. 


Prices “‘Right’’ for You for 19 Annual Sale Days——Prices boiled down till 
our profits (small eough always. in all comscience) have wasted away till we 
hardly know them for qur own. 

Usual Price. Sale Pri 


Engiish ‘ China White and °° Dosen 
bead ay Cups and 
sith i, Eh so 8 € 49 
Basten “China White and 
Goid -Breakfast Cups 
6 6 5 9 


Prt . and Saucers Miers 
“— es Very thin China Fluted 


Dozen Dosen 
or hg on oe and Saue- Breakfast Cups and 


40 3 6 Saucers ' ciel. ee 5 6 
Thin* Top White and Gold English China Fluted Tea 
Cups aud Saucers. 4 6 3 9 Cups and Saucers ioe 5 9 
Plated China Floral Decor English China Fluted Break- 


ated Cups and Saucers 6 0 4i1 fast Cups and Saucers 7 6 6 9 


NOCK & KIRBY, Ltd., 





188, 190, 192, 194 & 1944 GEORGE STREET, 
SYDNEY. 











No. 3—Note the deadly parallel in the price columns 


comprehensive purchase than would be made on the 
spur of the moment in the crowd and confusion of 
the store during the sale days. Further, the man of 
the house to whom crowds and bustle are even more 
irritating, could, with the aid of the catalog make 
his selections in the privacy of his office, or at home 
with his wife. Thus does Nock & Kirby’s idea, the 
complete sale catalog, reach out for the persons who 
invariably shy at sales, and whose purchasing power 
is usually the greatest. The catalog itself is a won- 
derful piece of work. Its size is 7 inches by 9% 
inches and its general make-up is clearly shown by 
the pages herewith reproduced. The cover is a 
bright red on which is shown in cut-out white a 
huge pot steaming accompanied by the legend, 
“Boiling Down the Profits,” together with the title, 
“Our Annual Sale,” “Starts July 13, Stops Aug. 1.” 
The book is printed on cheap newspaper stock, and 
bulks up big as it contains 160 solid pages of read- 
ing matter. No. 2 is the first page, which fittingly 
introduces the sale. To read it is an inspiration. 
It is so frank and so freshly worded that it rouses 
enthusiasm in waves. Note these sentences, “Shop 
while the sale is in its Gilded Youth, while the 
power to choose is at its Zenith—while opportunity 
is greatest and calls oftenest” and “. you'll 
find us the very embodiment of Honesty and Consci- 
entious Zeal in Your Service.” Such sentences are 
far and away the superior of the hackneyed sale 
phrases that some of us American merchants per- 
sist in using. Note the touch of humor in the sec- 
tional introductions on Nos. 3 and 4. The make- 
up of the catalog is clearly shown by these two 
pages. No. 3 shows the end of the gun and am- 
munition section and the beginning of the crockery 
and glassware section. No. 4 shows the conclusion 
of the harness section and the beginning of the cut- 
lery section. Note the deadly parallel in the price 
columns. These two pages show one illustration 
each but some of the other pages carry as many as 
six well drawn illustrations. The page arrangement 
makes this book more easily prepared than might 
be supposed. Only a page layout is required—this 
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is a guide for the printer in setting the balance of 
the boek. The columns of unvarying width and the 
illustrations without run around type, or type set 
around them, reduce the composition charge on the 
catalog to a minimum. Any hardware dealer may 
plan an annual sale and the ideas behind this sale 
will fit in every case. The catalog will be just as 
effective in proportion if it contains but 24 or $2 
pages, and even the smallest dealer can plan such a 
book. The newspaper ads may follow exactly the 
style of the one here shown. We believe the annual 
sale as conducted by Nock & Kirby is a big, new 
thought. We show you here how to take care of the - 
publicity end and the other arrangements do not 
necessarily have to differ materially from the ordi- 
nary sale preparations. Will you take advantage of 
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No. 4—Note the touch of humor in the sectional tntro- 
duction 


Interesting Letter from Australia 


We are in receipt of a letter from Murray’s, Ltd., 
Parramatta, N. S. W., in which several good adver- 
tising ideas are advanced. This firm thinks that 
American hardware dealers should always give their 
full address. They find that much of their business 
comes from a distance, due mainly to friends mailing 
a newspaper. It is a good point and well worth re 
membering. The outside circulation of newspapers 
is often greater than is suspected and complete ad- 
dresses will catch a lot of trade that would other- 
wise be lost. Here is a paragraph from their letter 
which advances another usable idea. It follows: 
“For weekly newspaper ads, we find it a good plan 
to make up a list of articles for each week for the 
entire year, placing seasonable articles according to 
their respective seasons and any special can be 
worked in. This saves hunting around at the last 
minute for copy.” 


THE PEoPLES’ PAINT CoMPANY, Alliance, Ohio, has 
been .formed to place on the market a line of high 
quality paints and varnishes. Charles Shem is the 
president, S. E. Nold, secretary and W. E. Shem, gen- 
eral manager. - 
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DIRECTIONS FOR MAKING A 
GASOLINE: STRAINER 


By A. F. MUELLER 
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Pattern for a gasoline strainer 


— when used in engines, particularly 
automobile engines, must be strained to re- 
move the impurities, and the impurity that causes 
much of the engine troubles is water. This can be 
separated by using a specially constructed strainer 
in which the gasolene is filtered through a chamois 
skin or leather. A type of such strainer is shown 
in the drawing and it can be made in the ordinary 
tin shop. Fig. 2 is the elevation and it can be seen 
that the strainer consists of two parts, one fitted 
into the other. The outer part or shell is made 
square and the tube or discharge outlet is placed in 
one corner of the bottom, as in some automobiles the 
filler hole for the automobile tank is located directly 
under one corner of the seat. When located other- 
wise the shell could as well be made cylindrical, but 
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as funnels are made for stock and not to have too 
great a variety on hand it is as well to make the 
shell square. The inner part or strainer proper 
is square at the top and round at the bottom so that 
a collar can be attached having a draw band or 
clamp to hold the stretched chamois skin in place. 

The elevation is not necessary in developing any 
of the patterns as the shell can be laid out from 
measurements or from given dimensions. 

Draw the plan of the inner part as in Fig. 1 
and through the center draw lines at right angles 
to the sides, which will divide the plan into four 
parts that are similar, being right and left to each 
other. Space one of the quarter circles into a num- 
ber of equal spaces and if the number of spaces is 

(Continued on Page 82.) 
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_ STANLEY | 


Wrought Steel 


Cellar Window Sets 


No. 1760 







Contain two 3-imch butts, one hook and eye, and two 2'%-inch bolts, one for each 
side of the window, all packed neatly in a separate box with screws, ready to be handed 
to your customers. Made in Japanned or “Stanley” Sherardized finish, which is just the 
vig thing for cellars, as it will not rust. 


Build up your profits by selling these convenient sets to your customers. They will 
quickly appreciate the advantage of having two bolts, and the superior quality of 
“Stanley” hardware. . 


Your jobber can supply you, ask him. 


THE STANLEY WORKS | 


New Britain, Conn. 








a 100 Lafayette St. Canadian Representative 73 East Lake St. 
eae New York A. Macfarlane, Montreal Chicago 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


Twentieth Century Lunch 
1 Se 
The Icy-Hot Bottle Company, 122 


West Second avenue, Cincinnati, Ohio, 
is‘manufacturing the Twentieth Cen- 

















Twentieth century lunch kit 


tury lunch kit, for workingmen and 
anyone wanting to keep liquid either 
hot or cold for a day. There is a 
metal case equipped with a bottle 
which is designed to keep liquids 
either hot or cold at about the same 
temperature until wanted. The com- 
pany claims that if coffee or tea is 
heated and placed in this container it 
will remain so for many hours, or 
cold beverages will remain at a low 
temperature for two or three days. 
The bottle is held in the upper part 
by the lid of the lunch compartment 
below. The lid is used as a tray when 
the lunch is being eaten. The top is 
a drinking cup, and as the bottle is 
well protected against breakage it 


should last a long time with ordinary — 


care. The fact that a person can 
have drinkables with a luncheon, 
either hot or cold, according to the 
season, will add a new relish to the 
meal, 

This device is also available for 
housekeepers, for instance to keep 
milk for babies ‘hot or cold, as re- 
quired, and ready for use at all hours. 

It is also handy in the event of 
sickness for keeping broths and other 
liquids either hot or cold. 


New Type of “Dim-a-lite” 


The accompanying illustration shows 
a new type of Dim-a-lite recently put 
on the market by the Wirt Company, 
Germantown, Philadelphia, Pa. This 
is a combination of a fixture socket, a 
“Dim-a-lite,” and a shade holder. It 
is made to be fastened permanently to 
the fixture stem with thread and set 
screw, and wired to the chandelier or 
fixture in the same manner as any 
ordinary socket. 

The “Dim-a-lite” is well known as 
a portable attachment that can be 
easily unscrewed from the fixture 
socket and removed. The new type 
was designed to meet a demand from 
institutions, hotels and other public 
places for a “Dim-a-lite” that could 
not be removed or stolen. 

The symmetrical bell shape makes 
this socket “Dim-a-lite” an attractive 


socket for high class chandeliers and 
fixtures for residences. The dimming 
features are the same as in the stand- 
ard pull chain “Dim-a-lite,” but the 
operation is entirely different. Instead 
of pulling a chain to obtain the differ- 
ent degrees of light, a slight turn of 
the shade is all that is needed to get 
the five changes of light, viz.: “full,” 
“dim,” “low,” “night light” and “out.” 
By giving the lamp shade one-fifth of a 
turn, a bright glaring light can be 
instantly softened to a light more rest- 
ful and pleasing to the eye. The next 
one-fifth turn lowers the light to a 
dim light suitable for a bedroom, sick- 
room, or nursery, etc., and there is a 
saving of 65 per cent. in current con- 
sumption. The fourth turn gives a 
very low night light, such as is used 
in a bathroom, or hallway or any other 
place where an all night light is 
needed. The fifth turn puts the light 
entirely out. 

The dimming is effected by means 
of a series of helically wound resist- 
ance coils, properly insulated and con- 

















New type of Dim-a-lite manufactured by 
the irt Company, Philadelphia, Pa. 


nected to contact bars. The resistor 
drum is but 1% inches in diameter 
and 1 inch long. The coils are all zero 


. temperature resistance coefficient wire 


moulded under pressure in a stonelike 
insulating composition, known as 
“dielite.” The wires are all protected 
from: oxidation or mechanical injury, 
as the wire and “Dielite” form a solid 
body. By turning the shade, this re- 
sistor drum is rotated, and the various 
degrees of light are secured, as the 
point of contact shifts from one com- 
mutator bar to the next. 

One of the most interesting features 
of this “Dim-a-lite” is that the light 
can be turned on and off without the 
need of a key or pull chain. 


THE St. Louis ScREw COMPANY, St. 
Louis, Mo., is completing an addition 
to its plant, a rolling mill. This de- 
parture for this company will cost 
$200,000 and with the equipment, it is 
said, will represent a considerable in- 
vestment. The rolling mill will employ 
400 men. 
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Harris Cow Stall 


The Harris Mfg. Company of Sa- 
lem, Ohio, has perfected and put on 
the market a newly designed cow 
stall, which the company claims is a 

















The Harris cow stall 


complete device for keeping cows clean 
and comfortable. 

The principle of this stall is to align 
the cows on the gutter, thus keeping 
them clean and the stall floor in a 
sanitary condition. The stall frame 
can be adjusted 6 inches in either di- 
rection, thus providing for long and 
short cows. A young, short cow can 
be placed in the stall with the stan- 
chion set back to shorten the platform, 
and as she grows the stanchion can 
be moved forward. This stall is very 
easy to set up and cement in, as there 
are no small bolts to be cemented in 
the curb and all stalls are made up at 
the factory. 

This company manufactures a full 
line of stalls, stanchions, litter and 
feed carriers. Their stanchion is es- 
pecially adapted for home-made frame 
as well as all metal stalls. It is 
formed out of heavy high-carbon, T- 
shaped steel, is provided with wood 
linings to protect the animal from 
the cold steel in the winter, has drop- 
forged steel hinges and many other 
features. 


Metallic Tape “Threader” 


The Lufkin Rule Company, with 
factories at Saginaw, Mich., has just 
“put out a patented measuring tape at- 
tachment known as a “Threader,” 
which will hereafter be furnished with 
the company’s metallic woven tapes 
without extra charge. 

The “Threader” is a loop and stud 
arrangement, by means of which the. 
tape, though securely fastened to the 
winding drum of the case when in use, 
can yet be readily detached from it 
and a new tape as readily attached, no 
manipulation of the case, case screw 
or drum being required to do this. 
Woven tapes are sometimes torn by 
accident or through long use often be- 
come soiled and worn in such a way 
that they must be replaced while the 
case is yét in very fair condition. ‘The 
case, not receiving the same hard use 
as the tape line, usually outwears it, 
and representing approximately half 
the value of the outfit it is of consid- 
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Get 
Ready 


When the cattle go through the 
fence; or a new fence is planned; 
or a poultry yard is to be erected 
in the back lot; or something of the 
kind happens, the farmer needs a 
fence stretcher in a hurry. 
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And among your hundreds of cus- 
Me tomers this need is liable to come 
No. 331—R-W Hercules Fence 


Stretcher with No. 385 R-W up any day. 
Quick Acting Clamp. 


ta 














Be prepared—stock a 
few 














R-W 
Wire Fence 
Stretchers 








No. 234%—R-W Ellwood Wire Stretcher 


ead lll The R-W Line in 
cludes various styles— 
several of them can be 
used in other ways. 











Good suggestion you say! 
Then write us—today. 












































MANUFACTURING Co. 


AURORALLUSA.|S 














No. 240—R-W Tackle Block and Wire Stretcher 
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erable importance that it be a simple 
matter for any one to insert a new 
tape in the old case as often as neces- 
sary and thus get the fullest measure 




















Lufkin metallic tape ‘‘threader”’ 


of use out of the case as well as the 
tape. Metallic tapes without cases are 
quite generally stocked by hardware 
houses, etc., and can always be easily 
obtained. The. attaching is perfectly 
and easily accomplished by means of 
the “Threader,” 


The “Mysto” Erector 


The Mysto Mfg. Company, 81 Foote 
street, New Haven, Conn., has recently 
introduced anew construction toy 
ealled the “Mysto” erector. A toy 
which hardware dealers who carry 
toys will find to be an attractive sell- 
ing proposition particularly at the 
Christmas time. With the “Mysto” it 
is possible to build machine shops, 
battle ships, wireless towers, eleva- 
tors, steel bridges, derricks, automo- 
bile differentials, trolley. cars, torpedo 
beats, and many other models which 
actually work. The illustration shows 
two boys who have built a 5-foot 
elevator which has passenger cars. 
These cars are operated by the 
“Mysto” electric motor. 

Structural steel girders resembling 
those used in modern building opera- 
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- Two 14-year-old boys building a 5-foot 
elevator tower. The elevators. are oper- 
, ated by the “Mysto” electric motor 


tions are part of the erector set, and 
these may be used to make strong 


lattice columns, etc. These girders 
are made of heavy gauge steel with 


-made in the same fashion. 


embossed side channels and imitation 
rivet heads. 

The “Mysto” electric motor, which 
is included with sets Nos. 4, 5, 6, 7 
and 8, is made from flat steel pieces 
bolted to each other, with an armature 
It will 
operate on. one or two dry batteries 
and will furnish motive power for 
cars, elevators, machine shops, etc. 

The Mysto Mfg. Company offers a 


number of combination outfits, which 


vary in price according to size. With 
each of the sets an instruction book 
is included. This book contains in- 
structions and working drawings for 
304 models which may be constructed 
from the erector sets. 


“El Radio” Electric Heater 


The Hotpoint Electric Heating 
Company, Ontario, Cal., has recently 
commenced the marketing of its new- 
est product, “E] Radio,” which is a 

















“El Radio” electric heater 
luminous air heater of the glowing 
coil and reflector type. This device is 
not intended to displace stove or fur- 
nace, but it serves very well for warm- 
ing bathrooms, small offices and other 
small rooms. 

This heater consumes 600 watts, 
and therefore it may be attached to 
any lamp socket. It is equipped with 
cord, attachment plug and _inter- 
changeable switch plug, which may 
be used on other “Hotpoint” ap- 
pliances. This crescent shaped elec- 
tric heater is constructed of pressed 
steel. The outside is finished in 
polished nickel, with back of body in 
dull black, and the inside is of 
polished copper, lacquered to prevent 
tarnishing. 

“El Radio” measures 9% by 11% 
inches at the feet, and the hight over 
all is 12 inches. It weighs only four 
pounds, and has a wood handle at 
the top, which makes it easily port- 
able. 


Root Catalog of Hinges and 
Stampings 

The C. J. Root Company, Bristol, 
Conn., is distributing an illustrated 
catalog of its wrought brass and steel 
hinges and stampings. The company 
states that it solicits orders for all 
kinds of flat metal stampings and 
similar work. 


Hardware Age 


Two Shapleigh Offerings 


The Shapleigh Hardware Company, 
St. Louis, Mo., has recently placed 
two new products on the market, the 
“Diamond Edge” box joint side cut- 
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Norleigh “Diamond” mackinaw coat 


ting plier, and a mackinaw coat. The 
plier, it is stated, has many advan- 
tages over the ordinary slip joint plier. 
The jaws are supported equally on 
both sides of the plier, and there can 
be no one-sided ties or strain on the 
rivets or bolts when ripping or cut- 
ting. The jaws are so constructed that 
they will adjust themselves to any 
size. This construction gives great 
gripping power and strength. This 
tool is made in two lengths, 6 and 8 
inches. 

The’ Norleigh “Diamond” mackinaw 
coat is designed for sporting, country 
and town wear. It affords shelter 
against severe weathes, and is com- 
fortable and convenient. The makers 
claim that this coat is made on good 
lines and embodies superior tailoring. 














“Diamond Edge” box joint side cutting 
plier 


It is made in norfolk style, with yoke, 
full belt and large collar. The ma- 
terial is gray, black and red, mixed 
herringbone stripe mackinaw cloth. 


Bissell’s Fall Fair Offer 


The Bissell Carpet Sweeper Com- 
pany, Grand Rapids, Mich., is sending 
out to the trade a circular letter, 
which is printed in colors on pebbled 
paper. This letter states that in ac- 
cordance with the company’s estab- 
lished custom, it will continue to help 
dealers to popularize its product at 
state and county fairs this fall by fur- 
nishing them with advertising matter, 
etc. 

This circular also states that the 
company expects to announce two new 
models of hand propelled vacuum 
cleaners about September 15. These 
new goods will be ready for shipment 
about October 1. Full particulars of 
the Bissell Carpet Sweeper Company’s 
fair offer may be obtained by writing 
the company. 
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Directions for Making a Gasoline 


Strainer 
(Continued from Page 16.) 


even the quarter circle will be divided into two 
equal parts by the middle point, thus showing that 
if the true lengths of lines in one eighth of the plan 
are known, the pattern can be developed from them. 
Connect the points in the quarter circle to the ad- 
jacent corner of the top and these lines, shown 
dotted, will be plan lines that are foreshortened 
and whose true lengths as they appear on the sur- 
face of the strainer, or square to round, must be 
found. 

Extend the line A-B as A-B-B’ and make B-B’ 
equal to the height of the square to round body. 
With B as center, radially project the point on the 
quarter circle (which would also mean transferring 
the lengths, from B to the points on the quarter cir- 
cle) to line B-C as 2’, 3’, etc. From these points 
draw lines to B’ and these dotted lines will be the 
true lengths of lines of the same letter and number 
in the plan. 

In Fig. 4 draw a line A-B equal to A-B or the 
length of the square sides and from A and B 
and with the true lengths, B’-2’, ‘.3’, B’-4’ 
as radii, describe a series of arcs. Beginning 
at the intersection of the arcs at-2 place the 
lengths of. the spaces in the quarter circle from 
arc to are as 3, 4, 5, 6 and 8°, 4°, 5°, 6°. 


With 6 and 6° as centers and radius the true length | 


of. 1-2. or 6-6’ as B’-2’ in the diagram, intersect arcs 
described from A and B whose radius is one-half 
the length of a side, locating a and b which points 
correspond to similar lettered points in the plan. 
Connecting all the points located will result in the 
net half pattern for the body, to. which wiring al- 
lowance is added on the square end, material for 
grooving on the side edges and material for double 
seaming to the collar on the round end, a section of 
the grooved seam being shown in Fig. 12. 

Fig. 5 is the pattern for the collar with the lap 


firmly soldered. 


Hardware Age 


seam, double seaming and wiring allowances added. 
To present a smooth seam a lap seam is used and 
then the seam will not interfere with the draw band. 
A section of the double seam is shown in Fig. 8 and 
in the larger size in Fig. 11. 

Fig. 3 is the pattern for the body of the shell 
made in one piece with the seam in one corner and 
the necessary allowances added. As the shell is 
eubical the part of the pattern represented by ec, 
d, f, e will be the net pattern for the bottom which 
is double seamed to the body, a section of. the seam 
being shown in Fig. 10. 

Fig. 6 is the pattern for the tube which is usu- 
ally a piece of sheet metal pipe about 1 inch -in 
diameter. The seam is a lapped seam and one 
method of fastening. the tube to the bottom is to 
add an allowance and notch this allowance as shown 
in Fig. 6. Then when the tube is formed to shape 
and the seam soldered, every other one of the lugs 
is turned at right angles and the rest of them are 
passed through the opening cut for the tube and: 
are then turned against the bottom with a hammer 
and the joint soldered. Another method is to make 
two tubes, one a little larger and shorter than the 
other and both flanged on one end. Then the 
smaller one is passed through the hole in the bot- 
tom and the larger one slipped onto it and the 
flange of each is dressed against the bottom and all 
It is hardly practical to simply 
solder a tube to the bottom, as the strainers are 
made of galvanized iron and soldering on this mate- 
rial will not stand any strain or rough usage. A 
section of the second method is shown in Fig. 7. 

Figs. 8 and 9 show enlarged details of the collar, 
draw band and the chamois skin. These details can 
be modified to suit individual ideas and require- 
ments, but they show in general what is neces- 
sary, that the chamois skin must be stretched 
and be removable and be so fastened to the 
collar that it makes a watertight joint. The 
band is made of a piece of bundle band and when 
this is thick enough one of the lugs can be tapped 
and then there will be no need for the brass nut. 




















Show window display of Gem Jr. Safety grrr made by the Klostermeier Bros. 


Hardware Company, 


tchison, Kan. 


Leccepnata Exhibit of Gem, Jr., Safety 


safety razors, which is herewith reproduced. 
Such an exhibition artistically arranged is bound 


ak to centralize and searintO&the minds of pedestrians 
Spgs Klostermeier Bros. Hardware Company, 


a particular article which, where enough goods are 


Atchison, Kansas, specialized recently in a available, naturally has the advantage of concentra- 


well arranged show window display of Gem Jr. 


tion with reference to this particular line. 
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are safe and sane— 


First— 

Associated with us are men who have spent years 
‘behind the Counter” in retail hardware stores. Their 
wide experience coupled with an abundant supply of 
common sense, assures the purchaser of our productions 
that Warren Fixtures are correctly designed. 


There can be no guesswork in our institution. 


Second— 
Warren Fixtures are manufactured in the largest:-and 
finest equipped plant of its kind in the world. 


Third— 

All orders whether for regular or special Units are 
under the direct supervision of our Factory Superintend- 
ent, a man who has devoted twenty-five years to the 
fixture business and a man who is known asa ‘crank’ on 


details. 
Fourth— 


Cheap materials, crude workmanship and impracti- 
cal ideas of designing ARE NEVER TOLERATED BY 


THIS COMPANY. 


We have two lines from which to choose and our 


catalogues Nos. 65 and 215 should be in your possession 
today. 


J. D. WARREN MFG. COMPANY 


265 Decades New York Masonic Temple, Chicago, IIL 


The Largest Manufacturers of Hardware Fixtures in the World 
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In Service 
28 Years 

and as 

Good as New 


The old “Wayside Inn” of Sudbury, Massachusetts, 
made famous by the poet Longfellow, was erected in 
1686. The methods and materials employed were 
those of.a_people who built for the future. 

















Some of the iron nails which had held the original clap- 
boards, and which were therefore 228 years old, were recently 
extracted, and found in almost perfect condition. These being 
subjected to exact analysis, were found to contain only seven- 
thousandths of one per cent of Sulphur, five-hundredths of 
one per cent of Carbon, two-thousandths of one per cent of 
Manganese, and the merest trace of Copper. 


It is undoubtedly due to the practical exclusion of these ele- 
ments that the iron has given such splendid service. 


Iron of a higher total purity than that secured by the old- 
time puddling process was not commercially available until 
the development of ARMCO-AMERICAN INGOT IRON. 
This is the purest, most even and most carefully manufactured 
iron on the market, and therefore the most durable in exposed 
situations. 


The trade-mark ARMCO carries the assurance 
that iron bearing that mark is manufactured by 
The American Rolling Mill Co. with the skill, 
intelligence and fidelity associated with its prod- 
ucts, and hence can be — upon to pos- 
sess in the highest degree the merit claimed 


for it. 
Purity Permanence 





The American Rolling Mill Company 


Licensed Manufacturers under Patents Granted to The International Metal Products Co. 
Armco Iron Black and Galvanized Sheets, Roofing, Pipe, Gutter, 
Metal Lath and Terne Plate. 


MIDDLETOWN OHIO 
DISTRICT SALES OFFICES: 
Pittsburg: 14832 *Oiiver + Saag New York: tH 1 Sty Terminal Bldg. 


Detroit: 901 Ford Bl St. Louis: 814 New Bank of C 
de. Cincinnati: 2101 Union Central Bldg. ce er ae 
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A 90-Year Old Indian Made This 
Razor Out of a Nicholson Mill File 


For 8 years it was used to shave the heads of a band of “Osage” Indians. 
A curio that speaks for itself of the high quality of the steel always used in 


Nicholson Files 


2 _ NICHOLSON FILE CO., Providence, R. I. : November Ist, 1913. 


= Dear Sirs: 





= I am sending you under separate cover a curio that | obtained yesterday in Paw- 7 

= I. CMR os sb oho. 6-0.4 « and noticing your name on same, procured it and its history. = 
From what | was able to learn, this curio was made by an old Indian, in the Indian 

village of Pawhuska, ten years ago, from one of your FILES, all of the work being done 

by hand, using nothing but his crude tools, which consisted of a hand bellows, a flint 

hammer, and an emery rock. 


If you will notice.......... it is as nearly perfect as if done by machine, the edge 
of the blade being in perfect alignment. 


It was used by this band of OSAGES (who by the way are the wealthiest Indians in 
the world, on account of their oil royalties) for about eight years. They used it to shave 
their heads, with the exception of what is known as the scalp lock (which on an Osage 
Indian runs in a line about two inches wide from his forehead to the back of his neck), 
and was then presented to the man who gave it to me. 

The Indian who made it is still living, and as near as is known is nearly One Hundred 


' Years old. 


Trusting that in case you see fit to use this as an advertisement that it will show 
to others what it did to me—that is, that when better fles can be made 
NICHOLSON will make them, I remain, 
Very truly yours, 
H. A. KISER, President, 
K. C. Oil Co., 
. Tulsa, Oklahoma. 


’ i} 
WE 










“FILE FILOSOPHY’’ — 


A 50 years’ education on files in 
an hour, and our Catalogue — 


Sent FREE on request. = : 


NICHOLSON FILE COMPANY, PROVIDENCE, R. I. 
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Effect of European War on Automobile Production 


_— total number of gasoline 

pleasure, commercial, electric 
and steam motor cars in service in 
the United States; up to July 1, 
1914, was 1,548,350, divided among 
the various states as follows: 


NN Es aes oe ee cae 140,653 
MS cS Soulless co's eee 115,000 

a a pee 109,174 
I iS ee ae 107,173 
Oe a ga i eee oe 105,000 
ce 88,557 
NR ee do eo ce Bie See 70,000 
a es 65,517 
aes ee 64,717 
DONO 6S otis Od Rees 61,958 
NL ©. ss wo 03550 WEEN GS Es 56,500 
NS os. CA in oS UE VCO 55,989 
ge PRE See ne eee Ve 50,002 
NN ss. Oris A. Ge wa 45,147 
SFE TONE 45,000 
NN 5'vc Ss Siebcee sks SfRe. 39,889 
RUUD: oS kM Kcad a soo h eo 24,530 
EOE Speer Pe ee 20,636 
RI 8 gs Sans: 6 kv ala wok & 19,000 
BP Pre Se ak a ae 18,248 
ae PERS Redo, Ee! 17,282 
LE EE TEES OS 16,500 
Me INS a cons. ce wis c css 16,200 
morth Dakota....5.......00. 15,020 
District of Columbia......... 14,964 
NE in eae le Wee au oti 14,629 
pemte Caroling. .........<% es 12,975 
SG nn tess obRSwa cet, «BOs 12,000 
OE ola, Ue as ekk aS oR 11,642 
worth Carolina. ... 2.66.6. kk 11,600 
peeeee meee. . Sk. ok oe 11,000 
PIPES on peer Sekai ee 9,578 
New. Hampshire............. 8,578 
gl a 7,500 
MIN cc kg ORG bh ce 8a 6,548 
EN lg ncn ash Saks oc aK x 6,376 
SR WHEE 6 ois vic Be en vk 6,158 
CW ee gh oie sees fs 5,396 
a 4,695 
ES EAE ECO. EO PE SF 4,104 
NS RR SES Peery 4,000 
a re 3,181 





EE Pe See a re 2,608 
Be eS ae © ae aes, Gree 2,588 
Louisiana ....... Re en ip, te Ye 2,500 
Ne re wih wales acd 2,416 
ME zc ode Kip whbp Oats ki 2,034 
eS id oS i Tie 1,500 
NN aig a phe wae ox 1,265 

eal ©. seh gc, OS 8s 1,548,350 


In 1911 there was a total regis- 
tration of 677,000 cars; 1912, 1,- 
010,483; 1913, 1,253,875. The 
greatest increase in the purchase 
of cars was made during the six 
months’ period from January 1 to 
July 1, 1914. The states having 
more than 100,000 cars in service 
are: New York, first, with 140,- 
653; Illinois, second, with 115,000; 
Pennsylvania, third, with 109,174; 
California, fourth, with 107,173; 
Ohio, fifth, with 105,000. 

The Automobile in commenting 
upon the above registration figures 
singles out the state of Iowa, as an 
example of a farmer state, where 


_the increase. in sales has been so 


pronounced during the period from 


January 1 to July 1, 1914. This 
publication says: “Iowa, which 
was fifth on January 1, is now in 


sixth place with 88,557, an increase 
of 16,263. The farmers in this state 
have been buying cars in great 
quantities, so much so that the 
president of a railroad which has 
lines in this state made a public 
statement a few weeks ago to the 
effect that Iowa people are spend- 
ing more money for automobiles 
and accessories than for railroad 
fares inside the state. He went on 
to say that the public is more in- 
terested in the price of rubber than 
in the price of steel rails, and more 
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interested in good highways than in 
good railroads. Such a statement 
as this coming from such a source 
may be taken as strikingly- indica- 
tive of the progress which Iowa is 
making as an automobile state.” 


The Effect of the European War on 
the Automobile Production. 


The European countries at war 
last year purchased $7,274,000 of 
American motor cars, less than 2 
per cent. of the American produc- 
tion. The total value of the Amer- 
ican production during the past 
year was $400,000,000. Europe’s 
exportation of cars to South Amer- 
ica the past season amounted to 
$13,168,508. America’s exporta- 
tion of cars to South America dur- 
ing the same period amounted to 
$3,008,045. ; 

The United States loses almost 
the entire valuation of cars ex- 
ported to Europe if the war con- 
tinues for eight months or one year. 
For a year or two after the war is 
ended the people of the European 
countries will be so impoverished 
that they will be able to buy 
but few cars, and most all of them . 
will be of European manufacture. 
After that period of partial recon- 
struction the demand for American . 
cars in those countries will doubt- 
less be unprecedented. 

The deficit covering American 
ears sold in Europe the past year 
will doubtless be more than over- 
come by taking the place of 
Europe’s total sales of $13,168,508 
worth of cars. in South America, 
compared with which the amount 
of sales of American cars in those 
countries is $10,000,000 short. 











\y \. Ff ad ee 7, = J 


September 10, 1914 HARDWARE AGE 87 





<< SHARP Dealers are Beginning 
to Think of Winter Sales. 


HE first cold snap (in less than two months ) 
will bring your automobile-owning cus- 
tomers in, demanding their winter-priming 
plugs. It will be easy to show them the value of 
the Sharp, the only plug that leads the charge directly 
across the firing points. Under the famous Sharp Guar- 
antee you can be completely stocked for this demand with- 
out risking the loss of a penny. Dealers call it “the Sharp 
good-as-gold guarantee.” Read care- 
fully: 























Every unsold spark plug purchased 
from us by any dealer can be returned 
to us by him at any time for the full 
purchase price. 


You are safe-guarded from a pos- 
sible loss. We alone assume the 
risk. Read our guarantee again, 
Mr. Dealer; ask yourself if this 
is a thing you care to pass by 
without inspection. 


The Sharp 
Spark Plug Co. 


3388 Broadview Rd., Cleveland, Ohio 





(SHARP 
PRIMER 


Note the 
enclosed 
combustion 
chamber. 
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The European war will not cause 
any bad effect upon the motor car 
and accessory industries of the 
United States. The condition will 
be just the reverse. The old axiom, 
“Necessity is the mother of inven- 
tion,” most directly applies to the 
motor car industry of this coun- 
try, as far as creating and increas- 
ing animated salesmanship. The 
amount of American motor car 
sales in the European countries at 
war has been so small that the 
necessity of extending our sales 
will be only a matter of placing 
greater pressure upon broader sell- 
ing plans, and this will be done by 
thoroughly establishing an unpre- 
cedented demand for American 
cars and accessories in South 
America, Australia, Japan, China, 
Africa, India and Canada, without 
‘any competition from any other 


motor car manufacturing country | 


iin the world. It is certainly a won- 
derful opportunity. 


Ford Auto Wrench Set 


The Improved Gauge Mfg. Co., 
Syracuse, N. Y., is placing upon 
the market a special Ford wrench 
set, which is expressly adapted for 





Ford auto wrench set 


work on the Ford car. It is neatly 
put up in a flexible box. The 
wrenches will fit every nut and set 
screw on the Ford car. The set 
contains one ratchet wrench han- 
dle, one extension bar, one univer- 
sal joint and six sockets. Retails 
for $3.00. 


The Bethlehem Spark 
Plug 


The Bethlehem spark plug, man- 
ufactured by the Silvex Company, 
171 Madison avenue, New York 
city, is of unique construction be- 
cause it has five points. The man- 
ufacturer states that this novel 
departure from ordinary construc- 
tion tends to make ignition cer- 
tain because of the four sparking 
points, one of which will always 


3 
Owing to the length of the elec- 


trodes, the spark is delivered into 
the cylinder itself, in the center of 
the mixture, instead of in the plug 


chamber, which is filled with burnt 
gases. This results in a more com- 


7, ings. 


makes for an economy of fuel and 
an appreciable increase in power. 
If for any reason one of the points 
should become sooted, carbonized 
or out of adjustment, another is 





Bethlehem five point spark plug 


immediately available. The lower 
position of the plug gives the 
sparking points the benefit of the 
powerful cleaning action of the pis- 
ton, which dislodges accumulations 
of soot, and prevents the settling 


of oil on the points. 


The Silvex Company claims that 
danger from cracking of the por- 
célain, which is generally due to 
warping of the steel shell of the 


plug, has been -obviated in. the 


“Bethlehem” plug by heat-treating 
the steel used- in its construction. 
The electrodes are made of a com- 
position based on a special formu- 
la, and consisting of 90 per cent. 
pure nickel.. This construction is 
stated to eliminate the pitting up 
of the electrodes, which is respon- 
sible for quick sooting. Plugs of 
special design are being manufac- 
tured for the Ford; Overland and 
Buick motor cars. 


Weaver Auto Twin- 
Jacks 


The Weaver Mfg. Company, 


Springfield, Ill., is marketing an 


automobile jack for public and pri- 
vate garages containing a number 
of features that will appeal to the 
car user. As indicated by the name 
these jacks are usually sold in pairs 
and as tire rests, transporting 
trucks, turntables and lifting jacks. 

The jack consists of two lifting 
posts built into a triangular frame 
which is mounted upon castors. 
The lifting posts are 1 1/16-inch 
steel screws turned from cold-rolled 
shafting, and are set in ball bear- 
They are connected by means 
of a shaft equipped with bevel 
gears which, when actuated by the 


plete combustion of the gas, which adjustable crank that is shown in 
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the accompanying illustration, lifts 
both posts evenly. 

The frame is constructed of high- 
carbon steel and malleable iron. 
The wheels are equipped with 
roller-bearing axles and _ ball-bear- 
ing caster sections. 

It is claimed that the individual 
car owner can save the price of 
these jacks, which retail at $20 a 
pair, in a year by using them for 
tire rests. A car mounted upon 
these jacks can be turned around 
within its own length, eliminating 
the necessity of backing out of 
garages. Dismantled cars can be 
pushed out of the way while the 
detached parts are being repaired. 

The screw hoisting principle—34- 
inch wheelbase — and extreme 
strength of construction eliminate 
all chance of accident. There are 
no ratchets to slip and no possibil- 
ity of turning over and letting the 
car fall. The total weight of each 
jack, complete, is 45 pounds. 

The crank which operates the lift- 
ing gears can be used from various 
angles and is equipped with a slid- 
ing adjustable handle for the added 
convenience of the owner. The 


leverage obtained is 400 to 1 and, 
the ball-bearing 


oe 


in conneetion with 





Weaver auto twin-jack, made by the 
Weaver Mfg. ae Spring field, 


construction, makes it possible to 
lift the heaviest car with ease. 

Additional information and trade 
discounts will be supplied on appli- 
cation to the manufacturer. 


A. C. A. Test of Penn- 
sylvania Tires 


The test of Pennsylvania tires, 
held at the Testing Laboratory of 
the Automobile Club of America, 
was concluded on August 18. An 
aggregate of 60,722 miles was offi- 
cially recorded. 

The test was begun on March 28. 
Previous to that date, ten Pennsyl- 
vania casings had been purchased 
by the Automobile Club of Amer- 
ica from the stock of dealers lo- 
cated in several different Eastern 
cities, no mention being made of 
the purpose to which the casings 
were to be put. In addition to this 
precaution, official observers of the 
club aecompanied each of the driv- 
ers of the two four-cylinder Lozier 
cars on which the tires were placed. 
One of these cars was equipped 
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Mars-Bright 
Flashlight 
Batteries 





A rose under any other name smells just 
as sweet. The Mars-Bright Battery 
under its new name is just as good as 
it was under the old name. Write us 
for the information and we will tell 
you why we changed the name. 





y= Mars-Bright—the 


wee Best Battery. 
OARS BRIGHT) 


@ Don't take anybody’s 
@ word for it—Test it 
yourself. 

Note the brass contacts on 


the carton — A patented [fea- 
ture of ours. 


Bright Star Battery Co. 
430 West 14th St. New York 
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with wood wheels, the other. with 
wire wheels. The speedometers 
were also corrected and allowances 
made, and every night the cars were 
placed under lock: and key at the 
headquarters of the A. C. A. 

A regular route was covered each 
day by the two cars throughout the 
test, the cars carrying from two to 
seven passengers each. All kinds 
of roads were encountered, as well 
as all sorts of weather conditions. 
Records were made by the observ- 
ers of all punctures, blowouts, cuts 
and every other detail of the per- 
formance of the tires. 


On August 18 the last of the 
original tires was declared unfit for 
further use. This tire, at the time 
of its removal, showed an official 
speedometer mileage record of 
10,164 miles. — 

One casing was pierced by a % 
by 6-inch carriage bolt early in the 
test, and, under the conditions gov- 
erning the test, was permitted to 
be withdrawn on account of the se- 
vere injury. 

The aggregate distance covered 
by the nine tires that finished the 
test was 60,722 miles. This is an 
average of 6752.4 miles for each 
tire. 


Engstrom Electric Horn 


The Engstrom Electrical Mfg. 
Company, 313 South Clinton street, 
Chicago, Ill., is introducing its new 
electric horn, which is constructed 
entirely of pressed steel. No heavy 
iron castings are used in the con- 
struction, rivets are used almost 
entirely, thus preventing the loos- 
ening of parts from continuous 
jarring. Screws are used only 





Engstrom electrical vibrator horn 


where absolutely necessary. This 
horn operates on five dry cells, or 
a six-volt storage battery. An im- 


proved feature of this horn is the 


large diaphragm chamber, which 
properly collects the sound waves 
and permits them to rebound, pro- 
ducing a large volume of deep tones 
that command’ immediate attention. 
‘The Engstrom horn retails at $2.50 
and the equipment includes 12 feet 
of wire and a nickel-plated steer- 
ing-wheel push button. Further in- 
formation may be obtained by ad- 
dressing the manufacturers. 


Miller Cement and 
Repair Gum 


The Miller Rubber Company, 
Akron, O., is introducing a com- 
bination of cement and filler gum 
with which they claim a motorist 

















A can of Miller’s vulcanizing cement 


can repair a blowout or cut in an 
inner tube inside of three minutes. 
The hole in the tube, caused by a 
puncture or blowout, is first filled 
with Miller No. 40 tube gum, which 
is then vulcanized in three minutes. 
This prepared gum is made of very 
elastic and tough rubber compound 
of a very sensitive nature. When 
cured it becomes an inseparable 
part of the tube, making the repair 
almost invisible. Curing for three 
minutes only, the repair is made in 
one-fifth of the time and as com- 
pared with the old method, the 
manufacturers claim there is 80 per 
cent. less chance of injuring the 
tube during vulcanization. It is put 


up in neatly labeled cans. 


The Three-Minute-Cure combina- 
tion tube repair gum, used as a 
backing on the inside of the tube, 
makes a substantial and lasting re- 
pair. One side of it is semi-cured, 
while on the other is a fine layer 
of uncured three-minute cure gum. 
The cement, filler and inside patch 
mold together into an inseparable 
part of the tube after vulcanizing 
for three minutes. 


THE F. E. HooveR COMPANY, suc- 
cessors to the Hoover Furniture Com- 
pany, Columbus, Ind., has filed ar- 
ticles of incorporation. The capital is 
placed at $16,000. The directors are 
Frank E. Hoover, Myrtle M. Hoover 
and Car! A. Seele. 


MAXWELL IMPLEMENT COMPANY, 
Valparaiso, Ind., farm implements, 
has been incorporated; $40,000; by 
Charles W. Benton, George L. Max- 
well, S. Bert Hodsdon. 
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Samson Electric Horns 


The American Electric Company, 
Chicago, Ill, is manufacturing an 
extensive line of electric motor- 
driven and electric vibrator horns. 
In the motor-driven horns the com- 
pany claims to have reduced the 
number of operating parts to a 
minimum. The large horn here- 
with illustrated has a_ well-con- 
structed, reliable motor, and a sim- 
ple sound-producing . device which 
operates by hitting the diaphragm. 
Oiling occasionally will keep this 
horn in good working order as long 
as the car lasts. The bearings are 
heavy phosphor bronze, and all 


parts are in perfect alignment. It 
retails for $15. 

The No. 23 Samson Junior horn 
is said to have fewer parts than 





Large “Samson” electric motor- 
driven horn 


other electric horns. It is designed 
to operate successfully without field 
coils. This horn is intended for 
small cars and retails for $10. The 





No. 23 “Samson Junior” motor-driven 
electric horn 


American Electric Company also 
manufactures several types of vi- 
brator horns, retailing at $6 and 


upward. 


New Ferro Folder 


The Ferro Machine and Foundry 
Company,. Cleveland, Ohio, is sending 
out an attractive folder advertising 
the Ferro rowboat motors, which may 
be attached to any. rowboat in a few 
minutes. The folder is illustrated, 
and is printed in two colors. 


The Savage Tires 


The Savage Tire Company, San 
Diego, Cal., is sending out a catalog 
of 15 pages, attractively arranged, 
containing practical information of 
use to the automobile owner. 
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No. 345 
A high - grade 
Jack for light 
and medium 
light cars like 
the Ford, 
Buick, Over- 
land, Stude- 
baker, Max- 
well, etc. 


M alleabie - 
iron base. 
Height 11 ins. 
Weight 7 Ibs. 
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LIUTOMOIBNILIS 


VYACIKS 


Few men anticipate jack trouble at 
the time they buy their cars 


The necessity for efficient jack equipment 
is not then as clear as it is sure to be sooner or later. 
This results in the fact that so many cars come equipped 
with mere makeshift jacks. — 
Every car that does not carry a Barrett Jack as a stock equipment 
means a wide open opportunity for the Barrett dealer. 

Sell your customer a Barrett to overcome his jack troubles 


Point out to him the need of an absolutely dependable 
jack. Demonstrate to him the superiority of the Barrett. 
Show him how a Barrett will meet every jack require- 
ment; how it will eliminate danger and delay by its 
swiftness and easy operation. 

Advise him to buy a Barrett—especially adapted to his particular make of car. 
This is real dealer service; the kind that makes sales, and makes friends. 


Duff’s New Catalog of Barrett Jacks 
is: the most comprehensive automobile jack catalog extant. Tells how to 
select the right jack; how to operate jacks; tables of weights and sizes; 1914 


Barrett Specifications, and other valuable jack information. 
Let us send you a supply of these books and other jack literature for your counters. They are 
powerful sales helps. Advise how many you will need, and they will come forward to you at once. 


The DUFF MANUFACTURING CO., Pittsburgh, Pa. 


ESTABLISHED 1883 




















New York, 50 Church Street Chicago, People’s Gas Building 

Atlanta, Candler Building San Francisco, Monadnock Building 
Foreign Distributors: European Continent — ARMAND D. RIVIERE et CIE., Paris, 
France. Great Britain — WHITE-COLEMAN MOTORS, Ltd., Carlow St., Camden 
Town, London, N. W. Canada — Canadian Fairbanks Morse Co. 
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NOTES OF THE RETAIL HARDWARE TRADE 


CORCORAN, CaL.—J. E. Miller has purchased from R. A. 
Neeb, his retail hardware stock consisting of automobile ac- 
cessories, baseball goods, belting and packing, buggy whips, 
builders’ hardware, ing paper, children’s vehicles, churns, 
crockery and glassware, dairy supplies, dog collars, elec- 
trical househol specialties, fishing tackle, heating stoves, 
heavy hardware, linoleum, lubricat oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, pumps, 
prepared roofing, poultry supplies, refrigerators, shelf hard- 
ware, silverware, sporting goods, and washing machines. 


REDLANDS, CaL.—C. C. Albright has disposed of his hard- 
ware store to G. W. Cameron. The lines handled are: 
Bathroom fixtures, belting and packing, children’s vehicles, 
churns, cutlery, cenamite. dog collars, fishing tackle, furni- 
ture department, heavy hardware, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, plumbing department, 
ranges and cook stoves, silverware, shelf hardware, and 
washing machines. 


SANTA PAULO, CAL.—J. W. & J. A. Richardson have trans- 
ferred their stock in the Santa Paula Hardware Company to 
Cc. W. Potter and G. G. e firm name will remain 
the same, the company carrying the , vamaptodage, 5 Belting and 
packing, buggy whips, builders’ hardware, building paper, 
churns, crockery and glassware, cutlery, dog collars,’ dyna- 
mite, fishing tackle, gasoline engines, heating stoves, heavy 
farm implements, heavy hardware, home barbers’ supplies, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, poultry supplies, prepared 
roofing, ranges and cook stoves, sewing machines, shelf hard- 
ware, sporting goods, wagons and buggies, and washing ma- 
chines. The firm is contemplating many changes and im- 
provements in its store. 


WInbsor, CoLt.—Kindred & Evans have lately engaged in 
the hardware business here, retailing the following lines: 
Automobile accessories, bathroom fixtures, electrical house- 
hold specialties, galvanized and tin sheets, lubricating oils, 
mechanics’ tools, plumbing department, pumps and tin shop, 
on which catalogs are requested. 


MANNING, Iowa.—Hugo Grundmeier has sold his interest in 
the Grundmeier & Rostermundt hardware store to Alfred 
Kuhl and the business will be known as Rostermundt & 
Kuhl. The stock has been invoiced and the new owners are 
now in possession. 


BELVILLE, Kas.—Alderson & Hadfield have acquired title 
to the hardware store of George C. Pierce, which carries the 
following stock: Baseball goods, belting and packing, buggy 
whips, builders’ hardware, churns, cream separators, cutlery, 
dog collars, fishing tackle, furnaces, gasoline engines, harness, 
heavy hardware, home barbers’ supplies, lubricating oils 
mechanics’ tools, paints, oils, varnishes and glass, plumbing 
department, pumps, tin shop, and washing machines. 


DALTON, Mass.—Ford & Parker are moving their hardware 
stock into new quarters. The stock, which will be increased, 
consists of bathroom fixtures, builders’ hardware, building 
paper, cutlery, furnaces, heating stoves, mechanics’ tools, 
paints, oils, varnishes and glass, tin shop, washing machines, 
plumbing department, and shelf hardware. Catalogs re- 
quested on the above. .- 


COLUMBIA, Mo.—W. L. Hays, Louis N. Hickam and G. 
Turner Asbury have incorporated under the name of the 
Chas. Matthews Hardware Company, to conduct a retail 
business in baseball goods, bathroom fixtures, belting and 
packing, bicycles, bug whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crockery 
and glassware, dairy supplies, dog collars, electrical house- 
hold specialties, fishing tackle, galvanized and tin sheets, 
harness, heating stoves, home barbers’ supplies, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, silver- 
ware, sporting goods, washing machines, and refrigerators. 
The business was established in 1846. 


West PLatns, Mo.—The Aid Hardware Company has re- 
cently suffered a severe fire loss, which is covered by in- 
surance. The company has rented a building, and as soon as 
the loss is adjusted it will be open for business. Catalogs 
are requested. 


KEARNEY, NEB.—C. D. Ayres has started in the implement 
business, handling farm machinery and coal, buggy whips, 
heavy farm implements, ener oils, wagons and buggies, 
and washing machines, on which he requests catalogs. 


New Yorx«, N. Y.—The Fordham Hardware Company, 404 
East Fordham road, has been incorporated with a capital 
stock of $5000, by W. D., K. S. and J. P. Reed, for the pur- 

e of carrying on both a retail and wholesale business in 
athroom fixtures, builders’ hardware, building paper, cut- 
lery, dog collars, electrical household specialties, furnaces, 

Ivanized and tin sheets, heating stoves, heavy hardware, 

itchen housefurnishings, lubricating oils, mechanics’ tools, 
oil cloth, paints, oils, varnishes and glass, prepared roofing, 
ranges and cook stoves, shelf hardware, and tin shop. 


N. Y.—Stanley S. Backus has purchased the 
of so McClellan Augur, including the 

and has recently taken possession. e 
goods, bathroom fixtures, buggy whips, build- 
vehicles, churns, cream separators, cut- 
dog collars, fishing tackle, furnaces, 
sheets, heating stoves, heavy hardware, 
oils, mechanics’ tools, plumbing depart- 

ranges and cook stoves, refrigerators, 
goods, tin shop, washing machines, 











OLEAN, N. Y.—The building to be occupied by the Miller 
Hardware Company is nearing completion, and new fixtures 
are being installed. The company expects to move into its 
new quarters about the middle of September, and will carry 
a complete line of hardware, including: Baseball goods, bath- 
room fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
erockery and glassware, cutlery, dairy supplies, dog collars, 
dynamite, el ical household specialties, fishing tackle, fur- 
naces, furniture department, galvanized and tin sheets, gaso- 


| pany, 


line engines, hammocks and tents, heating stoves, heavy hard- 
ware, home barbers’ supplies, iron s, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, mechan- 
ics’ tools, oil cloth, paints, oils, varnishes and glass, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods, tin. shop, toys and 
games, washing machines. | 


ELLENDALE, N. D.—J. A. Nathan & Sons will open a hard- 
ware store here with a stock of belting and packing, bicycles, 
buggy wl-ips, churns, cream separators, crockery and glass- 
ware, cutlery, dog collars, electrical household specialties, 
galvanized and tin sheets, home barbers’ supplies, lubricating 
oils ,mechanics’ tools, paints, oils, varnishes and glass, sheif 
hardware, sporting goods, tin shop, and washing machines. 


GRANVILLE, OHIO.—A. M. Leach, formerly in the hardware 
business at Roseville, Ohio, has purchased the John H. Rol- 
ing store, at Richmond, Ind. and will carry a complete line 
of hardware, stoves, and tools. : 


ELGIN, OKLA.—The Vaughn Hardware Company has opened 
a hardware store here, handling automobile accessories, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, crockery and glassware, fishing tackle, furniture 
department, gasoline engines, harness, heating stoves, heavy 
farm implements, heavy hardware, iron beds, kitchen house- 
furnishings, kitchen cabinets, linoleum, lubricatin oils, 
plumbing department, poultry supplies, ranges and . cook 
stoves, refrigerators, shelf hardware, sporting goods, tin shop, 
wagons and buggies, and washing machines. 


BRIDGEWATER, S. D.—Paul Gross has started in the hard- 
ware business here, carrying a retail stock of baseball goods, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, children’s vehicles, churns, cream separators, cutlery, 
fishing tackle, galvanized and tin sheets, heating stoves, 
heavy hardware, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, pumps, ranges and cook stoves,, sew- 
ing machines, shelf hardware, silverware, sporting goods, tin 
shop, and washing machines. Modern fixtures have been in- 
stalled and a new stock of hardware added. 


LAKE PRESTON, S. D.—The Dowden Implement Company 
has recently started in business here, carrying the following: 
Buggy whips, cream separators, dairy supplies, gasoline en- 
gines, harness, heavy farm implements, lubricating oils, poul- 
try supplies, pumps, wagons and buggies, and washing ma- 
chines. Catalogs requested on harness. 


WESSINGTON SPRINGS, S. D.—Johnson Bros. have acquired 
the retail hardware business and stock of Jdhnson Bros. & 
Cook, including bathroom fixtures, belting and packing, bi- 
cycles, buggy whips, builders’ hardware, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies; dog collars, 
dynamite, fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, harness, heavy hard- 
ware, home barbers’ supplies, kitchen housefurnishings, lubri- 
cating oils, mechanics’ tools, paints, oils; varnishes and glass, 
plumbing department, poultry supplies, pumps, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, tin 
shop, and washing machines. ; 


BRISTOL, VAa.—The Bristol Hardware Corporation has been 
organized to take over the business of the Bristol Hardware 
Company, and has been incorporated with a capital stock of 
$50,000. The incorporators are W. J. Fickle, president, and 
J. T. Howard, secretary and treasurer. The business will be 
both wholesale and retail, and will consist of baseball zoods, 
bathroom fixtures, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cream separators, 
cutlery, dog collars, dynamite, fishing tackle, furniture, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm implements, heavy hard- 
ware, kitchen. housefurnishings, lime and cement, lubricating 
oils, mechanics’ tools, paints. oils, varnishes and glass, pre- 
pared roofing, pumps, ranges and cook stoves, sewing ma- 
chines, shelf hardware, silverware, sporting goods, toys and 
games, wagons and buggies and washing machines. 


CHARLESTON, W. VAa.—The Burlew Hardware Company has 
moved into larger quarters, and practically double its floor 
space. Catalogs requested on doors and sash, shelf hard- 
ware, granite and tinware, stoves and ranges. 


CHIPPEWA FALLS, Wis.—A new hardware store and tin 
shop will shortly be opened here by McGilvray, Rubesch & 
Kurth at 8 East Grand avenue. Among the lines. handled 
are builders’ hardware, building paper, cutlery, dog collars, 
fishing tackle, furnaces, galvanized and tin sheets, heating 
stoves, kitchen housefurnishings, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, poultry supplies, pre- 
pared roofing, ranges and cook stoves, shelf hardware, sport- 
ing goods, and washing machines. Catalogs requested on 
furnaces, roofing and tin shop supplies. 


Fort ATKINSON, Wis.—H. Kammer & Son have succeeded 
Kammer & Brandel. Catalogs requested on register furnaces. 


HAYWARD, Wis.—Wm. Collett has gone into the hardware 
business under the name of the Hayward Hardware Com- 
retailing baseball goods, bathroom fixtures, beiting 
and packing, buggy whips, builders’ hardware, building paper, 
cutlery, dairy supplies, dog collars, @ynamitea, fishing tackle, 
furnaces, galvanized and tin sheets, hammocks and tents, 
heating stoves, lubricating oils, mechanics’ too!s, plumbing 
cepartment, prepared roofing, pumps, ranges and cook stoves, 
shelf hardware, silverware, sporting goods, tin shop and 
washing machines. 


HOLLANDALE, Wis.—H. J. Cade has opened a hardware 
store here, wlith a line of bathroom fixtures, belting and 
packing, bicycles, buggy whips, builders’ hardware, building 
paper, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, fishing tackle, furnaces, galvanized and tin sheets, 
SS engines, hammocks and tents, heating stoves, heavy 
arm implements, heavy hardware, kitchen housefurnishings, 
linoleum, lubricating oils, mechanic’s tools, oil cloth, paints, 
oils, varnishes and glass, plumbing department, poultry sup- 
——. prepared roofing, pumps, ranges and cook stoves, re- 

igerators, shelf hardware, silverware, sporting goods, tin 
shop, toys and games, wagons and buggies, and washing ma- 
chines. Catalogs requested on general hardware. 
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ft - ELECTRIC WARNING SIGNAL 


The Sparton warns! It doesn’t make pretty 
music, nor work pretty often—it warns! 








Its clear dominant note crystallizes the hesi- 
tant pedestrian’s thought—it makes him move. 
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And since it warns him in good time, he 
holds no grudge against the autoist. 
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Sparton is made in a size to “‘fit’’ every car 
and every motor boat. 
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It doesn’t stay in stock. 
Write. . 
- Prices from $7.00 to $15.00. S. 


The Sparks-Withington Co. a 


Jackson, Michigan, U. S. A. 
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hardware trade. 


Many have used it 


desired 


will do the rest. 
Note: 





he p 


One Dollar pays for one insertion of a Hel usiness 
tunity advertisement and for two insertions of Position Wanted Advertise- 
ment. Replies can come to our office and will be forwarded to you, as 


In answering ads do not sen 
send a copy, it does just as well. 


services, and where employers seek them—where merchants look for part- 
ners and where opportunities to 


successfully. 


Don’t wait—send copy now. Pin a one dollar bill to your letter—we 
These ads are payable in advance. 
@yoriginal letters of reference— 


This Department is the employment agency—the between of the 
va * rained and aanbitions: 


lace where t 


urchase a business are offered. 
You should also find it profitable. 
Wanted or B 


men offer their 


por- 











Help Wanted and 
Business Opportunity 


Advertisements 
word — 


rate 


Situations Wanted 


2c. 
mum. 


Display rates on request. 


2c. per 


$1.00 minimum 


per word—50c. mini- 












Help Wanted 





Situations Wanted 





Original letters of reference should 
not be enclosed uith replies to ad- 
vertisements appearing in these. col- 
umns as they are frequently mts- 
laid and lost. A copy of the refer- 
ence will serve the purpose. 


MANUFACTURER of full line 
household specialties wants local 
representatives in all important cities 
to handle line on commission. De- 

rtment stores, hardware dealers, 
mstalment houses, premium con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,” care HarpDWARE 
Ace, New York. 


SALARIED POSITIONS 

We have calls for tinners, plumb- 
ers, salesmen, clerks, stenographers, 
etc. If you wish a position we can 
place you. Write for particulars— 
laces you under no obligations. 
§ tem Service Company, St. Louis, 

issouri. 











POSITION in store, open to sport- 
ing goods salesman ayprogg proper 
ualifications. Apply to Post Office 
Teewer “DP,” Albany, N. Y. 








Situations Wanted 





HARDWARE 
SALESMAN is open for engage- 
ment. Experienced in all types of 
buildings and up to date on details. 
Competent to manage the depart- 
ment. Address “A. V.,”’ care Harp- 
ware Ace, New York. 


BUILDERS’ 





WANTED—POSITION, plumber 
and tinner, 19 years’ experience; 
lead. worker; no boozer; won’t wor 
for a boozer. Address “A. X.,” 
care Harpware Ace, New York. 





BUYER with fifteen years’ ex- 

rience in hardware and supply 
ines, at present manager of wiole- 
sale hardware house, desires to make 
new connection about Oct. 1; want 
to locate in Middle West or in Cali- 
fornia; have clean record; good ref- 


erences; ‘age thirty-five; married; 
can get results desired. Address 
“A. Y.,” care Harpware Act, New 
York. 





ADVERTISING MAN FOR 
MANUFACTURER. : 

I was “brought up” in the retail 
hardware field. Sold hammers, nails 
and files between school hours and 
on leaving high school spent two 
years behind the counter and on 
the floor. I am now ee | hard- 
ware advertising for the leading 
publication in its field 
I have some good ideas that will 
help increase your business, your re- 
tailers’ business and bring better re- 
sults from your advertising. 

I can write good copy, make at- 
tractive layouts and handle booklets, 
circulars and sales letters. 

I am a judge of good artwork and 
printing, having had a year’s experi- 
ence in this field as salesman. 

I am a young man (24), open 
minded and quick to catch ideas in 
the bud and have the ability to de- 
velop them. could also relieve 
you of many details. Let me show 
you my samples and explain further. 
Address “B. E.,” care Harpware 
Ace, New York. 


PRACTICAL, 
strictly honest, temperate young man 
with five years’ experience in retail 
and wholesale hardware stores de- 
sires hardware position about Oct. 1; 
can furnish best of references. Ad- 
dress “B. K.,” care Harpware AcE, 
New York. 








energetic and 


k ried. 





YOUNG MAN, 
single, with seven years’ 


25 years old, 
expert- 


fence in retail hardware stores, now 


employed, desires position with some 
up-to-date hardware house where 
there is o rtunity for advance- 
ment. Ad reese ~"H F.,”’ care 
Harpware Ace, New York. 





YOUNG MAN with six years’ ex- 
perience as clerk in hardware store 
wishes position as clerk or anything 
in the hardware. line. Box “B. H.,” 
care Harpware Ace, New York. 





WANTED—SITUATION by ex- 
perienced tinner and clerk; sober, 
steady, reliable, honest; no furnace 
work; prefer country town; moder- 
ate wages if steady. Myers, 270 
W. Marietta St., Decatur, III. 





RETAIL HARDWARE, _imple- 
ment and farm supply salesman, 14 
years’ experience, wants to locate in 
South or Middle West; no objection 
to small towns. “B. I.,”’ care Harp- 
wARE AGE, New York. 





EXPERIENCED _ general and 
builders’ hardware salesman to rep- 
resent lines of Al manufacturers in 
New York City and State, New 
goneey and Connecticut. Has fol- 
owing and knows trade. Give full 
details as to line and terms. Al ref- 


erences. No fakers. Address “B 
C.,” care Harpware <Ace, New 
York. 





YOUNG, BRIGHT ORDER or 
STOCK DEPT. MAN, 29, wishes 
good reliable position. Has had vast 
experience in handling of heavy and 
shelf hardware, factory, mill, steam, 
water, gas, plumbing and engineer- 
ing supplies. Al references; mar- 
i ddress “B. B.,” care Harp- 
warRE Ace, New York. 





EXPERIENCED hardware sales- 
man, known in and around New 
York trade, wishes to handle lines 
of manufacturers wanting a man 
who will be on the job. References 
furnished. Address “B care 
Harpware Ace, New York. 











IF YOU ARE DESIROUS of 
buying, selling or exchanging a 
stock of hardware we can be of 
great service to you on account of 
our intimate knowledge of these 
matters in every section of the 
United States. Address “H. B. G.,” 
care Harpware Ace, New York. 








CASH FOR YOUR BUSINESS 
OR REAL ESTATE—I bring buy- 
ers and sellers together. No matter 
where located, if you want to buy, 
sell or exchange any kind of prop- 
erty or business anywhere at any 

rice, write me. Established 1881. 

eferences. Address Frank P. 
Cleveland, Real Estate Expert, 2166 
—— Express Building, Chicago, 





DO YOU WANT TO SELL 
YOUR BUSINESS for cash? Send 
us a brief description and we will 
advise you if we can handle it. Our 
charges are less than 1 per cent. 
Our system of Service means quick 
results. Address System Service 
Co., St. Louis, Mo. 





FOR SALE—A good and up-to- 
date hardware stock located in a 
flourishing Western City, population 
7,000; good reasons for selling. Ad- 
dress “A, H.,” care HARDWARE 
Ace, New York. 


= | Moderate priced furniture and fix- 


B i O ‘ 7 ¢ * 


SELLING REPRESENTATIVE 
WANTED—Manufacturer of a line 
of carpenters’ tools wants a hard- 
ware manufacturers’ agent to rep- 
resent them to jobbing trade in 
North. and South Carolina, Georgia, 
Florida, Alabama and Missisippi. 
Address, giving full particulars re- 
garding facilities for reaching the 
trade, “A. S.,”’ care Harpware Ace, 
New York. 








FOR SALE—Hardware and 
plumbing business located in coun- 
try village on the P. S. & N. R. R. 
Population about 1200. Public li- 
brary, new high school, five churches, 

shops, natural gas, village 
water works, center of large farm- 
ing district. Stock. and fixtures 
about $5,000. Address S. G.° Hor- 
ner, Angelica, N. Y. 











FOR SALE—$75.00 for full out- 
fit of Tinners’ machines, cost $200; 
good as new, including P. S. & W.| 
squaring shears, P. S: . stove 
pipe groover. Brakes, swedge, turn- 
ing, burring, wiring and setting 
down machines, mandrels, stakes, 
formers, etc. S. W. Gramley, Mill- 
heim, Pa. 





WANTED — TO HEAR from 
owner of good hardware or imple- 


ment business for sale. State low- 
est cash price. Western Sales 
Agency, Minneapolis, Minn. 





WILL PAY CASH for a hard- 
ware store in a live town of 1,0 
population or more located in Cen- 
tral or Western New York or North- 
ern Pennsylvania. Do not reply un- 
less you mean business. Write par- 
ticulars, inventory of stock, amount 
of business done yearly, etc. Address 
“ ane care HARDWARE AcE, New 

Ork. 





FOR SALE or exchange, 80 acres 
good Orange County, Florida, land. 
Address Box 214, Dubuque, Iowa. 





FOR SALE—wWell located hard- 
ware business in one of the best 
coast towns in Southern California; 
clean, well assorted stock invoicing 
about fifteen thousand dollars. 


tures including auto delivery car, 
will invoice about two thousand dol- 
lars. Will reduce if desired; good 
room and basement with moderate 
rent. Address “B. G.,”’ care Harp- 
warE AcE, New York. 


Accounts Wanted 


LONDON. 


British agent with warehouse, 
established 25 years, wishes a good 
American line. Prompt settlements. 
H. A. Wanklyn, 17 Manchester Ave., 
Aldersgate Street, London, E. C. 








d-jis a splendid right epee I 











Accounts Wanted 
LONDON. 
Smart London house _ require 


agency; well connected with the best| 
wholesale houses; only live houses 
need correspond. Box 103, 210 
Mansion House Chambers, London, 
ee od 





FOR SALE—a busy store on one 
of the best streets in Columbus; 8 
years established; 2 floors, each 74 

. by 19 2 windows; rent 
moderate. Price asked $10,000. This 
For fur- 


ther particulars address J.,”" care 





Harpware Ace, New York. 






HE value of any 
I publication to an 


advertiser is the 


value of its circulation— 
Quality not quantity. 


The manufacturer must 
satisfy himself whether 
the publication is read by 
the people who buy or 
should buy his product. 


HARDWARE AGE is 
so chock full of business 
that practically 
every progressive hard- 


helps, 


ware merchant has ac- 
quired the ‘Hardware 
Age Habit,”’ and they all 
have thereby been able to 
turn many a perplexing 
problem into a live-wire 
profit-producer. ‘‘Hard- 
ware Age Day’ is the 
most important day in the 
week in these successful 
stores. The answer is 
simple, and a sample copy 
will help you figure it out 


for yourself. 


HARDWARE AGE has 
the quality and quantity 
in the hard- 


circulation 
ware field. 





September 10, 1914 


Are You 


HARDWARE AGE 95 

















Satisfied? 


Does your present location, your 
store, your business field suit you? 
—if not, you have a feeling that 
you would meet with a bigger suc- 
cess in some other town—further 
West or East or North or South, 
perhaps. 

Is there a hardware business 
already established in some suit- 
able locality about what you want? 
Then consult 


“The Opportunity 


Exchange” 


of 


HARDWARE AGE 


Carefully read the numerous, 
attractive offers of hardware 
stores for sale, and the “Business 
Opportunities.” 

You will find, perhaps, just what 
you are seeking, but suppose you 
do not. Then advertise for the 
kind of a store you want. Tell 
where you want it; how much you 
will pay; how large and varied a 
stock it should have. 

For one dollar you can put a 
fifty-word advertisement in the 
Opportunity Exchange, which will 
reach over 18,000 readers in all 
parts of the country. 

Look up “The Opportunity Ex- 
change Columns” in this issue. 

For further information about 
this department address—“Oppor- 
tunity Exchange,” c/o HARD- 
WARE AGE, 239 West 39th Street, 
New York City. 
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Expense 








is a very seri- 
ous item in 
every manufac- 
turer’s accounts. 
Poor quality 
files — though 
perhaps cheaper 
in first cost— 
are a mistaken 
economy. 


You make no 
mistake when 
you order 


Delta 


Crucible 
Steel 


Files 


Their fast cut- 
’ ting qualities and 
their temper make 
them the most eco- 
nomical file for 
any purpose. 


They economize 
in your men’s time 
—they cut so fast. 
You economize in 
file expense—they 
last so long. 


Order from your 
jobber, or, if he 
does not stock 
them, write us di- 
rect. But be sure 
you look for the 
trade mark on the 
tang. 





DELTA 


It safeguards the 
interests of thou- 
sands of file users 
everywhere. 


Delta File Works 
Philadelphia, Pa. 
Chicago Office: 


62 E. Lake Street 


. New York Office: 
266 West Street 
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Two : 
14-Year 4 
Old aE 
Boys a 
6-Foot we a 
Elevator aR 
Tower. bie 
Elevators 
Rise and 

Fall by 

Mysto 

Electric 


Motor. 


(The Toy with Girders Like Structural Steel) 


that 


™ Toy « 
Hardware 
Trade 


This set has Electric Motor 
It gives you a bang-up profit 
because our discounts are extra 
liberal, and our demonstration 
allowances very generous. _ 
Mr. Hardware Dealer, write 
us regarding this toy, which 
makes an attractive showing 
in your store at Holiday time 
and helps to bring in the 
shekels. : ee 
The Set at Right.—This is 
our No. 4 Erector set. It 
contains 571 parts and makes 
2 models. This set also 
contains a lively, werful 
electric motor which helps to 
run some of the models which 
the boys build. i 
We give you free advertis- 
ing literature, cuts, counter 
and window cards, and free 
set-up models. Also assist you 
with our big nation-wide adver- 
tising campaign. Write to-day 
for our complete proposition. 


The Mysto Mfg. Co. 


81 Foote Street 
NEW HAVEN, CONN. 
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- Show This 


to the Superintendent of your biggest machine 
shop, the next time he comes in your store. 








Have you a 
your shop ? 


The Wells Brothers’ plant originates designs and 
processes—takes crude ideas and whips them into 
shape—i.e. practical and economical screw-cutting 
tools. 

Here’s one of their ideas on dies. 


TAIT) 





A 3-angle or wedge grip makes the adjustable 
j die as strong and rigid as a solid die 
Trade Mark and provides perpetual compensation 
for wear. 
Here’s one of their ideas on taps. 








Burnished thread walls, reducing friction without 
weakening the tap. 


taps are tested to twice the break- 
ing strain of ordinary taps. 


Mr. Merchant : 


NEPA eo 
WESILE Be OF 9 5 fF 
Satori tr“ 








It will pay you to handle the line 


rade Mark 
of taps, dies and screw plates, because it is the 
most complete; the most carefully inspected; the 
most widely known; the most liberally guaranteed. 
Backed with this you can 


RENDER SERVICE 
Wells Brothers Company 


DIVISION 
Greenfield Tap & Die Corporation 
Greenfield, Mass. 
New York: 107 Lafayette St. Chicago, Ill. : 13 S. Clinton St. 
London, E.C.: 149 Queen oria St. 
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“Chromol’’ 
Machine Blade 


“Chremoi” 
Hand Blade 




















iw ars preferred by the largest users, the war 

now makes it necessary to depend entirely upon 
American Superfine (Swiss Pattern) Files, Hack Saw 
Frames and Blades. 
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QuaLtiry GUARANTEED 








include a complete line of these. They have long been recognized 
as the leaders, and will now, more than ever, be first choice of the 
buyers. 


You, Mr. Dealer, should take advantage of this immediate increas- 
ing demand for home manufactures. By giving your customers 
goods that will meet every requirement for efficiency and dura- 
bility you will lay a solid foundation for continued business. 


We will furmsh you gratis a number of advertising helps and 
cuts that will aid you in the sale of Disston Brand Goods. Write 
for complete information. 


HENRY DISSTON & SONS 


INCORPORATED 
Keystone Saw, Tool, Steel and File Works 


PHILADELPHIA, U.S. A. 


y 
ow f 
Adjustable No. 36'/2 




































Established 
1840 


Screw 
Slotting 








Hollow 
Ground 
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No.170 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 





We make the largest line of Haying Tools in the 
world. Send for New Catalog. 


The Ney Mfg. Company 
CANTON, OHIO 





No. 170 




















WATROUS-ACME 


Increased Profits 
on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 

Cords make quick sales, satisfied cus- 

tomers and ONEY FOR YOU-and 

ow will back up your statements every 
e. 


Stand more strain than heavier cords 
and work freely. 


The quality is there—the prices are low 
because these cords are made P sf wear 


and have no s or fancy frills that 
increase manufacturing cost and add No. 18 STORM SASH HANGER 


nothing to their strength. 
We will be glad to send you prices and When you show it to your customer you 


samples—write now. offer him the best the market affords. 


ASK YOUR JOBBER 


0. = aD pees 


Let us send you a free mounted 


ESTES MILLS sedans: WANN: duavinde you 


en WATROUS-ACME. MBG. CO. 


CLOTHES LINES SASH CORDS DES MOINES, IOWA 


MOPS 
WICKING MACHINERY WASTE Chicago Sales Office: 180 N. Dearborn Street 























The Popular Syracuse Garden Barrow 


In addition to being the Strongest, this is 
the handsomest Barrow on the Market. 
Ne. 141 Medium with bse Whee! 
Ne. 161 

Ne. 142 Large ms Wont ex 






Ne. 152 Steel 
Ne. 148 Extra Large with wood Whee! 
Re. 158 Steel 


Handles, legs and wheel are painted red. Sides and 
front olive. Handsomely striped and ornamented. 
All well coated with a durable varnish. 


Frame is well made of seasoned ash with three «russ-bars 

into the handles. Bottom ~ arene are set into the rear 

eress-bar, ag te revents splitting at the ends. Strongly braced 
throughout. ed with springs when desired. 


Syracuse Chilled Plow Co., Syracuse, N. Y., U.S. A. 
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Headquarters for CHAIN 


September 10. 1914 





Here shown are but a few of the many dif- 
ferent kinds of chain we make. All our Chains 
are made of A-1 stock by Automatic Machin- 
ery and are therefore uniform and of the best 
quality. The capacity of our chain plant is 
30 Miles of Chain per Day. Send for Catalog 
and Trade Prices. 


The Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN. U.S.A. 





























(Patented) Cut Full Size 
Griffin’s Original 
Fleur De Lis Pattern 


Wrought Steel Surface Hinges 


MAKES GOOD 


Every Worcester 
Blount Improved 
Door Check is guar- 
anteed. Guaranteed 





37 Warren St., New York ERIE, PA. 








are still acknowledged to be the most 
popular ornamental SURFACE 

ever placed on the market. The strong, 
massive and artistic design and the beau- 
tiful finish of these hinges meet the de- 
mand for high class work. 

These hinges are covered by patents 
controlled exclusively by this Company. 

Fleur de Lis Hinges are widely adver- 
tised. They are the best known surface 
hinges made, and may be found in prac- 
tically all of the most artistic homes of 
the day. 

Send for our new catalogue of Builders’ 
Hardware, explaining fully the GRIFFIN 
line, and place stock order direct with 
your jobber at once. 


THE GRIFFIN MFG. CO. 


17 E. Lake St.. Chicago 








as to materials, life, 
and perfect. action. 

Guaranteed abso- 
lutely, and we want 
every dealer to re- 
place any defective 
part at any time— 
because we are here 
to make good. 


Information today. 


The Westester Mfg. 





WORCESTER, MASSACHUSETTS 


Co. 




















STANDARD 
QUALITY 








STANDARD 


WEIGHT 


Are you getting goods made out of new material or out of scrap? We 
do not use a pound of scrap, and our goods are of full Standard Weight. 


Get our Prices 


MeKINNEY MANUFACTURING CO. 
PENNSYLVANIA. 


PITTSBURGH, 




















100 HARDWARE AGE September 10, 1914 


BLACK DIAMOND FILE WORKS 


ms ESTABLISHED 1863 INCORPORATED 1895 














«ote nS 
Twelve Medals of Special Grand Prize 
Award at STEELE TEMAAELEEE GOLD MEDAL 
INTERNATIONAL Cc ee F 


Expositions Atlanta, 1895 


Copy of. Catalogue will be sent free to any interested File User upon application. 


G. &: H. BARNETT COMPANY | Philadelphia, Pa. 


‘ Owned and Operated by Nicholson File Co. 





























“Yankee” 


Bench 


We remind you that the 


Walworth Vise is the best 
on-earth for pipe. Drills 
| | with Automatic 
Friction and 


Ratchet Feeds 


No. 1003 — One 
Speed. Drills up 
to % in 


No. 1005 — Twe 
Speed. Drills up 
to % ‘in. 





lt is equal to any for | 
; With these new automatic feed features 
Machine Shop Work. the “Yankee” is at once the quickest and 

| j most desirable Bench Drill made. A Bal- 





timore jobber writes: “We sold two drills, 
‘ No. 1005, which you shipped on the 17th 


; 6 ult., 00 howed them up. Ship 
Walworth Mfg. Co. [¢ ee eee ae 
BOSTON, U.S. A. eee Let your jobber quote you at once. 


NORTH BROS. MFG. CO. 
PHILADELPHIA, PA. 


























The James Swan Company, Factories at Seymour, Conn. 
MANUFACTURERS OF 
MECHANICS’ TOOLS 
Augers, Auger Bits, Chisels, 
Drawing Knives, 
Gouges, Hollow Au- 
gers, Gimlets, Boring 
Machines, Screw 


) wes 3 Drivers, High Grade 

: Tools. Look 

) for the Swan. 

tik Send for Catalog 


New York Office—i00 Lafayette St. 
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ORDER STANLEY No. 3000 
“Twinrold” Self-Tightening 


COILED DOUBLE—Pat. Sept. 26, 1911 & Nov. 5, 1912 


BOX STRAPPING 


HARDWARE AGE 


THE STANLEY WORKS, “*“oaiaN 


100. lL 2fayette Street 
NEW YORK 
See page 77. 














They Come Back 
if you give them 
Carys Universal 

ff Box Strap 


It is the STAND- 
ARD for quality, 
full weight and full 
measure. 


Every Coil War- 
ranted to contain 
300 ft. All 
equipped 
with our 
Patent Metal 
Hanger. 

We have a reputa- 
tion to uphold for 
making only THE 
BEST THAT IS TO 
BE HAD, and must 


and do “Deliver the 
Goods.” 


Manufacturers also of Flat and Twisted Wire 
Box Straps, Box Fasteners, Clasps, Seals, Corru- 
gated Joint Fasteners, Hinges and Hasps, etc. 


CARY’S Everlasting FLEXIBLE STEEL MAT 


Cary Manufacturing Company 
Manhattan Bridge Plaza Brooklyn, N. Y. 


73 East Lake Street 
CHICAGO 











Pump 


Above the Standard 
They are Guaranteed 


The cylinder of every “Bridgeport” Bicycle 
Pump 1s a seamless brass tube, polished and 
nickel-plated. They have joints 

that won’t leak. 


Illustrated above is our tele- 
scopic frame pump, No. 12, and 
below our No. 17 foot pump. 


The most serviceable pumps on 
the market. They’re guaranteed. 


Ask your jobber. Send for 
new booklet. 


\ Bridgeport Brass Company 


4 ‘il iin \ 
sisi 
al a} Ut & 
Wl 
uy” 





BRIDGEPORT, CONN. 


140 Crescent Avenue, 
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The Lightning Stove 


Pipe Machine 


HEMP & CO, - 





Just What You Have 
Been Looking For 


This machine is the only one 
that will rapidly and perfectly 
close the seams or groove Nested 
Stove Pipe. Is noiseless, simple 
and rigid in construction, and easily 
operated. Has ten times greater 
capacity than any other means or 
device. Makes every joint perfect, 
and shows no hammer or mallet 
marks. Can be attached anywhere. 
Saves time, labor and money. You 
cannot afford to be without it. 
Write now for full information and 


St. Louis, Mo. price 
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Simpson Quick Acting Vise 


Here’s a vise possessing all the strength of the old-fash- 
ioned vise combined with a quick adjusting feature that in- 
sures speedy work wherever the vise is used. 

To set this vise the front jaw is lifted, slid to approximate 
adjustment, then dropped back in place and gripped tight by 
a single turn of the screw. It’s very simple, speedy and 
strong. There is no intricate mechanism involved. 

“Simpson” Vises are made of the best vise steel, with 
check or smooth faced tempered jaws. They are dependable 
in every respect—fully guaranteed against defects and break- 
age under ordinary use and conditions. 

wa Catalog No. 31 will aid you in selecting a suitable 
stock. 


Athol Machine Co.,_ - Athol, Mass. 
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“MILLERS 
FALLS”? 
TOOLS 


WHEN YOU THINK 
OF THESE TOOLS 


doesn’t it occur to you that tools, like the Barber 
Braces, that have back of them the sanction 
of the best mechanics everywhere, are the 

most profitable tools for you to handle? 


Barber Ratchet Brace 
No. 32 


is one of the best of a good line—a late 
model of a class of tools that have al- 
ways been admitted as standards of 
excellence. 

Everything about this brace is 
first-class. Has ball-bearing head; 
non-splitting, free-acting sweep 
handle, covered ratchet teeth 
and forged _ steel alligator 
jaws. A Brace that satisfies 
the most critical, hence a tool 
you can easily and safely sell. 
Stock a few, either direct 
or from your own jobber. 


Complete Dealer’s Cata- 
logue on request. 


Millers Falls Co. 
Millers Falls, Mass. 





One Day’ S Teal of a 


Grant Noiseless 
Riveting Machine 


resulted in an order being placed 
for I2 more machines. 











A few reasons 
why: 





(1) Noiseless Oper- 
ation. 


(2) Spin Well Pol- 
ished Rivet 
Heads. 


(3) Avoid Broken 
Castings. 







(4) Do not mar 
Surface in Riv- 
eting 


(5) Rivet Tight or 
Loose as De- 
sired. 


(6) Entire Rivet- 
ing Operation 
Takes Only One 
Second. 


For the sake of 
quality, output and 
cost reduction send 
for catalog. 






UTTAR 















The Grant Mfg. and Machine Co. 
Bridgeport, Conn. 


Reese Tubular Rivets and Bifurcated Rivet 


Packed in CARTONS, Assorted } ' 
Lengths 50 and 100 Rivets to 


Box. 12 Boxes to Carton 


TIITIT TT] 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
CARTON ASSORTED RIVETS Chicago Branch: 316 North Michigan Ave. 
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Eat Ut | HU HEUTTTUTTHTRT THT HT 


























September 10, 1914 











ill, 


eit atth 1th} i! Th betiae } 
PTT TAA THAT TAA LATT ATTACH AHTAATEUALEHLGTHPETUTHRUL AE WAT GA THT CEA EGL EH 


| 


More and More Live 
Hardware Dealers 


Each month are taking on our line, carrying 
in stock the various grades of 


HARRIS 
OILS 








GREASES 


They sell them to automobilists, motor- 
cyclists and motor boat owners. 


The class of motorists that make the 
most desirable trade know HARRIS 
products by reputation. If they know 
you handle HARRIS OILS, they will 
patronize you. Better business—bet- 
ter customers through handling these 
‘ pure oils. 

Sold in barrels, half barrels, 5-gallon 
and 1-gallon cans. 


“A Little Goes a Long Way and Every 
Drop Counts.” 


A. W. HARRIS OIL CoO. 


326 S. Water St., Providence, R. I. 
Branch: 143 No. Wabash Ave., Chicago, III. 
MM 
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SPLITDORF MAGNETOS 


low and high tension—are made in a wide range 


of models for all manner of work and they'll 
give your motor more power—make your motor 
run smoother and quieter than will any other 
make, and, equipped with one, you can always 
start your engine on a quarter turn. 


We'll exchange your present magneto of any 
make on a liberal allowance basis for an up-to- 
the-minute SPLITDORF low or high tension. 


SPLITDORF PLUGS are not experimental—they 
are standard. Known since their first ap 

as the “‘common sense plug’’ they are exactly that 
—no more and no less. SPLITDORF PLUGS will 
outlast your motor—thousands are rarely removed 
from a cylinder head. There is nothing fanciful 
about them—they are made to endure any and 
every strain of ignition put upon them. 


Why not Stock Up on a standard article 
always in demand? 


SPLITDORF ELECTRICAL COMPANY 
98 Warren Street NEWARK, N. J. 
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TRANSFER CALIPERS 


are rapid and accurate 


GOODELL-PRATT COMPANY 


olamith 


Greenfield, Mass., U. S. A. 














on't let the carbon accumulate- 
in your cylinders until they 

require the drastic DOLLAR-A- 
CYLINDER treatment. 







Costs less than 5 
cents a cylinder. 
them +> bright 








inside as a new 
doll 














You inject Carbon.a iui a the ark Sera 
Ih ee oe fv ime and then fr sct for 
ab fans ae ee ee 
exhaust posing willow Uk eaten ae removed. 
ratasbacee dearer 


*" lade by the makers of SEMENT OL the self acting rediator cement. (Sade et) 









\——- THE NORTHWESTERN CHEMICAL CO. 


MARIETTA, Onto. ~ 
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Ak 2 


Emery Wheel Dresser 


has many improvements worth noticing and has no 
equal for practical use. Cutter Wheels have a clean 


is 9 inches long and shaped like torpedo. Fits pocket. 
Made of imported Hardwoods; Brass Mountings, Rapid 
Fine Spirit Level and Plumb at one end. Handsomest 


: 
| 
Torpedo Pocket Level and Plumb, No. 600 


and level cutting surface. Outlasts three sets of ordi- level made. Sells itself. Write for further information 
nary cutters. Write for prices. and prices. 
SOUTHINGTON HARDWARE CO., Southington, Conn. | 





“ 





| SAND PAPER 
IN REAMS AND ROLLS 














Lumber and Railroad Crayons 


also Carpenter’s Chalk, Marking and Check- 
ing Crayons are just a few of the complete 


line of sg 
cs 
scvm Colonial “=: 


Chalk Wax _ business 


= Crayons “* 


Crayons and chalk made the “Colonial” way 
are guaranteed free from grit and other 
flaws. Their colors are uniform and their 
marks are clear and distinct. 

Send for samples and prices and we will 
show you 


Better Quality at_a Less Price. 


The Colonial Crayon Co. 
Dept. 55 Akron, Ohio 
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Our Friend, the Bricklayer 


He knows its past, and thus foretells the future 
of his ROSE. 


He has carried its use beyond the borders of 
his own country. 


He has compelled us to enlarge our factory. 


He guarantees your profit for offering him 


a stock of 
His ROSE 


Dealers are recpectfuliy referred te jebbers, but ere invited 
te write for new price list or fer eny special service te 


Wa. Rose & Bros. 
Sharon Hill, 
106-110 Lafayette Se., N. » J 


a. or 


a 








FLINT PAPER 


ce -e-a. eae 


EMERY CLO Tm 


PAPER AND EMERY PAPER 


Go engin th ally 
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TAPLIN 


Dover Egg Beaters and 
Household Specialties 





THE TAPLIN MFG. CO. 
143 Chambers Street 
New York 
New Britain, Conn. 

















Every. Razor 
A Safe One 


The old naked razor is the best 
kind to use—if you want a “real” 
shave. Everybody knows that. And 
it’s why the Shavezy Razor Guard 
sells so readily. It makes every razor 
a safe one—it covers the blade to just 
the right degree. 


Retails at 50 cents—so sales come easy. Write 
at once. 


L. T. WEISS wits tctman & Co. 


45 Great Tower St., 





For Any Job—Anywhere 


or alleys, there is no 
handier light to have 
than 


THE 


Coleman 


it furnishes 300 candle 
power of good clear 
light for any kind of 
work. It can be carried 
about like a lantern. It 
will not smoke. It will 
not explode. It is storm- 
proof and’Whg-proof. It 
is guaranteed for five 
years, and it pays you a 
good big. substantial 
| » profit. Write for par- 
“= _—_—iticulars. 





Wichita, 


The Coleman Lamp Co., “x 


in the dark—stables, . 
sheds, cellars, or un-.,° 
lighted street, yards’ ‘ 


Air-O-Lantern 


. 


ao 































291 Taaffe Pl., Brooklyn, N. Y. London, E. C. Toledo, Ohio St. Paul, Minn. 
a THE DAY -AFTER 
yy » _ .. . Washday 

Silence! “fused to be a 

“day of misery 

) Ae. for Milady of 
= | ACME REMOVABLE FELT TIPS, the House. 

iVantt the only INSULATOR against noise. 

hey, Samy, Sarnia are, aslo oo 

y by Hotels, Public Institutions, Rail- : days the Hill 

roads, Clubs, etc. We wili furnish you D ryer has 


no charge, with all the samples fe nee 


to convince your customers. et after 


this now. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 
Agents—J. C. McCarty & Co., 29 Murray St., New York 














solved the clothes-hanging problem—folks just 
hang things on the Hill. 
Write At Once 


HILL DRYER CO., 316 Park Avenue 
WORCESTER, MASS. 

















lighted to mail 
you our catalogue 


of 
MAJESTIC 


COAL CHUTES 


and quote you our 
best dealers’ proposi- 
tion. Write us today. 


THE MAJESTIC COMPANY 
Huntington, Ind. Kansas City, Mo. 





We will be de” 








Do You Want To Increase Your 


more satixfactor! 
more sati«factorily eu 
‘EL 


py, BE H 
granted, we Sw will 
we can stat ot tee 





STAR HEEL PLATE CO. 
LOUIS SACKS, Prop. 
Hamburg Place, near Ave. L., Newark, N. J. 
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Chicise Ladder 


is specially adapted for use 
in Hardware Stores. This 
Ladder cannot tip—will turn 
corners if desired. 


NOISELESS TRACK 


See this space for. other 
kinds next week or send 
for booklet telling all about 
Rolling Ladders. 


The Bicycle Step Ladder Co. 


62 Randolph St., Chicago 














SNOW SHOE IRONS 


The illustration shows 
our No. 2 Iron for slate 
roofs. We make a sim- 
ilar one for standing 
seam, corrugated and V 
crimp roofing. 






These are the most substantial 
irons made. 


Write for prices and samples, 
also our general Catalog. 


Everything for the Roofer. 
BERGER BROS. CO. PHILADELPHIA 


OFFICE: 229-231 ARCH ST. STORE: 237 ARCH ST. 
WAREROOMS AND FACTORY: 100 to 114 BREAD ST. 
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| MILBRADT LADDERS 


will pay for them- 
selves in a short 
time by enabling 
you to wait on 
more trade, save 
the wear and tear 
on your fixtures 
and goods, as well 
as bring the ap- 
pearance of your 
store up to date. 


Write for cata- 
logue showing a 
large number of 
styles suitable for 
all kinds of shelv- 
ing. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
ST. LOUIS, MO. 








SHOE SLOYD 

KITCHEN OYSTER 

ahaa RUBBER 
PATTERN 
MAKERS’ 


<a 


New Haven Oyster Knife 


ROBERT MURPHY’S SONS CO., Ayer, Mass. 











Skilled Workmen 







find The Perfection 
Grinder a valuable aid 


in keeping their tools in 
the best of condi 


tion. 
Fitted with our combi- 
nation tool rest and 


chisel holder, the ‘‘Per- 
fection’ is capable of a 
wide range of work. 
Wheels are made — 
corundum or ca 
dum—as desired, mo in 
various sizes. f in- 
terested in selling a 
strong and _ serviceable 
art Baca 


Star Specialty Mfg. Co. 
227 West Erie St., Chicago, U.S. A. 











American Steel & Wire Co. 


MANUFACTURERS OF 








Telephone and Telegraph 
Wire. Electrical Wires of 
every description 





CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 


CHICAGO 
NEW YORK 

















‘“‘Guaranteed Perfection’ 


as ee ce 


COBBLER SETS 
@ LASTS ana STANDS 


A stri h-gra 
teed ine’ wnfen "you, can sel 
a price. 
Stands made =! ernie 
you require 
and t 25 
less than —_ eost ce 
———— ee for new 


Corn ra She sn iet, Mill Heei 
ve n 
Plates, etc. . ” 







ee a The Root-Heath 
Mfg. Co. 


PLY MOUTH, OHIO 
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DIXON’S 


GRAPHITE 
CUP 
GREASE 


The better lubrication given by this splendid grease 
creates an increasing demand. Write for Dealers’ 
Price List and Grease Booklet No. 54. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 


REG REG 


4 


— 
~ 
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Established 1827 
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The Hling Hame Fastener 
Sells at Sight! 


Simplest, strongest, 
safest harness specialty 
on the market. 

On or off in a second. 
Holds hames uniformly 
tight, no matter who 
hitches up. 

Horse can’t open it or 
break it. 

Fully guaranteed. 

All jobbers; $2.00 per dozen. Look for “Kling” on 
the lever. Samples sent to any dealer on receipt of 10 
cents postage. 


The National Safety Snap Co. (Inc.) 


. Sole manufacturers of the Kiingsnap and the 
Kiing Hame Fastener. 















HARDWARE AGE 107 





ENTICER 
RAT TRAP 


Our Guarantee 


We guarantee the Enticer 
Rat Trap, when instructions 
are faithfully followed, to 
clear any premises, large or 
small, easy or difficult, of 
ATS. 


Made in Two Sizes. Directions 
in Each Trap. Leaflet 21 and 
Booklet on Rats Mailed on Re- 
quest. Sample Mailed for 20 
Cents. 


NIACARA FALLS METAL STAMPING WORKS 
Manufacturers of Hardware Specialties 


Niagara Falis, N. Y., U. S.A. 


























PEN-DAR LEAF RACKS 
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Used on wheelbarrows with removable sides, for 
a leaves, cut grass and rubbish; capacity 10 
ushels, made of galvanized wire, bolted to a wooden 
base. Price, not including wheelbarrow, $4.00. 


Manufactured by 


EDWARD DARBY & SONS CO., Inc. 
247 Arch Street Philadelphia, Pa. 








Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 

















Made by THE UNION HORSE NAIL CO. 
1506-1522 W. 22d ST., CHICAGO, ILL. 








American Steel & Wire Co. 


MANUFACTURERS OF 





Woven Wire Fence, 
Gates Steel Fence Posts 
and Poultry Netting 





CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 


CHICAGO 
NEW YORK 























The Worcester Lawn Mower Co. 


Worcester, Mass. 


Have their NEW CATALOG in 


COLORS ready for mailing. Ask 
for it. 












TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 


Golf 
Mowers 


Mowers 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co:, Orange, N. J. 
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Fresh Air and Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire security against intrusion. 


Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 











American Steel & Wire Co. 


MANUFACTURERS OF 











American & Griswold 
Bale Ties 





CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 


CHICAGO 
NEW YORK 














NO KEYS 
Merely Press the Buttons 


Notice the buttons numbered 
from 1 to 8. Eight buttons are 
on each side, any of which may 
be included in a combination. 
Padlocks are set on different 
combinations, and as more 
than 40,000 are possible, each 
eae mee is assured of a com- 

page known only to himself. 
pe A ee es is — = 
so rass an ronze withou 

ee Proposition ple a bit of iron or steel to rust out. 
to Dealers It will last a lifetime. Made in 

one size only—weight 5% ounces. 


The Edwards Mfg. Co., “The Sheet Metal Folks” 
510-520 Eggleston Avenue Cincinnati, Ohio 




















A STAPLE ARTICLE 
with a BIG PROFIT | 


rae SIMPLEX 


Reg. U. S. Pat. Office 


ROOFING NAILS 


The Only Satisfactory Nail 


THE BIG er FOR = NAIL HAS 
MADE IT A STAPLE SELLER AND YET IT 
CARRIES THE BIG PROFIT OF A HIGH 
CLASS SPECIALTY. 

Have four times the head area of ordinary roofing nails—and 
head area is the all important point in laying prepared roofing 
or sheathing. 

Don’t buy prepared roofing unless Simplex Nails are packed in 
the rolls. 

FREE Samples and Circular on request. 


H. B. SHERMAN MEG. CO., Battle Creek, Mich. 


















Racine Sure Grip Lugs 





No. 5 Side Pull No. 2 Straight Pull 


Practical, strong and durable Round Lugs 
adaptable for all purposes. 

Will stand the severest strain. We make all 
styles of lugs. Our Catalog and discounts will 
interest you. 


RACINE TANK LUG CO., Racine, Wis. 














» STRONGER AND BETTER 
| THAN SASH CORD 


{ When hanging sash and 6 Seng 
wornout cord use 

BRONZE AND STEEL CABLE 
SASH CHAIN. It’s far superior to 
the best cord made. Easy to ap- 
ply. Will not stretch or twist. 
Runs on either round or square 
groove pulleys. 





{In many cases Morton's Chains 
have been in constant use over 25 
years and are still good for many 
more, 


§ Order now and have some on 
hand. 











THOMAS MORTON 
245 Centre St. New York 
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Galvanized ,Poultry Netting 


} , 
which 1s a guar 

: 
that ne will aehue no 


1] 
nhanadies wire nettings 


The Gilbert & Bennett Manufacturing Co. 
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American Steel & Wire Co. | | C. G. HUSSEY & CO. 


Pittsburgh Copper and Brass Rolling Mills 
ane as PITTSBURGH, PA: 








MANUFACTURERS OF 


AND OFFICE 4 
Nails, Staples, Spikes, ppiecceanavnergss 
. Sheet Copper, Bottoms, Roll Copper, 
Tacks, Barbed Wire. Tinned and Polished Copper Nails, 


Spikes, Rivets, Conductor Pipes, Eaves 
Trough, Elbows, Shoes, Mitres, Etc. 


Branch Warehouses in 
New York, Chicago, St. Louis and San Francisco 





CHICAGO WORCESTER CLEVELAND 
NEW YORK DENVER PITTSBURGH 
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Berger’s World Ventilators 


Made with either Metal 
Hood or Glass Top. 
Built on scientific prin- 





Imperial Shingle § Metal Slate 


Victoria Shingle Oriental Shingle 


ciples. The “Worry-Proof” Roof 


Mechanically perfect. That means proof against rain, snow or windstorms 


Made in a great variety and fire. Such a roof is made by Cortright Metal 
of sizes suitable for pri- With’ the national educational work being conducted 
vate dwelling or the largest fiammathe roofing material, there has never been’ suct 
factory. a demand from property owners for such a roofing as 

Write for catalog. it ~y Dealer who is taking advantage of this wave 





of feeling who is outstripping his competitors. and 
building up a lifetime of good will from satisfied 


THE BERGER MF G. Co. oe an tell you how other dealers are using Cort- 


' right. Write us today 
CANTON, OHIO Cortright Metal Roofing Co. Philadelphia and Chicago 




















jE He TIPCHENER & CO-! | |nGonsidering the Product Consider the Plant 
S T A Pp L EK S There’s a scientific e ere for the QUALITY 


ana WIRE SHAPES of all WEST LEECHBURG products. 
Basic Open Hearth Metal—rolled into deep draw- 
Binghamton, N.Y. Chicago, Ill 









ing strip steels of ductility, endurance and strength. 

From carefully selected materials, these are pro- 
duced in one self contained plant. 

Open Hearth Furnaces—Hot Finishing Mills— 
Cold Rolling Mills—Pickling and Annealing Depart- 
ments, with all of the auxiliary equipment necessary 
to produce HIGH GRADE Steels, backed by an Or- 
ganization specializing in the Processes that give to 
the Drawing, Forming, Stamping, Tube and Mould- 
ind Industries materials eminen y fitted to meet the 
most trying conditions. 


West Leechburg Steel Company 


Farmers Bank Building | Pittsburgh, Pa. 


























acho vcamne LUTHER TOOL GRINDERS 
AZ j Auger Bits Pay You Handsomely 


Write for catalog 
showing complete 


i Satisfied Ba, eet 
4 Customers |} ——< |G eners and describ- 
Profitable Sy x casen "that aaa 
Sales _ Ci. ta one 
eb ng oe Mail Order Houses 


for every So ie bits, dowel bits, car bits 
machine b etc. 


money on tool 
grinder sales. Ask 











ee us about this. 
Russell Jennin ings Mfg.Co. LUTHER GRINDER MFG. CO. 
Chester , Conn. one 998 Point Street Milwaukee, Wis. 
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Eureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because supe- 
rior to. steel 
hammers for 
many uses. 
Will drive work 
vod _— with- 

pong | 
Furnished with or without handles. Sinn I to 16 Ib. 
Circular and Trade prices 





The Eureka Company 
NORTH EAST, PA. 








ma THE ROBERTSON 
Horseshoe Magnet” 


Trade Mark Reg. U. S. Pat. Off. 


Hammer 


Re 





The best magnetic hammer 
It holds the tack 


Write for illustrated price list. 


ARTHUR R. ROBERTSON, Sole Mfr. 
144 Oliver Street Boston, Mass. 





Owner of the “Horseshoe Magnet” Trade Marks. 











— 














ARMSTRONG 
COMBINATION 


1 No. 2 STOCKY-1R 
WITH BARD 
BUSHING. 

1 PIPE CUTTER. 

1 JUNIOR VISE. 

1 STILLSON 
WRENCH. 


PUT UP IN HARD 
WOOD CASE. 








Meaufactured by 
THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST. BRIDGEPORT, CONN. 
NEW YORK 













Drop a Line to Klein 


if you want to carry tools 
that you can back with a 


guarantee. 


ATS We've Been peg nga Them 
for 50 Years 


Dealers should write for Illustrated catalog of 
Tools and Hardware Specialities. 


Mathias Klein & Sons 


Canal Station 21 
CHICAGO, ILL. 


——— = = 














Goodell Mitre Box 


Made of STEEL—Cannot Break 


ae years this Box has been recognized as a 

~ ne and improvements, and the new fEL 
BO PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 
Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 
MFG. CO. 
Greenfield, Mass. 











Sell Ready-Made 
Screw-Holes 


You don’t have to create a demand. The de- 
mand is already created. Everybody needs them, 
but until they know that they can be had, and 
where to buy them, they will do without them. 
Dealers, here is your chance to make a good in- 
vestment. 

Send today for our mounted sample—our little 
traveling salesman. 


Stine Screw Holes Company 
Decatur, Illinois, U.S. A. 





Mh 
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C. E. Jennings’ Steers Patent 
ae Denven* BIT 








C. E. JENNINGS & CO., manvioturers 
71-73 Murray St., New York 


















A Name Favorably Known Wherever 
easurements Are Taken 


Get our new catalogue. 








| SESRERSERSERSTRCSHESECRCRRERRERESR ESSERE SER 
ge AE CLE ET ETT A TEE TC TT TT, TT TS TT ES AT 


Measuring Bake ge Boxwood Rules, Steel Rules, Board 
nd Log Rules, Spring tos Rules 
f every description. 





THE [0 FAIN foULe C0. SAGINAW New York 
i Eng. 


indsor, Can. 
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RUC I< 1853 Buck AN Bros. 1914 
BRO S G uarantee of of Quality 


MILLBURY. MASS. 





ROS 





Manulpcucere of a 
Line of L Light ay. e Tools 
Send tor cafal price fier, 








“ANSONIA” Nail Clip 10c. 


Made by the makers of the ‘“‘Gem”’ nail Clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales. 


Big Profit 
Write 


H. C. Cook Co. 


Ansonia, Conn. 











O. LINDEMANN & CO. 


ll . Manufacturers of 
(ea) BIRD we 
CAGES ™/ 
stablished 1863 


35-37 Wooster Street, New York 












EVERY HARDWARE DEALER 
should carry in his stock of Ford Accessories 


THE HOYT MAGNETOMETER 


It saves fuel and speeds up the motor. Sells for $4.00. 
Ask for booklet No. 6 to distribute to your trade. 


Hoyt Electrical Instrument Works, Penacook, N. H. 


88-17 











SAMSON 
HORNS 


Large Line of Models, Variety 
of finishes Vibrator and Motor 


Driven i. 
Liberal iscounts. to the 
Trade. Quick Shipments. 


American Electric Co., State and 64th Sts., Chicago 











ADOLPH KASTOR & BROS. 
109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


CUTLERY 


SOLE AGENTS: 
W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER’S Celebrated Razors 
THOMAS WILSON, Butcher Knives 
CAMILLUS CUTLERY COMPANY’S 
American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 





















You will appreciate 
the quality of the Oil 
tempered blades and the 
unusual strength of the Re- 
inforced Handles of 


BUR-NOR uatcuers 
Under actual test they have 


proven 50% stronger than the best 
wooden handled hatchets. 


‘Write for prices and catalogue to-day. 


Burgess-Norton Mfg. Co. 
GENEVA, ILL. 










American Steel & Wire Co. 


—_———— MANUFACTURERS OF 





American Wire Rope 
and Aerial Tramways 





CLEVELAND 
PITTSBURGH 


CHICAGO WORCESTER 
NEW YORK DENVER 











WHEREVER YOU GO 


you will find mechanics using Red-Hot 
Fire Pots and Torches. There are many 
reasons why. 

First-class tools at very reasonable 
prices, 

A big saving of time on the job. 

Less fuel and operating expense. 

Made from first-class materials, prop- 
erly tested and inspected 

They will last longer than the ordi- 
nary kind. 

If it is a ‘‘Red-Hot,”’ you can count 
on durability, service and satisfaction. 
Remember our guarantee covers every 
Red-Hot Fire Pot and Torch. 
= ‘ Ask your local jobber to supply you 
No. 57 Red-Hot Fire Pot with Red-Hot Fire Pots and Torches, 
Price Each, $600 Net — eo a fair trial you will use no 

other nd. 


ASHTON MEG. CO. 


17 ALLING STREET, NEWARK, N. J., U.S A. 
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pipe jaws and anvil. 





S 
COMPLETE LINE OF 


241—AUTOVISE 





Rock Island Autovises 


Number 241 vise is swivel, weighing 30 lb., and is adapted for 
automobile and heavy repair work. 
but is stationary, weighing 32 Ib., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 


ROCK ISLAND MFG. CO., Rock Island, Il. 


END FOR NEW CATALOG OF LARGEST AND MOST 
VISES MANUFACTURED 


No. 231 vise is same in design, 





- Bi—AuUTOVISE 
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Make Your Store the Headquarters for 


Gifford-Wood Co.’s Ice Tools 


ear | Owners, Dairymen, Butchers and Farmers all 
cut lce and want Tools they can depend upon 


Sold Under Our Guarantee of Quality 
GIFFORD-WOOD CO., Hudson, N.Y. 2¢$TON, 









































| Saw Sets, Hand Punches, A SS — — — Tay 
Nail Pullers, Box Openers, ql JOHN HASSALL. inc. 
Seal an — Stops, Bf on ci ea c 
— ‘etic — Qo SPEGIAL WiRE NAILS - 
Chas. Morrill, Manufacturer 0 Cuav ano Oaxi ano SrmeeTs 
MEG. U. 8. Pat. ofr. 102 Lafayette Street New York a ——_, Ti 





























BROOQOKS||S. CHENEY & SON 


Ww I RE G O O D a Manufacturers of Light and Medium Weight 
Grey Iron Castings, Nickel and Copper Plating 

Bright Iron and Brass. Special and. Electro Galvanizing, Pattern Making and 

Wire Goods Made to Order. Japanning. Complete articles in iron turned out 


finished and shipped complete. 


Correspondence Solicited MANLIUS, N. Y. 





M. S. BROOKS & SONS 
CHESTER, CONN. 


Michigan Wire Cloth Co. Everything in Wire Cloth 


tablished 1864 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of eve kind 
ible to weave made of Steel, Iron, Brass, Copper, Bronze, Aluminum, German Silver, Pure ickel, 
Galvanized, Tinned, and Monel Metal Wire, etc. Harcaware Grades in every variety. 


ALSO WIRE LATH AND WIRE LOCKERS 
Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum and Monel Metal Wire. 


Write for our New Catalogue No. 25. 517 Howard St., Detroit, Mich. 



































Carefully Made, Carefully oe | 
FORD | 


It makes good wherever tried. 
Ford Auger Bit Co., Holyoke, Mass. 























Parker Wire Goods Company | | ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 










Manufacturers of 


General and Special Wire, Hardware 




















and Household Specialties ENERGY ELEVATOR CoO. 

-216- New St. 3-245 Bread St. 

WORCESTER MASSACHUSETTS ant 586 Susi acaeLilina, pay t 
ASK FOR | 





C-§ C0, Levels 


THE GHAPIN- STEPHENS (30. 


Union Factory 
Pine Meadow, Conn., VU. &S. A. 



















Certainiy you can get along without 


**Red Devil’’ Tools. 


But why should you when each day 
they are getting to be a better selling 
proposition? 
ion owe it to yourself to look Into 

s. 


Smith & Hemenway Co., Inc. 
149 Chambers Street, New York City 


| 
KEEP You can get the latest prices from 
| Tue Iron AGE STANDARD 
P OSTED Harpware Lists, Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 
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SAMSON CORDAGE WORKS ie ss Mania 
3 x Gates . 
Manufacturers of Sash Cord, Clothes OCS’ Xe AAA @ La 
: : FE — 
Braided Cordage =) Lines, Small Lines, Re Pepin 
and Cotton Twines )~ age : etc., etc. ee Iron 
. a & Wire Work Ff 
Cincinnati, Ohio 
COAARORABAUERUEROREEOUROGEROGEOGUSUGUSOGROGRSURSOESWSUSEOUROEROUEROUEIOROUSETIE- 
= You fish for the fun = re O , E i 
= of fishing—of course = | Rees ee 
= fTSHEN go to the dealer who shows = § ae See Se 
F ‘kao “Sign of the Leaping Dolphin.” = MANILA and — = Spe STE 
In ci he “Leaping Dolphi = THYARN, HAY qu wees | HS 
socane “Dishing Teatie that Fite Pina” = LOPE, and SPECIALTIES 
Send us yourdealer’s nameand we'll mail you = Manufactured by —s : . 2 
. our new 224-page catalog. Write for catalog H. = E. T. RUGG & co. =< z - 
= Abbey & Imbrie, 18 Vesey St., New York = NEWARK, OHIO : : 3 | 
Uh 
| 
<p =) BEST BLOCK TIN KE peersscestane ame 
: MAPLE WOOD BODY HIGHLY POLISHED 
OnLy THE GENUINE ARE STAMPED In THE WOOD With | 
. TRADE MARK MALTESE CROSS (as PER cut) ) 
=) 4=s BEWARE OF IMMITATIONS LARGEST ASSORTED STOCK IN THE WORLD 
| is — SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY Highest Grade Only 
MADE OF LEAD, IRON OR OTHER INFERIOR METALS, TINNED OR HICKELED. e 
\. JOHR SOMMER FAUCET CO. 355 Cenreat Ave, New JOB T. PUGH - - = Phila, U.S.A. 














What Do You Make That A Tell us, and we will gladly offer sugges- 


tions as to efficient methods of securing 


Hardware Store Can Sell ? the co-operation of hardware merchants. 
HARDWARE AGE, 239 West 39th St, New York 




















STEVENS LINE LEVEL / Sy CTRON, CLAD’ mortar HHods 
Sor mechanics, farm- N 82 NEVER NDRIL and BRICK 

Masvutis et 
Made of yp nny — oe: ee ee re 
weighs % 0oz., accur- Mfd. by 
ate and reliable. Write METAL DEPT. 


Frank B. Ha 4 


Newton Falls, Ohio 


WAGNER Door llange 


please your customers and pay you 

the right profit. Acknowledged the 
best from ever ve 
ence, durability, ease of adjustment. 
Self- ‘cleaning, bird-proof, trouble-proof. 
Write fer 80 page catalog showing full 
line of Wagener Door Hangers, Coaster 
Wagons, Sleds and Liardware Specialties. 


WAGNER MFG. CO. 
Dept. D Cedar Falls, Iowa 


for further detail. big Vf Uys Yy THE CLEVELAND 


WIRE SPRING CO 
Cleveland, Ohio 


































Porter’s ‘‘New Easy” Bolt Clippers 


All sizes. All parts oo ble. Jaws Special Steel. 
Rig Sellers. Good t. Write for prices. 


H. K, PORTER Everett, Mass. 














—An absolute guarantee with every bar of solder— The Fox 1S the Scraper 
e>.4 


ALUMUNITE for You to Sell LOOR 


SCRAPER 


Write for Catalog and Special Dealers’ 


ALUMINUM—SOLDER FOX SUPPLY CO. oe 
Brooklyn, Wis. “ 





Aluminum Solder & Refining Co., Syracuse, N. Y. H 
$2 per box of 4 bars. Discounts to Dealers Dept. ° 














PLIERS Lineman’s Pliers made in three sizes—6, 7 and 8 inch Established 1826 
| inital iia USE | 
NIPPER Sand , a _— High Grade Tools | 


: for Mechanics 
PUNCHES C.S. Osborne & Co. | 








Send for Catalogue Heads Polished—Handies Biue Finish NEWARK, N. J. 
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TUBULAR 42) CLINCH RIVETS 


™ A 
» - 


aes ee ‘ 
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ss 


TUBULAR RIVET ANDSTUD CO. BOSTON MASSACHUSETTS, U.S.A. 


THE CROWNING FEATURE 


CHES-PUBLIC BUILDINGS 


RESIDENCES-SCHOOLS-CHUR 





| 
“TITEISSKS |\- || “TiTEbSKS 


METAL SHINGLES : \ METAL SHINGLES 











Ss SE é TE AE Meee : nities 
| ence SRN se one erage UII 
RITE FOR SAMPLES AND BOOKLET 


MILWAUKEE CORRUGATING COMPANY 


BRAN CH AT KANSAS CITY:-MO.~ ~ ~- MILWAUKEE: WIS. 





“It Runs Like a Bicycle.” That's 
what every builder says about the 


SHARON No. 2 
| PARLOR DOOR HANGER 


You too will agree that it’s the slickest 
running Hanger made. It is suited for 
every class of residence; fits any size 
opening, easily attached and 

Glides along without a Sound. 

[f you want genuine satisfaction, in- 
creasing sales and more profit 

Send for a Set of these Hangers. 


| SHARON HARDWARE MFG. CO. 
SHARON, PA. 








September 10, 1914 


HARDWARE AGE 





The Classified Directory appears in the first issue of each month 
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7 Standard 
Jor Accuracy 


Wherever fine mechanical work is produced, the in- 
struments and tools used in the processes and opera- 
tion of manufacture and construction and in the final 

inspection must be perfectly reliable. 


In plants of all kinds—automobile factories, ship yards, locomotive plants, 
agricultural machinery works, special job and tool-making shops, electrical 
machinery factories, machine tool building plants, etc.—the skilled machinists 
have determined by experience that they can work most accurately and rapidly with 


Starrett Tools 
J he Standard 


Instruments of Precision 


The aggregate of the purchases by these men is enormous and all sales 
to them are made through hardware stores. All of our advertising 
in many technical papers and in several National magazines instructs 
mechanics to go to the hardware store for Starrett Tools. 


Our constant advertising has made them the best known fine tools in the world 
and their quality has built up our business so that our plant is now the largest in 
the world devoted exclusively to the manufacture of fine tools. 


Familiarity with them helps you render better service to your customers. Our 
free catalogue No. 20 A showing 21(0 styles and sizes is sent free to hard- 
ware men interested. 


The L.S. Starrett 
The World's Greatest Toolmakers 
Athol, Mass. 
New York Chicago 


London 


42-361 
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Atkins Always Ahead! 


Here is an entirely new idea in Hand Saw Handles. 
We've discarded the old style carved Handle and in 
its stead we offer on our most popular patterns— 


AT THE SAME PRICE—the new beautiful and 


attractive ) 


Embossed Handle 


The increased cost to us is fully justified by the improved appear- 
ance of the Saw. It makes them even more individual—even 

' more distinctly ATKINS. You'll be surprised how quickly your 
best trade will buy these beautiful Saws with the new and ex- 
clusive ATKINS Embossing. 





And—remember—they are the same price to you, even if you can easily 
get 25 to 50 cents more for them. 


We furnish the Atkins Embossed Handle not only in the Atkins Per- 
fection Pattern, but also on the old style Straight Across Handle. 


‘ Silver . 
Atkins 35 AWS 
It's little big things like this that add individuality and quality to the 


ATKINS line of Hand, Rip, Panel, Back, Compass, Keyhole, Wood 
and other types of Saws as well as to ATKINS Trowels, Saw Fitting 


Tools and Specialties. 


Why not get started with the big popular money-making line? We'll 
increase your profits and we'll ‘‘Help You to Sell.”’ 


E. C. Atkins & Co., Inc. 


The Silver Steel Saw People 





Home Office and Factory, Indianapolis, Ind. Canadian Factory—Hamilton, Ont. 
Branches carrying complete stocks in the following cities. Address E. C. ATKINS & CO., Inc. 
Atlanta Minneapolis Portland, Ore. Vancouver, B. C. 
Chicago New Orleans San Francisco Sydney, N. S. W. 

Memphis New York City Seattle 


Messrs. John Shaw & Sons, Wolverhampton, Ltd., Wolverhampton, England, Agents for Great Britain. 

























VICTOR 
and Vanquished 


The pan of every 
VICTOR Trap is 
stamped witha V 


a 



















ONEIDA COMMUN ity, POs ONBEITIA. N.Y. 











This advertisement is appearing in all of the 
best trapping publications 





